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Good fire protection at terminal will cut dollar loss . 


A McGRAW-HILL PUBLICATION 
THIRTY-FIVE CENTS 





FOR SHOCK-FREE SHUTOFF... 


thats ly “dvnatit 


For loading racks, and other installations such as batching, requiring auto- 
matic preset quantity control 


Two-stage operation .. . first stage reduces rate of flow for second stage 
shockless shutoff 


Assures accurate loading in shortest possible time 

Brodimatic Quantrol Counter may be set to deliver any quantity from 50 to 
9999 gallons 

Quantrol valve may be installed directly on meter outlet, or at any point in 
close proximity 

Counter may be mounted on meter or with counter extensions 

Counter can be equipped with totalizer printer 

Available with Brodie BiRotor Meter Models B-62D, 250 gpm; B-72D, 350 
gpm; or B-82D, 550 gpm 


Brodie BiRotor Meters equipped with new slow-closing Quantrol provide 
shock-free automatic preset quantity control. Both Meter and Quantrol may 
be installed on vertical or horizontal lines. Investigate Brodie slow-closing 
Ouantrol today. Write for bulletin No. 635. 


Brople #F METERS 


RALPH N. BRODIE CO., INC. + ALVARADO & WEST 137th AVE., SAN LEANDRO, CALIFORNIA, U.S.A. 


MT. VERNON, N.Y. CHICAGO 5, ILL. DALLAS, TEXAS SEATTLE 9, WASH. 
550 So. Columbus Ave. 59 E. Van Buren 167 Parkhouse St. 271 9th Ave. N. 


REPRESENTATIVES WITH STOCKS AND SERVICE FACILITIES 


LOS ANGELES 22, CALIF. 
5401 E. Sheila Street 


IN ALL PRINCIPAL CITIES 
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Paint, Varnish and Lacquer 
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Heavy-duty Motor Oils (additives) 


Success in the process! They all rely on 


fora 

complete line 

of high quality 
petroleum chemicals 


PETROLEUM 


PARANOX 
PARATONE 
PARAFLOW 
PARAPOID 
PARADYNE 
PARATAC 
PETROHOL 
Methy! Ethyl Ketone 
Dewaxing Aid 
Ethyl Ether 
Isopropy! Ether 
Reference Fuels 
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SURFACE COATING 


PETROHOL 91 
PETROHOL 95 
PETROHOL 99 
JAYSOL 

Secondary Buty! Alcohol 
Secondary Butyl Acetate 
Isopropyl Acetate 
Acetone 

Methyl! Ethyl Ketone 
Ethyl Ether 

Isopropyl Ether 
Dicyclopentadiene 
Napththenic Acids 
Iso-Octy! Alcohol 

Decy! Alcohol 

Denatured Ethyl! Alcohol 


PETROLEUM 


CHEMICAL 


PETROHOL 91 
PETROHOL 95 
PETROHOL 99 
JAYSOL 

Iso-Octy! Alcohol 
Decyl Aleohol 
Denatured Ethyl Alcohol 
Tridecy! Alcohol 
Dicyclopentadiene 
Isoprene 

Butadiene 

Ethyl Ether 
Isopropy! Ether 
Tetrapropylene 
Tripropylene 
Aromatic Tars 
Benzene 

Acetone 

Methyl! Ethyl Ketone 


NEWS 


34 successful years of leadership in serving industry 


To get proved results rely on a leader. The Enjay 
Company offers a wide variety of chemicals, backed 
up by 34 years of pioneering, research and experi- 
ence. More and more industries in many different 
fields are depending on Enjay for successful results. 
Be sure you specify Enjay for your chemical needs. 


ENJAY CO., INC. « 15 West 5ist Street, New York 19, N. Y. 





349-T TRIPLE INLET 


FOR CONNECTING TWO OR THREE 
STORAGE TANKS TO ONE PUMP 


. + + + @ great mew advancement in check 
valves, OPW-engineered for original multiple 
tank syphon installations where the need for 
greater tankage may be required as a future 
possibility. Eliminates costly excavation of 
existing pump suction line when additional 
tankage is installed, and unnecessary piping 
usually required in multiple installations us- 
ing other types of conventional valves. 
Illustration shows a three-tank syphon sys- 
tem. Note the simplified installation of the 
two side tanks achieved with the 349-T Triple 
Inlet Check Valve. Pump suction line and 
extractor assembly to the surface need never 
be disturbed. 

Size: 11/4” x 2” 

Write for Bulletin NP-1 which provides 
helpful data for a comprehensive application 
of the 349-T when remodeling existing stor- 
age facilities or laying out new installations. 


(WRITE FOR BULLETIN NP-1-N) 
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Behind Our Headlines 


We sort of thought you’d want to 
hear about the stroke of bad luck that 
has fallen to the lot of Virgil B. 
Guthrie, our Associate Editor, and 
that those of you who are old friends 
would maybe like to drop him a line. 


Guth—who’s been with NPN longer 
than any of us, since way back when 
—has been fixin’ to sort of half-way 
retire to the quiet of rural Connecticut. 
And involved in the fixin’ has been 
the remodelling of his home—the ad- 
dition of a bedroom and other things 
like that that make for real comfort. 


Well, insisting on doing most of the 
work himself, Guth climbed a ladder 
a bit ago, reached too high, slipped 
and fell to the ground—hard. Cracked 
a vertebra, he did, and now is im- 
mobilized in bed, for a long stay. 


The docs say he’ll be OK eventually. 
But it’s an ordeal for an active guy 
like Guth to stay still, though—mys- 
tery to us—he’s managing somehow 
to retain that always cheery smile 
that has been his trademark through- 
out a half-century of newspapering. 


There’s no danger of Guth ever los- 
ing that smile. If anything, it’s apt to 
get brighter—especially if he could 
hear from some of his long-time friends 
in the oil industry. 

You could write Guth, if you want- 
ed, at 179 Putnam Park, Greenwich, 
Conn. 


—Herbert A. Yocom 
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THIS NATIONAL CASH REGISTER has increased station efficiency as well as 
profits for the Peercy & Peercy Signal Service Station, Bakersfield, Calif. 


“My Clalional System 
saves *1000 yearly... 


pays for itself every six months!” 


“I knew that a modern National 
System was a good investment,” 
says Mr. Peercy, “but never how 
good until I installed one in my 
station and started saving $1,500 
a year, which returns me the entire 
cost of the system every six months. 

‘‘My National provides daily 
printed records of both cash and 
charge sales with ease and accuracy. 
It also keeps me instantly informed 
on what was sold—gas, tires, bat- 
teries, etc., all of which helps me 
maintain tight control of money 
and stock. 


‘‘My National also helps me save 
money and build customer good 
will by providing mechanical addi- 
tion of multiple-item sales. Mistakes 
in addition and errors in charging 
are eliminated. Also the many auto- 
matic features of the National save 
15 hours a week bookkeeping time. 

“T have proved to myself that it 
is good business to have a National 
System. I certainly recommend it 
to every station owner.” 

A National System saves Mr. 
Peercy $1,500 a year. How much 
will it save you...$1,000, $1,500, 


PEERCY & PEERCY handles heavy traffic, 
gives better service through the advan- 
tages of a National System. 


MR. DOUGLAS PEERCY, owner, tells be- 
low how the National System has helped 
his business. 


$2,000, $3,000? There is one sure 
way to find out. Call your nearby 
National representative. He can 
show you right in your station how 
a National System gives protection 
that saves money, information that 
makes money, how you can start 
making extra profits immediately. 
Why wait? Call him today! 


TRADE MARK REG U.S. PAT. OFF. 
Wattona 
CASH REGISTERS + ADOING MACHINES 
ACCOUNTING MACHINES 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 
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AHEAD OF THE NEWS 


‘Good Faith’ Action—Look for this development in the 
“Detroit Case” within 30 days: One or more of the four 
jobbers involved, or some of the state jobber associations, 
will petition the Federal Trade Commission to void its Jan. 
19, 1953, order against Standard Oil Co. (Indiana). The 
FTC order told Standard to stop “discriminating” in either 
of two ways: 1. By selling gasoline to any retailer at a 
lower price than to any competing retailer. 2. By selling 
to any retailer at a price higher than the company’s jobbers 
are selling to their retailers. Many jobbers object strongly 
to the FTC order on the grounds it would require supplier 
policing and would disrupt traditional pricing practices the 
jobbers want to retain. 
o 


Station Training Aid—Instruction material on service 
station management and salesmanship is being whipped into 
shape by the University of Texas. It will be available this 
fall. The American Petroleum Institute last November 
voted to support the project to the tune of $5,000. The 
material is designed for use by distributive education de- 
partments in high schools throughout the country, and will 
be published and sold at cost by the university. 


Sun Gasoline Boost—Sun Oil Co. reportedly will start 
selling a 93.5 octane gasoline in the middle of March. The 
company is said to be planning to introduce the new gaso- 
line at sales meetings in Syracuse, N. Y.; Altoona, Pa.; and 
Cleveland (using Cadillacs for demonstrations). This may 
mean Sun will be marketing two grades of gasoline, instead 
of its present single grade. 


Top Quality Gasoline—An independent refiner will 
soon announce a new gasoline with an anti-carbon additive 
and a boost in octane. The refiner says it is ready to give 
competition something to worry about—not merely with 
an additive or a higher octane gasoline, but with both. 


Switch to V-8—Look for five more makes of cars to join 
the V-8 engine ranks with 1955 models (to be introduced 
late this year or early next year). One car manufacturer 
may change to the V-8 as early as June or July, 1954. 
Another may shift to a heavier six-cylinder engine about 
mid-year, in an effort to boost sales until it can bring out a 
V-8 later. 


Manpower Still Headache—The tapering off of indus- 
trial employment in some areas is helping oil companies 
get better station men—especially on the West Coast. But 
finding enough good dealers is still a tough problem. Evi- 
dence: One 40-mile stretch of four-lane highway in New 
Jersey has five new stations with “For Rent” signs. 
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Lien Law Drive—Midwest jobber associations are begin- 
ning to map strategy for renewed legislative campaigns for 
enactment of oil lien laws. Already, jobbers in Minnesota, 
Missouri and lowa have anounced plans for seeking lien 
laws to protect the oil man on sales to farmers. Previous 
efforts along this line have been rebuffed by the farmer- 
dominated legislatures. But the jobbers feel they make 
progress each time the subject is raised. They hope for 
success in 1955. 
= 


Ice Cream Again—Some of the dairy companies are 
once more urging service station operators to take on a 
package ice cream sideline. The dairies are promising a 
good profit margin, with little effort by the dealer. Oil sup- 
pliers have a stake in the matter because ice cream selling 
means putting a big freezer unit in station space designed 
for selling oil company products or service. 


Wage-Hour Protest—Some oil marketers see the new 
congressional plan for expanded coverage of the Fair 
Labor Standards Act as a real threat to their operations. 
Companion bills in both the Senate and House would: (1) 
Raise the minimum wage to $1.25 per hour, (2) require 
time and one-half for overtime, and (3) shorten the work 
week to 37.5 hours. The bills cover practically all oil em- 
ployes. Most concerned are relatively small oil marketers. 
W. E. Syers, secretary of Petroleum Marketers Assn. of 
Texas, states their case this way: “In Texas, better than 
half of our wholesale distributors operate in small towns 
and pay wages accoidingly. Chicago and New York City 
wage levels simply cannot be applied to towns like Seguin, 
Cotulla, Canyon or Yoakum, Texas. The average marketer 
cannot pay a minimum wage of $1.25 . . . or meet the 
requirements of the shorter work week, if he is to stay in 
business.” 
oe 


Tire Tool Push—One of the major oil companies will run 
a repeat program this year aimed at selling air power lug 
wrenches to station operators. Goal is to keep dealers from 
passing up tire business because of the labor involved in 
mounting tires. A similar campaign last year was well re- 
ceived by dealers. Many of the tools were placed in stations, 
with a stimulating effect on tire volume. 


Oil Hauling Fight—Competition among oil carriers for 
business in Northern California has steamed up again. The 
truck and river haulers have trimmed their combination 
rates, including those on oil products. Retaliating, the rail- 
roads have petitioned the state public utilities commission 
for authorization to meet those “substantial reductions.” A 
hearing has been set for March. Rates are based on river 
rates, plus storage, plus truck rates to terminal areas 
throughout the northern area. 


For more Ahead of the News » 





NATIONAL CAN 


+ Yeur local gorogs or service sta- 
~ tion is a perfect showcase for 
- the host of related products that 
are packaged in National Can 
‘containers. Many of these 
products relied on the NC 
‘team of production expert, 
\ research chemist and mer- 
chandising counsel for the 
ee mapmont of specialized 


Bou meet their 


NATIONAL CAN 


a3 
—_G &: ee Rk es NC. 


Plants At: BALTIMORE, MD.+ CHICAGO. IL LL. » MASPETH, N.Y. 
CLEVELAND, OHIO + 


HAMILTON, OHIO and WARREN, OHIO 
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Jobbers Take Stock—lowa Independent Oil Jobbers 
Assn. will make a comprehensive study of today’s market- 
ing conditions as they affect the Independent jobber. Sub- 
jects to be covered: (1) Station building programs of major 
companies, (2) use of the 27.5% oil depletion allowance, 
and its effect on marketing, (3) possible subsidization of 
major company marketing departments by profits from pro- 
duction, refining or transportation, (4) fast tax writeoffs, 
and (5) oil divorcement. 


1,000-Mile Lubrication—An American Petroleum In- 
stitute plan for an industry advertising program to push car 
lubrication may be revived—after lying on the shelf for 
several years. Some oil men are thinking of a campaign to 
promote the slogan, “Lubricate for Safety Every 1,000 
Miles.” One car manufacturer has included the slogan in 
literature for service personnel. 


Emergency Controls Plan—Gasoline rationing in war- 
time is one of the emergency blueprints being prepared by 
government defense agencies. It probably will call for the 
use of gasoline coupons once more. The subject is being 
studied in Washington along with general price and wage 
controls. The U. S. goal: To be ready for possible war with 
a master controls plan that can start quickly, with a mini- 
mum of red tape and paperwork. 


Imports Pot Boiling—The controversy over oi! imports 
is far from a dead issue despite the fact Congress probably 
will pass no new restrictions this year. Renewed protests 
over the imports rate are being heard from domestic oil 
producers. And National Coal Assn. is trying to build up 
“Grass roots” sentiment against residual oil imports. The 
association has a program in the works to sell anti-imports 
arguments to business leaders east of the Mississippi. This 
will be in the form of “conferences” sponsored by National 
Coal Assn. 


NPN Staff 


Axle-Mile Repercussions—Action by the federal gov- 
ernment is being urged to settle the controversy over Ohio's 
axle-mile truck tax. Representative Ayers (R., Ohio) says 
he is getting numerous proposals that the government estab- 
lish interstate reciprocity on truck taxes. He reports senti- 
ment in favor of federal standardization of rules and fees 
for interstate truck traffic. Mr. Ayres wants an investigation 
of the Ohio tax by the House Commerce Committee. 


Gear Oil at Stations—What kind of gear oil inventory 
should dealers maintain at stations? This question is being 
raised by the fact auto makers are extending the mileages 
between gear servicing jobs, or eliminating the need for 
service. Although gear oil volume at stations is declining 
steadily, stations still need to stock the product for older 
cars. A panel discussion on the subject is slated for the 
May meeting of American Petroleum Institute’s Lubrica- 
tion Committee. 


Big Minnesota Terminal—Standard of Indiana will start 
building a new 92,000-bbl. terminal at Sauk Center, Minn., 
about May 1. The plant will serve 100 company bulk plants 
in west-central Minnesota. Operating 16 hours a day, the 
plant is expected to have a yearly throughput of 1,265,000 
bbl. It will get gasoline and fuel oil from Indiana Stand- 
ard’s products pipe line from Dubuque, Iowa, to Moore- 
head, Minn., and should open about Sept. 1. 


Car-Smog Puzzle—The automobile industry as yet has 
no usable device to eliminate “smog emissions” from car 
exhaust. That’s the report from J. M. Campbell, head of a 
group of automotive men who have studied the Los Angeles 
smog problem. He says devices such as afterburners and 
catalytic mufflers have not “proven practical for the auto- 
mobile.” But he adds the automobile industry will continue 
serious research in an effort “to control those factors in our 
equipment” that may contribute to smog. 
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STATION-ENGINEERED TO 
ASSURE TROUBLE-FREE 


An sALES-POWER 











PRE-TESTED, GUARANTEED FULL RATED 
AIR POWER FOR EVERY STATION REQUIREMENT 


Your air compressor is the “heart” of many @ LARGER AIR COOLING FLYWHEEL 
sales-winning, profit-building services in your 


station. Be sure it is “right” for your station. © POSITIVE LUBRICATION SYSTEM 


Get a Wayne Station-Engineered Compressor. » coynTeR BALANCED FLYWHEEL FOR 
You are certain of guaranteed usable air SMOOTH OPERATION 

output for your station’s specific needs. No 

guesswork ...no misfits. Wayne Compressors @ AUTOMOTIVE TYPE PISTONS... 

are checked and pre-tested for volumetric NO OVERHEATING 

efficiency, performance and operating toler- 

ance. i working part ag for © DUAL INTAKE VALVES 

minimum maintenance and low operating @ EASILY CLEANED INTERCOOLER 

costs. Specify a Wayne and you are sure of AND AFTERCOOLER 

all the air your station needs. Write for free 

booklet “How To Select An Air Compressor.” 


THE WAYNE PUMP COMPANY 
SALISBURY, MARYLAND @ TORONTO, CANADA 
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STATION-ENGINEERED 
PRODUCTS 
include 


Complete line of 
single and double 
computing dispens- 
ing units, remote 
multi-pump systems, 
truck and bus high- 
gallonage pumps. 












AUTO HOISTS 


Single, double, and 
3-post types. Free- 
wheel, frame-hoist, 
or drive-on. Hydravu- 
lic operation (semi 
or full) for cars, 
trucks, buses. 


Retriever reels for 
air, water, oil, 
greases; Enclosed- 
type or open. In- 
stalled on wall, 
floor, ceiling or on 
an island, 





High boys, tank 
units, dispensers for 
oil, gasoline, kero- 
sene, alcohol, and 
greases. 





WASHINGTON 


Refinery Tax Plan Gets Cool Reception 


Most government officials and oil 
industry representatives here take a 
dim view of a proposal being circu- 
lated to have tax concessions granted 
for operating industrial plants below 
rated capacity. 

Advanced by D. W. Hovey, presi- 
dent of Donaho Refining Co., it would 
apply to oil and other essential indus- 
tries and would go a big step beyond 
the current rapid tax amortization pro- 
gram for encouraging defense expan- 
sion and the development of excess 
capacity. 

As applied to oil refining, it would 
work like this: 

The government would determine 
the total rated capacity and balance 
this off against demand estimates. If 
demand came out to 85% of capacity, 
for example, then a refiner cutting 
back to that level would be allowed to 
knock off 15% from his taxable in- 
come for that period. 

Biggest arguments raised against this 
proposal are these: It would be an 
almost impossible program to admin- 
ister for all industries. It invites in- 
creased government controls, despite 
the fact participation would be on a 
“voluntary” basis. 

Critics also declare it would be pri- 
marily of assistance to marginal oper- 
ators dependent on output of one chief 
product—residual oil, for example— 
and might even deter expansion of the 
more efficient operators who have al- 
ways been willing to gamble on their 
estimates of business outlook in a 
freely competitive atmosphere. 


Plenty of Fuel Left 


The Geological Survey estimates 
there are enough fuel reserves in the 
U. S. to provide 24,377 quadrillion 
Btu of heat. Based on current con- 
sumption, it seems we'll keep warm 
for a while. But anyhow we’ve made 
a note to check and see if this will 
string us out for the estimated 762 
years and 12 days. But even if they do 
prove to be off a Btu here and there, 
we'll probably have the harnessing of 
something like solar energy, in the 
interim, to take those people off the 
hook. 


Chosen for a Reason 


There are some bruised feelings in 
military petroleum circles these days 
because of the appointment of Esso 
Export’s W. W. White to head the 
petroleum logistics division in the 
Pentagon’s procurement and produc- 
tion set-up. 
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Mr. White is an Air Force reserve 
colonel and undoubtedly will be rec- 
ommended for promotion to brigadier 
general soon. This is the only spot in 
the military where a petroleum officer 
carries flag rank. Heretofore, it has 
been filled by career officers only. It 
is easy to see why those officers should 
be upset. 

For one thing, they are disturbed 
lest military policy be subordinated to 
the industry’s viewpoints. 

However, the appointment was de- 
liberate and it is understood that De- 
fense Secretary Wilson himself insisted 
that an industry man be placed in the 
spot. Certainly Assistant Secretary 
(for logistics) Thomas wanted someone 
thoroughly conversant with petroleum 
matters—someone the industry felt 
would understand its problems and be 
in a position to present them to the 
top Defense Department officials. 

The idea is to make sure the mili- 
tary understands that petroleum sup- 
plies don’t “just happen.” There often 
is a lack of understanding between 
the career military and the industry. 
Col. White is in a unique position to 
bridge this gap between the military 
and the industry mind. He has had 
considerable military service and high 
administrative experience within the 
industry. 

He probably knows of the injured 
feelings but he has made it clear that 
he is not interested in empire-building 
—that he is here to do a job, then go 
back to industry. It probably won’t be 
an easy job, at that. 

But the development indicates the 
emphasis placed on proper military- 
industry relationships and the vital 
need for industrial preparation and co- 
operation in event of an emergency. 


And Still More Cars 


The U.S. Bureau of Public Roads 
expects the final tabulation of 1953 
motor vehicle registrations to equal 
55 million, with just about the same 
rate of increase as chalked up in 1952, 
1.4 million vehicles. 

The Bureau says the annual mileage 
of vehicle travel has passed 500 billion 
miles and increased 5.2% during the 
past year. This represents an increase 
of 1.7 times, nearly twice as much, 
over the 1941 traffic. 

The Bureau sees at least one silver 
lining in this problem—men, material 
and equipment are available to expand 
the country’s road system. All that is 
needed now is the necessary legislative 


action. —NPN Washington Staff 
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Refinery /Terminal 
200 (¢ per gal.) 
Feb. 19 Jan. 15 Feb. 16 
1954 1954 1953 
160 Gasoline 11.90 12.10 11.49 
% Kerosine 10.60 10.41 9.86 
e Distillate 9.21 9.05 8.39 
120 Residual 4.21 4.24 3.35 j 
3 4 principal 
products 9.12 9.20 8.50 
FS 80 Lube oil 17.04 17.09 19.10 
2 Crude at 
= th oe oS eee none see™ well ($ | 
=o Pie, | eater . pts per bbl.) 2.82 2.82 2.63 
RESIDUAL : eine } 
: * Weighted average price, princi- 
0 | | pal markets. 
ONDJ FMAMJSJSASONODJIEFM 
1952 | 1953 1953 | 1954 i 
Week Week Week 
WEEKLY PETROLEUM STATISTICS (apn Ended Ended Ended 
Feb. 13 Jan. 16 Feb. 14 
Primary Stocks 1954 1954 1953 
Finished and unfinished gasoline (thous. bbl) 175,908 165,551 154,686 
Distillate fuel oil (thous. bbl.) 73,754 99,675 74,978 
Kerosine (thous. bbl.) 20,041 25,873 21,815 
Residual fuel oil (thous. bbl.) 45,921 49,066 45,954 
Crude oil—B. of M., (thous. bbl.) 266,103 269,576 271,886 
Refinery Activity 
Crude runs to stills (thous. bbl. daily) 7,030 6,968 7,017 
Foreign crude included (thous. bbl. daily) 619 694 547 
% of refinery capacity operated 87.1 86.4 94.7 
Refinery Output 
Gasoline (thous. bbl.) 24,421 24,163 23,552 
Kerosine (thous. bbl.) 2,843 2,836 2,708 
Distillate fuel oil (thous. bbl.) 10,683 10,323 10,582 
Residual fuel oil (thous. bbl.) 8,499 8,923 8,773 
Crude Supply 
U. S. crude oil production (thous. bbl. daily) 6,221 6,236 6,449 
Crude oil imports (thous. bbl. daily) ............. 638 706 617 
my MONTHLY MARKET TRENDS 
Latest Month Previous Month Year Ago 
Petroleum products in secondary storage (thous. bbl.) 51,107 (Dec.) 54,481 51,798 
Exports of crude and refined products (thous. bbl.) 11,398 (Nov.) 11,664 12,914 
Average station gasoline price, ex tax (¢ per gal.) 21.81 (Feb. 1) 21.97 20.29 
Gasoline consumption (million gal.) 4,222* (Oct.) 4,252 4,187 
Service station building permits (number) 346 (Dec.) 334 215 
Passenger cars—domestic shipments (thous.) 372 (Dec.) 370 406 
Trucks and buses—domestic shipments (thous.) 80 (Dec.) 65 104 
Automotive replacement tire shipments (thous.) 2,903 (Dec.) 2,729 3,161 
Replacement battery shipments (thous.) 2,176 (Nov.) 2,825 2,168 
Oil burner shipments (thous.) 104 (Oct.) 101 119 


* Exclusive of Okla. 





10 


NATIONAL PETROLEUM 


NEws + February 24, 1954 





SUPPLY ano DEMAND 


Gasoline Stocks Soar — For the 
fifth week in a row, inventories of 
primary finished and unfinished 
gasoline climbed to a new high. 
With the addition of nearly 4 mil- 
lion bbl. in week ended Feb. 13, 
the total went well over 175 mil- 
lion bbl. 





Crude Runs Rise — Soaring above 
the 7 million-b/d mark again, the 
average crude runs to stills at U.S. 
refineries was boosted 151,000 b/d 
in week ended Feb. 13, over the 
previous week. Crude oil and 
condensate production averaged 
6,321,000 b/d, up 50,450 b/d. 


Oil Imports Drop —A decline of 
55,600 b/d in total U.S. imports 
was recorded in week ended Feb. 
13, as compared with the week 
before. API figures show imports 
dropped 106,600 b/d east of 
California, while California had an 
increase of 51,000 b/d. Total U.S. 
imports of crude oil and products 
were 1,082,300 b/d. 


Coal Reserves Top Oil—Coal ac- 
counts for 84% of the nation’s 
total possible fuel reserves. Oil and 
natural gas represents 4% and oil 
shale 12%, according to the 
Interior Department’s Geological 
Survey estimates. In quadrillions 
of Btu’s, the estimated reserves are: 
coal, 20,469; petroleum, 413; na- 
tural gas, 487; bituminous sand- 
stone, eight; and oil shale, 3,000. 


Import Issue Heightens—The in- 
creased concern over the loss of 
markets to imported crude may be 
expressed further by Texas pro- 
ducers at the statewide meeting in 
Austin. Texas crude buyers’ nomi- 
nations average 2,908,563 b/d for 
March, up 817 b/d from February. 
Railroad commission allowables 
averaged 2,823,150 b/d on Feb. 13, 
while actual production was about 
2,650,000 b/d. Commission Chair- 
man Ernest O. Thompson has ex- 
pressed hope that the state can 
increase allowables by 200,000 b/d 
for March. 


Aramco Hits High—Crude oil pro- 
duction in Saudi Arabia established 
a record in January with an aver- 
age of 934,649 b/d. This was 
24,972 b/d above the previous high 
in July, 1953, by the Arabian 
American Oil Co. The output in 
January, 1954, climbed 74,781 b/d 
over the average of 859,868 b/d 
for December. 

















DISTRIBUTORS — HERE IS YOUR ANSWER 


to the problem of accounts that just do not justify the high cost of 
expensive greaseracks. 


Wud 


aLTTHT FT 





SOLVE THIS PROBLEM by ordering our Model 100 Drive-on Greaserack, 
24,000 tbs. capacity: 
1. LOW COST 3. NO MAINTENANCE COST 


2. NO INSTALLATION COST 4. PORTABLE 
5. HEAVY DUTY—WILL TAKE TRUCKS 


NEWBERRY EQUIPMENT COMPANY, Ine. 


P.O. Box 293 Phone 5-1751 Memphis 1, Tenn. 


Will be glad to furnish prices and specifications on request 





















Send for descriptive 
bulletin CT-102 


EXCEL-SO 
CALIBRATING 


TANKS 


for 
REFINERIES 
TERMINALS 
PIPE LINES 
TANK TRUCKS 
LOADING RACKS 
PUBLIC SEALERS 








Li Mml lilsia-t:) MLA Lite 


50 gallons to 50 barrels This exper 


» REAL PRECISION INSTRUMENT 
calibrating and « 
taking work and is de 


These tanks are « 


WARNER LEWIS COMPANY 


BOX 3096 e TULSA, OKLAHOMA 
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Oil helps him keep us healthy... 


What makes a doctor? Long years of learning, a deft pair of hands, 
eyes that see beneath the surface, a mind that must make life-or-death 
decisions in a clock’s tick. Working hours: 24 a day. Responsibility: unlimited. 

Petroleum, so useful in so many fields, is helping the doctor, too. 
A lot of his “magic” aids — such as antiseptics, drugs, sedatives, dressings — 
are produced from this vital resource. Through continuous research 

and superior petroleum products, The Texas Company has 

long served our country’s medical profession. 


The Texas Company 


TEXACO 
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LABOR LEADERS drafting constitution at Philadelphia for huge oil union. Their work means . . . 


Oil May Face Industry-wide Bargaining 


The cornerstone of nationwide oil bargaining is laid. 

“Big union”—in three years, perhaps five, and to the tune of 
a possible 1 million members—is written all over it. 

It’s a provisional constitution for an Oil and Chemical Workers 
International Union, agreed upon in oil merger union talks last 


week in Philadelphia. 


The major oil companies, on some not-too-distant day, will 
find themselves bargaining through a committee, much as does “Big 
Steel,” with a settlement “pattern” being set for the industry’s 


smaller units. 


Independent oil marketers will 
be affected by the pattern where 
they compete with the majors at 
the bulk plant and service sta- 
tion level. 

The majors might be represented at 
the bargaining table by a committee of 
American Petroleum Institute, which 
has never had an industrial relations 
division and has traditionally refused 
to become involved in oil company 
operational problems. 

Alongside the oil management men, 
or perhaps taking their turns at the 
table, will be management men of the 
big chemical companies, the gas pipe 
line operators, the coke makers—even 
management of the atomic energy 
plant. 

Union Rivalry—Conflicts will arise 
between the Oil and Chemical Workers 
International and Dave Beck’s AFL 


Teamsters, which is out to organize 
service station employes. 

At the same time CIO’s Gas, Coke 
and Chemical Workers might enter 
the projected union. There has been 
friendly communication between them 
and oil union men at the Philadelphia 
convention. 

Jurisdiction outlines for the con- 
templated union cover all those fields. 

Still other activities like the manu- 
facturer of fertilizer, aud vegetable 
shortening, and the wet-milling of 
grain for corn products, likely will be 
blanketed by representation in those 
activities by the largest of the unions 
which met in Philadelphia—O. A. 
“Jack” Knight’s Oil Workers Inter- 
national Union (CIO). 

Constitution Needs OK — Today, 
there’s actually just a provisional con- 
stitution—a set of articles of hope— 
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approved by OWIU, plus delegates 
from 26 scattered independent unions 
and four AFL units. 

There’s that, and the feeling for 
banding together implied in the agree- 
ment on a proposed constitution which 
Mr. Knight, at the windup of their 
four-day convention Feb. 18, described 
as: 

“A milestone in the history of 
American labor movement.” 

Whether such a consolidated union 
as emerges will affiliate with CIO, of 
which Mr. Knight is a vice president, 
remains to be decided after the new 
union is activated. Mr. Knight was, 
however, a key figure in the conven- 
tion, with his OWIU’s claimed mem- 
bership strength of more than 130,000 
behind him. That figure boosted to 
212,400 the number of workers said 
to have been represented in Phila. 

Mr. Knight is chairman, and two 
other top officers of OWIU are mem- 
bers of a nine-man committee, which 
will circulate copies of the proposed 
constitution widely among unions be- 
ing invited to join the projected union 

Those unions deciding to join are 
to report ratification of the constitu- 
tion by June 15—and must accept it 
“as is” if they ratify. 

However, the outpouring of “har- 
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Unions Represented at Philadelphia Meeting 


Strength 
Votes & citi 
Membership Potential Seated 
1,500 
4,500 
11,600 
30,000 


Union Name 
Allied Oil Workers Union 
Associated Petroleum Employes 
Atlantic Independent Union 
Central States Petroleum Union .. 


Company 
. Ethyl Corp., Baton Rouge, La. 
. Magnolia Petroleum Corp., Beaumont, Texas 
Atlantic Refining Co., Philadelphia, Pa. 
(25 locals of Indiana Standard Oil) 


Asiatic Petroleum Employes ... 

Esso Employes Association 

Bayonne Independent Oil Workers 
Bayonne Marine Employes Union . 
Employes Ass’n. Of Bayonne 

Gulf Employes Ass’n of New England 


Independent Alliance of Petroleum 
Employes 


Independent Oil Workers of 


Independent Oil Workers of Norco, La. 
Independent Oil Workers of Oklahoma 
Independent Petroleum Union, Inc. 


Independent Petroleum Workers of 
New Jersey 


New England Labor Organization 
Oil Workers International Union .... 
Orange and Black Associates . 
Petroleum Ass'n. of Labor ... ~ 
Petroleum Trades Employes Union 
Petroleum Union of Buffalo .... 


Refinery Workers Federal Labor 
Union, AFL 


Standard Refinery Union, Inc. 
United Petroleum Workers 


Western States Service Station 
Employes Union 


Office Employes International 
Union, AFL 


Operating Engineers, AFL .... 

Laborers Organization Service 
Station Employes, AFL ... 
Total 


* Estimated. 





Gulf Employes Ass'n. of New England ... 


oY REZ. a 
Independent Industrial Workers Ass'n. ... 


. Asiatic Petroleum Co. 


Esso Standard Oil Co. 


. The Texas Co. 
. Esso Standard Oil Co. 
. Tide Water Associated Oil Co. 


(described as office employes) 


. (described as operating group) 


(not given) 


Socony-Vacuum Oil Co., Inc. 


. Esso Standard Oil Co., Baton Rouge, La. 


Shell Oil Co. 


. Continental Oil Co. 
. Esso Standard Oil Co., Baltimore, Md. 


Esso Standard Oil Co., Bayway, N.J. 
Socony-Vacuum Oil Co., Inc. (Sales) 


. (not given) 


(not given) 


. (not given) 


(not given) 


. Standard Oil Co. (Ohio), Lima, Ohio 
.. Esso Standard Oil Co., Bayonne, NJ. 
. Tide Water Associated Oil Co. (marketing) 


. Standard Stations, Inc. 


(not given) 
Shell Oil Co., Wood River, Ill. 


. Havertown, Penna. 


2,000 
7,000 


3,700 


130,840 


2,000 


6,000 


75 
400 
250 
150 
1,500 
150 
600 


AW AWWwWwWwUaneo AH 


—Nwre NWN 


250 


to 


76,000 
312,000 
50,000 
58,000 
60,000 


675 
1,375 
1,500 


Snwnwu 


148,000 
900 
2,201,000* 
200 
750 
475 
400 


NNUWA & & 


500 


wma lt 


250 


600 
1,600 


700 


185,000 


3,952,500 








mony and unity” reportedly swept the 
proposed constitution to approval in 
Philadelphia. That instrument was de- 
scribed as particularly “conducive” to 
rank and file acceptance—as hard to 
amend “as the Ten Commandments.” 

The hope of the constitution framers 
is that the interim committee will re- 
ceive enough ratification notices by 
June 15 so that an organizing conven- 
tion can be scheduled for about Aug. 
23 or shortly thereafter. 

Dues a Roadblock—Dues for financ- 
ing the proposed union became the 
thorniest issue of the convention. The 
meeting went into one of its two night 
sessions to arrive at a per capita dues 
figure of $1.35 for the international. 

This figure will have to be “sold” 
to some unions that make much 
smaller assessments, if the ratification 
drive is to enlist them. So also wiil the 
idea of giving up local union inde- 
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pendence have to be “sold.” 

At the same time, the provisional 
constitution specifies that the projected 
international shall not levy any special 
assessments, and that no union enter- 
ing it shall levy a total of more than 
$5—for its own dues and the inter- 
national’s. No local minimum was set. 

Plans for Officers—The constitution 
also calls for election of a president, 
one vice president and a secretary- 
treasurer (all to be full time adminis- 
trative officers) and for election of a 
13-member executive board for the 
international. None of the latter may 
be on the payroll of the international. 
This was provided, said a formal re- 
lease, “to assure membership control 
of the projected organization.” 

Further, said the release, “extensive 
powers are granted to . . . the execu- 
tive board, including the power to 
reverse almost any action of the offi- 


cers and the power to remove officers 
from office in case of failure to abide 
by the constitution or dereliction in 
duty.” 


Labor Trouble Closes 
Kendall's Bradford Plant 


Operating units of Kendall Refining 
Co.’s 5,000 b/d plant at Bradford, Pa., 
have been shut down by a labor dis- 
pute. But the company is continuing 
to make shipments from inventories. 

Members of Local 567, Oil Workers 
International Union (CIO), voted to 
reject the latest company offer, a 
“package” including a 4% across-the- 
board wage increase—equivalent to 
6¢ to 8¢ an hour, effective Feb. 8— 
plus fringe benefits amounting to 
about 2¢ an hour. 

However, the union sent a negotiat- 
ing committee back for further talks. 
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Longshoremen May Start 
Organizing at Stations 


AFL Teamsters are _ reportedly 
backing away from their service sta- 
tion organizing drive in Philadelphia, 
but Longshoremen may replace them. 

Longshoremen are said to be ready 
at a given signal to throw as many as 
400 pickets into the campaign. 

Reports are that Longshoremen, 
now in a slack work period, have 
chosen two stations to be picketed— 
Esso outlets operated by Gus Hanson 
and Poall Bros. 

Organizing activity will be carried 
on in behalf of the fledgling Teamster 
Local 596 by Longshoremen after 
Teamster support is withdrawn. 

The Teamster local’s months-old 
struggle to gain a foothold in Phila- 
delphia has been in suspension for 
weeks. 


State Asked To Handle 
Twin Cities Strike Threat 


Minnesota state labor conciliator’s 
office has been asked to step in to 
settle a threatened strike involving 
1,300 oil truck drivers and more than 
35 companies in the Twin Cities area. 

Affected are about 30 small Inde- 
pendent oil companies and such large 
organizations as Indiana Standard, 
Continental, Phillips, Sinclair, Shell, 
Socony-Vacuum and Skelly. 

Some 900 members of St. Paul 
Local 975 and nearly 450 members of 
Minneapolis Local 977, Gas and Oil 
Drivers Union (AFL), filed strike 
notices in a dispute over renewal of 
contracts expiring March 1. 





Union Organizing 
Oil marketers wishing to in- 
form their dealers on what union 
organizing may mean to station 
operation may order reprints of 
the articles on labor union ac- 
tivity in the Jan. 27 issue of 
NPN, pages 16, 17 and 18. 
Combined into one four-page 
reprint, the articles have been 
titled “What Dealers Can Do 
About Union Organizing.” Cop- 
ies may be ordered at the fol- 
lowing prices: 
1-24 
25-49 
50-99 
100-499 
500-999 6¢ each 
1,000 S5¢ each 
Rates for larger quantities on 
request. Order reprints now for 
early delivery. 


10¢ each 
9¢ each 
8¢ each 
7¢ each 
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Group Pushes Plan for Discounts 


National Safe Drivers Assn. is 
trying to promote a plan whereby 
its members would receive a 2¢- 
per-gal. discount on gasoline pur- 
chased, and 10% on other auto- 
motive supplies. 

The association is a self-styled 
“non-profit” organization, dedi- 
cated to reducing the auto ac- 
cident toll. But its officers admit 
that the discount plan is being 
used to increase the number of 
dues-paying members. 

To set up the plan, the association 
must first sell memberships to service 
stations, garages and automotive sup- 
ply stores for $50 each. These “selling 
members” are then supposed to sell 
$10 memberships to their customers 
permitting them to buy at a discount 
from any of the member stores in the 
plan. 

Motorists joining the association 
would also get other benefits, includ- 
ing personal accident insurance, bail 
bond, and some travel services. 

The association points out that the 


MERCHANDISING 


ICE 


ste ANce 


Batteries 


plan would help “selling members” get 
customers, and would help individual 
members save money. It would also 
help the association which would get 
ihe entire $50 fee from the firms, and 
$8 of each annual individual member- 
ship fee. “Selling members” would 
keep $2 of each motorist’s member- 
ship fee they sold, plus the $4 enroll- 
ment fee. 

Progress Ihe National Safe 
Drivers Assn. is headed by Oliver W 
Boblitz, executive director. Other offi- 
cers include Jack Mains, vice presi- 
dent, and Dayton M. Harrington, 
secretary. 

Thus far, its only office is in Wash 
ington, D. C., and the discount plan 
is now being promoted only in Wash- 
ington and in Baltimore, Md. But the 
association has plans to spread out as 
rapidly as possible so motorists will 
be able to make discount purchases 
wherever they go. Mr. Boblitz says 
that “about 40” firms have already 
been signed as members and that the 
discount program will be launched as 


Mobilubrication , 


REFLECTOR STRIPS of red “Scotchlite” are placed on doors as a safety factor 
by two service station dealers in San Gabriel, Calif., Frank Addington (left) and 
Paul Woods (right). Purpose of door reflector is to warn motorists behind of an open 
door. Dealers affix tape after lube jobs as service feature 
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soon as the total reaches 75. 

Needed Discount Plan—Originally, 
the association was formed for the 
purpose of training instructors and 
educating drivers. It dealt principally 
with organizations sponsoring safe 
driving programs, including auto deal- 
ers and civic groups. 

Apparently the association needed 
something to build up the dues-paying 
membership and hit upon the discount 
idea. 

But Mr. Boblitz contends that even 
the discount plan helps the safe driv- 
ing program. 

He says, “The main idea is to 
get the idea of safety across. In 
the emblems which firms display and 
which the motorists has on his car, the 
safety theme is stressed. We think that 
does some good.” 

The Dealers’ Attitude—The plan 
seems almost sure to draw fire from 
retail organizations, which usually op- 
pose discount plans. Secretary of the 
Retail Gasoline Dealers Assn. in 
Washington, Horace Walker, has al- 
ready declared: 

“We throw people out of our office 
just about every day who come in with 
some kind of scheme to try to get our 
members to go ‘cut rate.’ 

“We try to pound home to our 
members that you don’t stay in busi- 
ness by giving away your merchan- 
dise, but through selling it as hard as 
you can.” 

Mr. Walker emphasized, however, 
that he was not acquainted with de- 
tails of this particular plan. 


Du Pont Lowers Price 
Of Glycol Antifreeze 


Du Pont has cut the retail price of 
its Zerex glycol base antifreeze from 
$3.75 gal. to $2.95 gal. in gallon cans; 
and from $4 gal. to $3.20 gal. in 
quarts. New dealer prices are $1.97 
gal. in gallons and $2.14 gal. in quarts. 

Changes take effect April 1, 1954, 
and bring Du Pont into line with cuts 
of like amounts made in recent weeks 
in National Carbon’s Prestone and 
Commercial Solvent’s Peak, which 
also become effective April 1. 

Significantly new price lists circu- 
lated to the trade by R. D. Scheer, 
antifreeze sales manager for Du Pont, 
make no change in the $1.50 gal. 
retail price, and corresponding dealer 
prices for Zerone, the Du Pont alcohol 
base antifreeze. 

At the same time Mr. Scheer 
told dealers and distributors that 
Du Pont has designed for the com- 
ing season “by far the strongest 
advertising and merchandising pro- 
gram we have ever had.” 
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Secondary Stocks 


Secondary inventories of the 
four principal petroleum prod- 
ucts as of December 31, 1953, 
were 1% below the previous 
year’s level. 


At the end of December, total sec- 
ondary inventories had dropped 6% 
(3.4 million bbl.) from the November 
total, putting stocks at about the same 
figure as the end of the previous year. 

Distillate fuel inventories in Decem- 
ber were down 10% from November, 
1953, but only 1% from December, 
1952. Stocks of both gasoline and 
kerosine dropped 3% below Novem- 


Down From ’52 


ber and 1% below December, 1952. 
Residual fuel dropped 7% below the 
November level, and 2% below the 
December, 1952, total. 

Secondary storage capacity in Petro- 
leum Administration for Defense Dis- 
tricts 1, 2, 3 and 4, compiled as of 
Oct. 31, 1953, totaled 85.2 million 
bbl., of which approximately 63% 
was filled at the end of December, 
1953. Total storage capacity in the 
four PAD districts was being used as 
follows: 30.8 million bbl. for gaso- 
line; 12.9 million for kerosine; 30.7 
million for distillates; and 10.8 million 
for residual fuels. 


Census Report on Secondary Stocks, Storage Capacity 
(Figures in thousands of bbl.) 


PAD 1 


Total 
Gasoline 
Kerosine 
Distillate 
Residual 


PAD 2 


Total 
Gasoline 
Kerosine 
Distillate 
Residual 


PAD 3 


Total 
Gasoline 
Kerosine 
Distillate 
Residual 


PAD 4 


Total 
Gasoline 
Kerosine 
Distillate 
Residual 


Dec. 31, 


Dec.31, Ca 
1952 Oct. 31, 1953 


23,034 38,319 
5,341 8,997 
2,890 5,214 

10,401 16,786 
4,402 7,322 


Nov. 30, 
953 


24,666 


19,619 
960 
3,458 
6,494 
1,707 


36,187 


4,266 
2,549 
665 
835 
217 


1,450 
863 
98 


483 
6 





Sohio Mines Caverns 
For LPG Storage 


Standard Oil Co. (Ohio) has started 
blasting out a series of deep caverns 
for storing 60,000 bbl. of liquefied 
petroleum gas at its Lima, Ohio, 
refinery. 

The storage system will start with a 
12-foot shaft sunk to a depth of 445 
feet. Then six large caverns will be 
mined in the rock, radiating from the 
shaft bottom like spokes of a wheel. 
Each cavern will be 100 feet long, 20 
feet wide and 50 feet high. 

The caverns will cost an estimated 
$450,000 compared to a probable 
cost of more than $2,000,000 for 
equivalent storage space above ground. 

Sohio says the caverns will provide 
safe and efficient storage for both 
propane and butane. As a result, the 
company hopes to recover more pro- 


pane in its Lima refinery as soon as 
the storage caverns are completed 
early next year. 


Jobber Gets Write-Off 

Theisen-Clemens Co., has received 
rapid tax write-off approval for con- 
struction of two 25,000 bbl. tanks and 
other facilities at St. Joseph, Mich., 
at 40% on $124,978. 

Other storage projects include: 

National Co-operative Refinery 
Assn.—Two 80,000-bbl. floating roof 
storage tanks at McPherson, Kan., 
refinery; 25% on $149,415. 

Pure Oil Co.—Additional oil ter- 
minal facilities at Charlotte, N.C., to 
handle 9,700 bbl. per month of Diesel 
fuel; 40% on $74,057. 

Warren Petroleum Corp. — Forty 
30,000-gal. propane storage tanks and 
other facilities at Fort Lauderdale, 
Fla.; 40% on $773,079. 
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PUBLIC RELATIONS 





QUESTION 
To the Public 


ls it your impression that there 
is a great deal of competition 
among the companies who 
marufacture and sell gasoline 


and oil, a medium amount, or 
only a little competition? 
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KEEN COMPETITION in oil marketing is being acknowledged by more and more people, but still the . . . 


Oil Industry Slips in Eyes of Public 


More people now favor closer government regulation of the 
petroleum industry than was the case in 1950. 


More people — 42% against 30% in 1950 — now think that 


gasoline prices are too high. 


And, for this last, 77% of the people blame the large oil com- 


panies, whom they believe con- 
trol the industry. 


These are results of the latest 
on opinion survey conducted 
y Opinion Research Corp., of 
Princeton, N. J., for the Oil In- 
dustry Information Committee. 


In the face of these trends, turned 
up by Opinion Research, runs the con- 
trasting result that has 11 million more 
people than in 1950 recognizing the 
existence of a high degree of competi- 
tion in the industry. 

The survey was made during the 11 
days preceding Oil Progress Week in 
1953 and involved 2,542 personal in- 
terviews. 

The results would seem to indicate 
that the industry’s information cam- 
paign hasn’t been too much of a suc- 
cess, to date. On the other hand, it’s 
plainer now to see that OIIC has no 
easy row to hoe nor is there any deny- 
ing that the industry might today be 
thought less of by the public had there 
been no program. 

As things stand, according to the 
latest survey, 72% of the people DO 
have a generally good opinion of the 
oil industry—but that is an exact 


standoff with the results shown by a 
survey made in 1949. 

And 12% now say they have an un- 
favorable impression of the industry, 
compared to 9% who said that in 
1949. 

While 50% of the people say there 
is a high degree of competition in the 
industry, the 77% who believe that it 
is controlled by a “few large compa- 
nies” apparently reconcile these two 
divergent views something like this, 
according to Opinion Research: 

—A few companies control the in- 
dustry but they compete actively 
among themselves. 

—The large companies dominate 
the industry in a general way, but 
there is plenty of competition at the 
retail level. 

Big Company Control — When 
asked how they thought the big com- 
panies exercised control, 27% said 
they did it by setting prices. Another 
19% said the big companies had con- 
trol because they controlled produc- 
tion. Others attributed the controlling 
power of big companies to their finan- 
cial strength; to stock holdings in 
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smaller companies; and to “power that 
comes from size.” 

The 50% of the public that thinks 
there is a “great deal” of competition 
in the oil business bases its opinion on: 

—The large number of companies 
and stations. 

—extensive advertising 

—price wars. 

Prices — Gasoline prices got the 
sharpest criticism of any phase of the 
survey. In the latest survey, 42% of 
the public thought gasoline prices were 
too high (even though, as OIIC notes, 
those prices are lower than the average 
of all consumer items on the cost-of- 
living index). This was an increase of 
12% from the 1950 survey. 

The survey analysts indicated that 
part of the criticism of gasoline prices 
might be a protest agains higher prices 
generally. However, they did not indi- 
cate this was the whole answer. 

Supplying companies were blamed 
by most people for setting the price 
levels. When asked who sets the gaso- 
line price at service stations, 77% 
named “the company that makes the 
gasoline.” Ten per cent named the 
“man who runs the station.” And an- 
other 8% gave varying answers iden- 
tifying the price-setter as “the distribu- 
tor,” or “the man who sells him the 
gasoline — the middleman,” or “the 
world market.” 

Although most people blamed the 
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PUBLIC RELATIONS 


supplying companies for high gasoline 
prices, 53% recognized most of the 
men who run service stations as inde- 
pendent businessmen. 

Government Regulation—The seg- 
ment of the public favoring closer gov- 
ernment regulation of the oil industry 
increased from 10% in 1950 to 12% 
in 1953. While this is a small increase, 
the survey analysts felt that it was 
significant because it ran counter to 
the public’s opinion on regulation of 
other industries. When asked about 
five other industries, in every case, 
fewer people favored more govern- 
ment regulation in 1953 than in the 
1950 survey. 

Oil was the only industry in 
which the sentiment for more reg- 
ulation was stronger. 

One third of those favoring stricter 
government regulation for the oil in- 
dustry gave as their reason—need for 
control of prices. 

Highway Improvements — Because 
the oil industry has frequently opposed 
increases in gasoline taxes, there has 
been some thought that people might 
feel the industry was hindering road 
improvement programs. The survey 
indicates that this is not the case. 
Three per cent of the public called oil 
companies a group that is helping to 
improve highways while only one per- 
son (in 2542 surveyed) blamed the oil 
industry for holding back highway 
improvements. 

Product Improvement—<As in pre- 
vious surveys, most people seemed to 
believe the oil industry improved its 
product about as well as any other 
industry. Those saying the oil industry 
did a better job than other industries 
increased from 22% to 24% in the 
latest survey. But the largest segment 
of people (58%) thought the oil indus- 
try did about equally as well as other 
industries in product improvement. 

Improvement in the quality of gas- 
Oline in the last five or six years was 
recognized by 48% of the group sur- 
veyed. But one-third of the people be- 
lieved there had ben no change in 
quality in this period. 

About 40% of the people inter- 
viewed said they had heard stories that 
oil companies buy up inventions for 
increasing gasoline mileage so they can 
keep them off the market. The stories 
were believed by two thirds of the 
people that heard them. 

In regard to conservation, more 
than 71% of the people believe the 
U. S. will have plenty of oil 100 years 
from now. The same proportion be- 
lieve that oil companies are concerned 
about conservation. 

Regional Opinions—When the re- 
sults of the survey were tabulated on 
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a regional basis, a few interesting dif- 
ferences were revealed. The South- 
west showed the best opinion of the 
oil industry. In this region, 87% said 
their general impression of the oil in- 
dustry was favorable. The Far West 
had the worst opinion of the industry 
—only 65% of the people had a fav- 
orable impression of the industry. Peo- 
ple in the Far West and New England 
were most critical of gasoline prices; 
while the Southwest was again least 
critical. 


JOBBER_ RELATIONS 


Private Brand Has Edge, 
Marketer Tells Jobbers 


The private brand marketer of 
petroleum products has a tremendous 
advantage in his own territory, ac- 
cording to Norman H. Ott, executive 
vice president of the Pate Oil Co., 
Milwaukee. 

Speaking before the annual conven- 
tion of the Iowa Independent Oil Job- 
bers Assn., Feb. 18 in Des Moines, 
Mr. Ott pointed out that the local oil 
jobber is known by his neighbors for 
his square dealing, his business judg- 
ment, his interest and love for his 
community. 

“Why sell out these advantages to 
the integrated companies so that they 
may derive the benefits and advantages 
of your heritage?” he asked. 

Mr. Ott reported that Pate Oil, mar- 
keting under its “hello neighbor” 
dealer franchise plan of merchandis- 
ing, dominates the Milwaukee market, 
operating seven bulk plants and dis- 
tributing more than 37,000,000 gal. of 
petroleum products annually. 

“It is, of course, easier to be a job- 
ber of a refinery brand, but is it last- 
ing and secure?” he said. “It is easier 
to use globes, signs, brand names, 
advertising copy, pamphlets and sales 
tools provided by your supplier. 

“It is harder to develop these your- 
self but we think it’s worth it because 
we are building our brands, not some- 
one else’s.” 

These tools to be developed by the 
private brand jobber include neon 
signs, globes, pump signs, uniforms, 
newspaper advertisements, bus signs, 
television, pamphlets, direct mail, 
matches, caps, books, drain stickers, 
cans and rack signs and brands—oil, 
grease, gasoline and _ battery, he 
pointed out. 

“No, we're not going to lose our 
franchise or brand name products be- 
cause we OWN them,” Mr. Ott de- 
clared. 
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FUEL OIL 


Degree Day Totals Up, 


But Still Below Normal 


Temperatures along the East Coast 
dropped during the week of Feb 7-13 
bringing a substantial increase in de- 
gree day totals. In the rest of the 
nation degree days remained fairly 
constant with most sections reporting 
a moderate increase after last week’s 
mild spell. 

Buffalo, with a total of 293 degree 
days, was the coldest city on record. 

The season to date figures are close 
to last year’s, but in most cases are 
still below the normal for this period. 


Week 
Season Sept. 1-Feb.13  Feb.7- 
Feb.13, 
1954 1953 Normal 1954 
East Coast 
Boston 3254 3284 3606 267 
New York(a) 2854 2890 3202# 241 
Philadelphia(a)2694 2736 2960 226 
Washington 2673 2497 26934 213 
Average 2869 2852 3115 237 


Great Lakes 

Buffalo 3830 3827 3964# 

Chicago 3467 3774 §86©©4105 

Cleveland 3482 3406 3776# 

Detroit 3626 3734 4035# 

Toronto(a) 3978 3907 4488# 
Average 3677 3730 4074 


Midwest 
Denver 3184 3559 3923 
Minne- 
apolis 4682 5072(b) 5189 
Omaha 3618 3850 4187# 
St. Louis(a). 2685 2864 3076# 
Average 3542 3836 4097 


West Coast 
San Fran- 
cisco(a) 1339 1468 1508 
Seattle(a) 2511(b) 2304 27304 
Average 1925 1886 2119 


Southeast 
Birming- 
ham : 1970 1921 
Charles- 
ton(a) 1199 1231 1281 96 
Nashville 2109 2442 2680# 173 
Raleigh(a) 2094. 2066 2272 161 
Average 1843 1915 2057 142 


Degree days are on 65 deg. F. basis. 

(a) Readings at city offices. Readings in 
other cities taken at airport offices. 

(b) Includes weather bureau correction. 

# New normal figures. 
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Power Plant Oil Use Gains 


Fuel oil beat coal in percent of in- 
creased use by electric power plants 
in 1953. The Federal Power Commis- 
sion reported fuel oil use at 82,306,000 
bbl.—up 22.4% from 1952 consump- 
tion. At the same time, coal consump- 
tion went up only 8.2%, and the use 
of natural gas climbed only 13.4% 
above the 1952 rate. 
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Study Traces Effects of Oil Integration 


Throughout its history, the oil 
industry has been under strong 
pressure to integrate. 

A concurrent development re- 
vealed in a new Harvard Uni- 
versity research report is the de- 
cline of small refiners in the last 
30 years. Their share of the 
nation’s refining capacity has 
——w from 28 to 15% of the 
tot 


In the exhaustive study of the im- 
portant factors involved in the growth 
of large integrated oil companies, spe- 
cial attention is devoted to the prob- 
lems of the small non-integrated re- 
fineries. Despite the decline of their 
share of the nation’s refining capacity, 
however, the report sees “many profit- 
able fields open to small firms, pro- 
vided they select situations well suited 
to the financial and managerial re- 
sources at their command.” 

Prof. John G. McLean and Asst. 
Prof. Robert W. Haigh base their 728- 
page report, published by the Division 
of Research of the Harvard Business 
School, on a study of 106 oil compa- 
nies. These represent 59.2% of the 
operating refining companies and 
94.7% of the refining capacity of the 
country. Moreover a detailed analysis 
was made of data from the files of 
seven representative companies: Gulf 
Oil Corp., The Texas Co., Sinclair Oil 
Corp., Ohio Oil Co., Atlantic Refin- 
ing Co., Standard Oil Co. (Indiana) 
and Standard Oil Co. (Ohio). 

Decline Is “Natural” — In The 
Growth of Integrated Oil Companies, 
the authors see the declining role of 
the small refinery as an appropriate 
and natural part of the evolution of 
the industry. The decline could only 
have been avoided by placing strong, 
artificial restraints on the economic, 
technological and competitive forces 
at work in the industry. 

One important key to the small re- 
finer’s loss of position has been found 
to be the rapid advances in technology. 
Such developments have forced refin- 
ers continuously to invest large sums 
in new plant facilities. Small refineries 
often have not had the necessary capi- 
tal. Or if they had it, they preferred 
to keep it as profit. 

This factor is seen as an important 
contribution to the growth of large 
integrated oil companies. The size of 
the investment required for such facili- 
ties as a refinery or a pipe line requires 
large capital. 


Market Assurance—A refinery’s use 


Per Cont 
100 


REFINERY RUNS 


CRUDE Ol. DELIVERED FROM 
GATHERING AND TRUNK LINES 


CRUDE OF RUNS FROM WELLS 


AND BULK BULK PLANT SaLes® 


DOMESTIC CRUDE Ol PRODUCED 


SERVICE STATION —— or GASOLINE 


ahs a 


NUMBER oF PRODUCING OU WELLS COMPLETED 


NUMBER OF WELLS COMPLETED 


Number of Componies 
OIL OPERATIONS controlled by integrated companies, reproduced from Harvard 
University report. * Gasoline, napthas, kerosine and distillates 


is solely for the processing of crude 
oil. And the authors make the point 
that no company can afford to invest 
that much money unless it is assured 
of both a dependable source of crude 
oil and a market for the product. As 
they put it, this has led to integration 
“backward” to production and “for- 
ward” to wholesaling and retailing. 

The study shows that at least 48.6% 
of the nation’s refining companies 
have some kind of integrated struc- 
ture. Such companies hold 93.2% of 
the refining capacity in the country, 
85.4% of the crude oil gathering lines, 
82.1% of the crude oil trunk lines and 
92.2% of the products pipe lines. 

Research indicates, however, that 
integration tapers off at the “ends” of 
the oil process. These integrated com- 
panies have only 7.7% of the drilling 
rigs, 35.4% of the producing wells and 
51.6% of the service stations. 

Laws Restrict Supply—Professors 
McLean and Haigh find another major 
contribution to the decline of the small 
refiner in the development of oil con- 
servation laws. The authors assert 
these laws tended to remove the large 
quantities of cheap crude oil which 
had from time to time accompanied 
the discovery of new oil fields. These 
often created a profitable field of op- 
portunity for the small, oil field re- 
finer. The conclusions are based on 
studies of the circumstances causing 
the entry and exit of small refiners in 
the East Texas field after 1930 and in 
the Illinois Basin after 1938. 

Still another reason for the declin- 
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ing role of small refiners has been the 
general success that has accompanied 
vertical integration as a means of 
meeting the particular business and 
economic risks associated with oil in- 
dustry operations. For a variety of 
reasons, the authors find, the small 
firms have lagged behind the larger 
ones in the use of integration. 

The authors conclude, it is under- 
standable that the small firms should 
have suffered a gradual loss in posi- 
tion, compared to the large companies 
that were ready and willing to under- 
take integration when and where it 
could be used to advantage. 

Competition Hurts Refiners—The 
continuing pressure of competition has 
also had its effect on the small refiner. 
Had competition in the oil industry 
been generally weak and ineffective, 
these refiners would have suffered no 
particular hardship from technological 
and economic conditions. Circum- 
stances such as these, say the authors, 
compel adjustments in industry and 
corporate structures only when the 
pressure of competition is strong. 

Opportunities Open — Despite the 
decline that has taken place in the 
proportionate position of the small 
refiner, Professors McLean and Haigh 
find that there are still many profitable 
fields still open to small firms. Such 
companies have been particularly suc- 
cessful when they have elected to op- 
erate in segments of the business that 
are of little interest to the large firms, 
or in which the larger companies are 
ill-equipped to compete. 
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GUIDING SPIRITS in General Petroleum’s decentralization 
of its marketing department are, left to right: Charles H. Wart- 


man, marketing department general manager; Vern A. Bellman, 
marketing vice president, and Baxter Ball, sales manager 


Decentralization—Key to Better Marketing 


A year ago General Petroleum 
Corp. overhauled its marketing 
organization with the idea of 
making it the West Coast’s best. 


In a sharp departure from 
traditional centralized authority, 
GP decentralized. That was the 
nub of the new program. Mar- 
keting officials then watched 
closely for the answer to this 
question: would it work? 


20 


Last month (January), on the first 
anniversary of the remodeled organ- 
ization, Vern A. Bellman, marketing 
vice president, made this progress re- 
port: “It works. Reorganization has 
produced real benefits, and we are 
satisfied with the plan we followed.” 

Whether the changes have built the 
best oil company marketing organiza- 
tion on the West Coast is difficult to 
say. For GP, the big test lies ahead. 
At the end of this year, a new 35,000- 


b/d refinery will go on stream at Fern- 
dale, Wash. and the sales organization 
has the task of finding a market for 
part of the additional refining capacity 
it makes available, in the face of stiff- 
ening competition. GP’s present vol- 
ume is more than 100,000 b/d. 

At any rate, GP feels it is better 
equipped to cope with the rugged con- 
ditions of a new marketing era than it 
was a year ago. Furthermore, it be- 
lieves the new organization will con- 
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GP’s TARGETS 


Eight objectives govern Gen- 
eral Petroleum’s marketing de- 
partment activities. As set forth 
by Vern A. Bellman, marketing 
vice president, they are: 

1. Increasing profitable sales. 

2. Meeting and bettering com- 
petition. 

3. Being alert to new markets 
and to changes in existing ones 
that make them unprofitable. 

4. Being alert to public atti- 
tudes and opinions so that we 
will not lose public confidence 
in our products and public ac- 
ceptance of our right to do busi- 
ness. 

5. Conducting our business in 
keeping with the finest traditions 
and highest ideals of the Ameri- 
can people. 

6. Sustaining the American 
habit of constant growth and an 
ever-widening distribution of the 
benefits of technical progress. 

7. Aggressively seeking public 
recognition and appreciation of 
GP’s achievements in these fields 
in every community where we 
do business. 

8. To be the most effective 
and efficient marketing organi- 
zation in our area. 











tinue to gather strength and efficiency. 

Mr. Bellman cites these benefits 
from the first year’s activities: 

@ Decisions are reached more 
quickly. 

© Top management is being re- 
lieved of considerable detail. 

© Quality of marketing personnel is 
being upgraded. 

The potential of individuals can be 
appraised more readily. 

Net result: The marketing organiza- 
tion is more flexible and can move 
faster in decision making. 

Long Planning First—The change- 
over was not an overnight event. Be- 
hind last year’s moves lay nearly a 
decade of study of shifting factors, 
examination of GP’s needs, prepara- 
tions and a series of preliminary steps. 
While decentralization was the most 
spectacular aspect, it was just one of 
three basic premises: 

e Authority and __ responsibility 
should be decentralized to the line 
organization. 

e Staff services should be central- 
ized. 

e Controls should be established 
at key levels. 

Before carrying out the big changes, 


EXTENSIVE RESEARCH and fact-finding was under the direction of Herbert Roy, 
manager of the marketing organization department, a trained management engineer 


MORE PEOPLE have a role, says T. R. Irby, left, assistant manager of marketing 
accounting. With him is Clark Walker, real estate manager, northern California 
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DIVISION MANAGERS C. W. Ellis, Pacific Northwest, left, 
and E. M. Gray, southern California, hail GP’s streamlining 


GP laid the groundwork by formu- 
lating a comprehensive plan for se- 
lecting and preparing its men. 

Key to the whole program is quality 
men. Emphasis on quality people is 
highlighted in a statement by Charles 
H. Wartman, manager of the market- 
ing department, which reflects GP 
thinking. Mr. Wartman led the study 
and execution of reorganization. 

“Qualified people comprise a com- 
pany’s principle assets,” declared Mr. 
Wartman. “They make possible the 
full realization of the potential bene- 
fits of a sounder organization struc- 
ture. They make the most of quality 
products and sound policies.” 

Holding Their Men—To attract and 
hold quality people, GP tries to strike 
an adequate balance of incentives and 
challenges which include: 

e Chance to do significant work. 

e Chance to compete fairly for 
advancement. 

© Leadership by example and in- 
spiration. 

e Sense of belonging to an impor- 
tant organization. 

e Security. 

e Monetary compensation. 

e Recognition of work well done. 

By teaming up properly engineered 
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jobs with individuals who like the kind 
of work involved, people get a lot 
more fun out of working, says GP in 
explaining its thinking. In many parts 
of the seven Western States, marketing 
people are GP’s sole representatives: 
they are the “Mr. GP’s.” 

Therefore, the company expects 
them to conduct its business in a man- 
ner that will earn for GP the reputa- 
tion of being “a good citizen” in the 
community. This projects the employe 
into community life as a local busi- 
nessman and often develops the sense 
of accomplishment common to com- 
munity builders, says GP. 

Department Slimmed Down—Im- 
mediate visible effect of the change 
was the streamlining of the table of 
organization. The levels of marketing 
management were compressed, elimi- 
nating two supervisory levels: district 
supervisors and assistant division man- 
agers. Under decentralization, the 
salesman reports directly to the dis- 
trict sales manager. 

The real spirit of decentralization is 
shown by the delegation of authority 
and responsibility down the line. Be- 
cause it regards the information con- 
fidential, GP has not disclosed details 
about the increased authority and 
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SALESMEN like it, say Jack Simpson, left, San Francisco Bay 
sales manager, and Guy Wellman, Spokane district manager 
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responsibility. The company, however, 
has this to say: 

“The board of directors substan- 
tially increased Mr. Bellman’s author- 
ity, as vice president in charge of 
marketing, to approve capital expendi- 
tures within the annual capital budget 
for marketing. Mr. Bellman, in turn, 
has delegated that authority propor- 
tionately to the levels of marketing 
management, along with companion 
authorities to approve operating ex- 
penditures within expense budgets and 
to execute contracts.” 

Levels of marketing management 
include: marketing vice president, gen- 
eral manager of the marketing depart- 
ment, sales manager, division manager 
and district sales manager. 

As an example of decentralization, 
GP says that the district sales manager 
and salesman, “can quickly handle 
most of the problems arising in the 
field of customer relations” because of 
newly delegated authorities to approve 
expenditures and execute contracts. 

Operations Control—Key-level con- 
trol is applied through a system of 
profit and loss statements. 

Each district and division office 
receives profit and loss statements 
monthly, so the managers can see how 
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Need a better 


customer-catcher? 


Bringing customers across your drive- 
way in volume is the main purpose of 
your business. 


Make us show yow the 6 big reasons 
why you'll catch more customers — and 
more cash business — when you do busi- 
ness under the profit-protection offered 
only by the Skelly Franchise. Mail the cou- 
pon. We'll do the rest! 


SKELLY OIL COMPANY 


Marketing Headquarters: KANSAS CITY, MISSOURI 
Division Offices: Kansas City + Chicago + St. Paul 
Omaha + Cedar Rapids + Tulsa + Wichita + Denver + Dallas 
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the franchise with 
a future for you! 


SKELLY OIL COMPANY 
Marketing Headquarters, Kansas City, Missouri 


YES! Without obligation, PROVE to me that | can 
make more money with Skelly! 
My nome 


Address 


City 
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DISTRICT SALES MANAGERS report benefits in new plan. 
Left to right: W. N. Davis, Tacoma, Wash., district; Dave Reed, 


their operations are going. At one 
time, these statements were pretty 
much restricted to the home office, so 
field offices were unable to keep a close 
check on area operations. GP expects 
to develop controls even further be- 
cause top management’s responsibility 
for the success of decentralization is 
heightened by the increased delegation 
of authority. 

Another feature is adoption of what 
is termed “area-selling concept.” Pre- 
viously, salesmen called on certain 
types of trade—retail, wholesale or 
commercial—with more than one man 
covering an area. Now a salesman 
handles all types of business in his 
area, and there is no overlap. 

An important aspect of this is selec- 
tive solicitation. Salesmen concentrate 
on good-profit prospects and, within 
the concept of providing adequate cov- 
erage, limit the time spent on marginal 
accounts. 

Result: Individual salesmen now 
handle much more volume than they 
used to. 

Accent on Sales—Key man in the 
field organization is the district sales 
manager. Formerly the title was “dis- 
trict manager,” so the new title points 
up GP’s emphasis on selling. He per- 
sonally supervises the men who call on 
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the trade, and he directs all marketing 
activities in his area. 

Men of assistant division manager 
caliber were assigned to the district 
managerships when reorganization 
took place. Under each one are 12 or 
13 men; previously district managers 
had 5 or 6 on their staffs. 

What are the requirements? The 
district sales manager must have a 
comprehensive knowledge of how all 
marketing activities fit together (sales, 
operating, real estate, accounts, credit, 
legal and others), says GP. He must be 
able to make decisions based on his 
increased authority and responsibility, 
and they must be good. 

He not only must be able to direct 
a sales organization and operating 
group, but he must be able to lead and 
inspire, GP explained. 

Services Tightened Up—GP has 
been centralizing staff services at its 
marketing headquarters for some 
time, in order to make better use of 
specialized people for research and 
planning. A new position created last 
year was Chairman of the Marketing 
Coordinating Committee. He directs 
market research analysis and projects 
dealing with marketing problems such 
as site selection, station design, cost- 
cutting and traffic patterns. 


San Francisco Bay, north coast district; and W. W. Alving, 
manager of the San Joaquin, Calif., district 


The committee works on a project 
basis and is committed to this contin- 
uing objective: making GP’s present 
marketing methods obsolete through 
the development of better methods. 

Committee members are managers 
of key marketing departments. They 
go over projects in the planning stage 
and pass on final recommendations. 
This committee also co-ordinates mer- 
chandising planning. Staff work is 
done by a group who has specialized 
in certain aspects of marketing. 

“In the past year, much decision- 
making has shifted to the field,” Bax- 
ter Ball, sales manager, points out. 
“Previously, out of 1,000 propositions, 
150 decisions were left up to the board 
of directors; 600 were made by the 
home office; 150 by division managers 
and 100 by the district managers. 

“Now only eight or 10 out of 1,000 
propositions go to the board, 150 to 
the home office and 150 to the division 
managers. The remaining 690 are 
made by district managers.” 

The Results—Two effects have re- 
sulted: 

e Relying on his own judgment 
and authority, a district manager can 
move more swiftly on a deal today, 
says Mr. Ball. 

e Upper executives have more time 
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make better batteries easy to sell! 


Bint out these convincing selling facts 
to your customers. They will buy better 
batteries—and you will get better volume. 


(1) —20% faster cranking speed — because 
the high porosity of Peerless permits faster 
circulation of acid. 


(2)—Improved starting performance in 
cold weather, delivering up to 10% more 
power when needed most. Peerless separa- 
tors require minimum charge currents, 
assure lower operating costs. Extra pro- 
tection in hot weather. 


(3)—Superior mechanical strength of 


Peerless prevents cutting by warped or 
broken plates. 


(4) —Unaffected by overcharging, heat, 
battery acid or plate pressure. 


A battery equipped with Peerless Rubber 
Separators not only works better but lasts 
longer, saves time and money. No layovers 
for frequent recharging. Developed by 
United States Rubber Company. Send the 
coupon for your free, informative book- 
let describing the physical, electrical, 
chemical and performance characteristics 
of Peerless. 


United States Rubber Company 
Rockefeller Center, N. Y. 20, N.Y. 
Gentlemen: 

Please send me my free copy of book- 
let on U.S. Peerless Rubber Separators. 





Cc 








City 





Zone State 





EO, TET PTE 


UNITED STATES RUBBER COMPANY 


Electrical Wire and Cable Department e Rockefeller Center, New York 20, N. Y. 
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DORWARD can handle 
Your West Coast 


Liquid. Commodities 


DORWARD & SONS CO. 


On San Francisco Bay 
POINT RICHMOND, CALIF. 








NEW HOPE 


in the battle against 


CANCER 


THE FIGHT against man’s cruclest enemy 
is far from won. If present rates con- 
tinue, 23 million living Americans will 
die of cancer—230,000 this year. And 
thousands of these will die needlessly — 
through cancer that could have been 
cured if treated in time. 

ALL THE SAME, there have been victories. 
Thousands who once would have died 
are being saved—thanks, in part, to 
your donations to the American Cancer 
Society. 

AND, LAST YEAR, the Society was able to 
allocate $5,000,000 of your donations to 
research aimed at finding the ultimate 
cure for all cancer. That’s more money 
than ever before. 


MUCH MORE, ofcourse, remains to be done. 
So please make this year’s gift a really 
generous one! 


Cancer 
MAN'S CRUELEST ENEMY 


Strike back—Give 


AMERICAN CANCER SOCIETY 


ECONOMICS 


to concentrate On over-all matters and 
major problems because they have 
more detail-free time. 

Another result has been the im- 
provement of communications be- 
tween the head office and field person- 
nel. Previously, there was less contact 
between the two. 

Not so now. Mr. Ball spends 60% 
of his time on the road, calling on divi- 
sion managers, district sales managers 
and sales representatives. They know 
they can count on seeing him reg- 
ularly, and they know they’re in touch 
with the front office when they’re talk- 
ing to him. This has had a salutary 
effect on the field organization. 

A close relationship is being built 
up. A supercharged individual with a 
stimulating personality, Mr. Ball is 
popular because he’s still a peddler at 
heart. Field men are on a first-name 
basis with Bax Ball as well as with 
division and district managers. 

Mr. Ball doesn’t make field trips to 
deal with emergency situations. That 
would be contrary to the spirit of de- 
centralized responsibility. 

If he happens to be in some office 
when a problem arises, the manager 
may give him a fill-in. He may solicit 
Mr. Ball’s advice. Stifling an urge to 
respond, Mr. Ball will ask, “Well, what 
are you going to do about it?” 

Change in Outlook—A unique psy- 
chological factor influences the new 
environment in which decisions are 
reached. Making a report with a rec- 
ommendation for a certain decision is 
one thing; but it’s different when the 
man himself makes the decision using 
the same facts that led to his recom- 
mendation. Absence of responsibility 
for the decision makes the difference. 

The decision to extend authority 
was conditioned by extensive prepara- 
tion. 

Says Mr. Bellman, “It goes with- 
out saying that we have passed this 
increased authority down the line only 
when the time was ripe to take such a 
business risk — only when we were 
sure that our exposure to loss would 
be offset by the many benefits of de- 
centralization — only when we were 
sure that on one hand we had qualified 
people in the field to make line deci- 
sions, and adequate controls for guid- 
ing them and minimizing the risks on 
the other.” 

Two developments of the past dec- 
ade brought about the new program— 
tremendous growth and new market- 
ing methods. 

Growth—GP’s marketing volume 
and potential are much larger than 10 
years ago. Population in the marketing 
area has increased 34%; automobile 





registration, 
188%. 
Capital investment, marketing de- 
partment facilities, land and equip- 
ment have risen 112% in 10 years; 
number of retail outlets, 141%; gas- 
oline sales, 165%; stove oil sales, 
208%; TBA sales, nearly 300%. 


New Methods—GP does things dif- 
ferently because post-war competition 
made a number of conventional busi- 
ness methods obsolete. Two of the 
strongest influences, for example, have 
been serve-yourself stations and direct 
product delivery from primary termi- 
nals to retail outlets, bypassing distri- 
bution terminals. 

Another factor has been increased 
cost of labor and materials, impelled 
by inflation. This has led to concentra- 
tion on profitable selective selling and 
discouragement of “gallonage hound” 
urges that once prevailed. 

Before World War II ended, GP 
initiated studies to determine what it 
should do. As a prelude to the sweep- 
ing decentralization movement, re- 
sponsibility for operating departments 
was transferred from the head office 
to the division manager in 1946. Other 
changes followed over the next six 
years, each channeling a measure of 
responsibility to a new quarter. 

The four men instrumental in map- 
ping out the program and putting it 
into effect were: Vern A. Bellman, 
marketing vice president; Charles H. 
Wartman, general manager of the 
marketing department; Baxter Ball, 
sales manager, and Herbert Roy, man- 
ager of marketing organization de- 
partment. 

A management engineer by train- 
ing, Mr. Roy was assigned to gather 
the information needed for the reor- 
ganization. This involved making de- 
tailed studies of each sub-division and 
of obtaining the viewpoints of all key 
people. 


The Personnel Aim — What’s the 
scope? Besides toughening the selling 
organization, GP hopes the system will 
develop leaders who will be able to go 
up the management ladder. However, 
many people do not aspire to a top 
spot and it is equally important, the 
GP marketers feel, that job opportun- 
ities be provided throughout the 
organization to enable all employes to 
find the career they really want. 

Specifically, in marketing those 
salesmen who do not want to follow 
the administrative route in their ca- 
reer development must have a chance 
to advance their personal careers with 
the company through continued im- 
provement of their selling skill. 


71%; farm tractors, 
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What’s the outlook? The Bellman 
philosophy is that the only thing con- 
stant in marketing is change. So the 
reorganization program is subject to 
review, and further modifications are 
probable. 


The Basic Needs—Can any oil 
company decentralize? Not unless it 
can count on these three elements, 
says Mr. Wartman: 

e Well-trained, quality people. 

e Effective controls. 

e The support of the people within 
the organization being decentralized. 

Although GP was the first West 
Coast major oil company to undertake 
an extensive decentralization program, 
decentralized authority has been ap- 
plied in many other corporations for 
years. Socony-Vacuum, to which GP 
is an affiliated company, decentralized 
years ago. 


Out in the Field—What do the men 
in the field think of GP’s decentrali- 
zation program? 

Jack Simpson, sales manager of the 
south coast (San Francisco) district: 
“Our salesmen have more authority, 
and they can now give the dealers bet- 
ter service. Matters of great impor- 
tance to dealers can be handled in 
minutes.” 

Clark Walker, manager of real es- 
tate, northern California division: 
“Records show how you're doing. If 
the results are good, it’s your baby. 
If they aren’t good, it’s still your 
baby.” 

C. W. (Chuck) Ellis, manager of the 
Pacific Northwest division, Portland, 
Ore.: 

“Decentralization has had the de- 
sired effect of moving authority and 
responsibility closer to the customer or 
the problem. It has also brought a new 
sense of importance and dignity to our 
people in achieving their aims.” 

Guy Wellman, sales manager of 
Spokane (Wash.) district: “Our new 
organization has stimulated our think- 
ing by giving us the authority and 
responsibility of running our own 
districts.” 

E. M. (Ev) Gray, manager of the 
southern California division: “Our ex- 
perience during 1953 points out these 
advantages: first, improved communi- 
cations; second, greater understanding 
of policies and programs as a result of 
more direct relations; third, increased 
effectiveness because of greater respon- 
sibilities and authorities; fourth, faster 
handling of proposals and marketing 
deals; fifth, more effective sales pro- 
motion activities; sixth, increased ef- 
fectiveness through specialization in 
real estate matters, and last, reduced 
expenses.” 


. 


G. P. & F. Flexible Spout Utility 


Cans are so handy for so many 


uses—no wonder oil sales go 


up the moment these cans are 


displayed! These sturdy, steel 


shipping containers do more 


than just deliver your product. 


They'll give a real promotional 


push to your sales. 


Available in 2, 244, 
3, and 5-gallon sizes 
—complete with 8°’ 
detachable hose, 
hose storage clip on 
spout, and self- 
contained measur- 
ing cup. 


age 
'G, Pet 


Centeaaeall 


IDEAL FOR 


OUTBOARD MOTORS 
POWER LAWN MOWERS 
AUTOMOBILES 
CAMPING STOVES 
GARDEN TRACTORS 


GEUDER, PAESCHKE & 


425 NORTH I5TH STREET @ MILWAUKEE 1 





Furnished in solid 
colors or litho- 
graphed with your 
own design, trade- 
mark or advertising 
message. Write for 
complete details and 
prices. 


FREY CO. 


WISCONSIN 











“GASILE” Steel Pump Islands 
(Trade-mark registered and Patent Pending) 


Save installation costs—stays neat & attractive for years—write for information or prices 


2915 W. Leigh St., Richmond 21, Virginia 


W. B. GOODE COMPANY 
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TIRES—BATTERIES—ACCESSORIES 


Paired Fan Belts Join TBA Ranks 


Fan belts in matched pairs are 
newcomers to the TBA line, but 
it won’t be long before they are 
in general use. 

Because they can handle a 
heavier load, they are needed to 
drive power steering units and 
other power accessories, along 
with fans and generators. 


Like automatic transmissions and 
12-volt electrical systems, power steer- 
ing introduces new technical problems 
for service station dealers. At the same 
time it adds more items to be carried 
in stock both at the service station and 
at TBA warehouses. 

At present the market for matched 
belts is not large. They are used on the 
1951-54 Chrysler and DeSoto cars, 
and on some heavy trucks and buses. 
But for those owners who come in for 
dual belt replacements, the service 
station man should know why it is 
important to put on two new belts even 
if one of the old pair is still working. 

First it might be wise to answer the 
dealer’s natural question as to why 
dual belts are used at all. It would 
seem that the simple way to drive a 
heavy load would be to use a big belt. 
Here’s an explanation by W. E. Wolfe, 
manager Of special sales, Thermoid Co. 

“A belt’s pulling power is measured 
by the amount of cord built into its 
tension or cord member. This con- 
sists of a single row of cords (usually 
rayon) located in the upper third of 
the belt. So more power is needed. 
Why not widen the belt by adding a 
few more rows of cord? Sounds good, 
but the new belt is top-heavy. It now 
has too small a base to support the 
greater width or to use its improved 
pulling power. 

“Next, the belt thickness has to be 
built up in direct proportion to the 
increased width, to provide enough 
support. Now the belt is so big it must 
have a larger pulley diameter. The 
minimum allowable pulley diameter 
is in direct proportion to belt thick- 
ness. The big belt is also found to be 
impractical because of its lower effi- 
ciency power; higher heat generation; 
and poor heat dissipation.” 

Why They’re Matched—tThe idea of 
matched pairs may at first glance seem 
unnecessary. The reason is because the 
molding process used by belt manu- 
facturers turns out belts of approxi- 
mate rather than precise dimensions. 

Where belts work in pairs they must 
be exactly alike. They cannot be equal- 
ized by adjusting the tension since 


PAIRED FAN BELTS work as a team 


to drive fan and generator in new cars 


they travel on a single pulley with 
two grooves. If there is a difference in 
belt length, the pulley can be moved 
to adjust tension on one belt only. The 
other will always be either too tight 
or too loose. 

Mismatched belts will not work as 
a team because only one will be pull- 
ing the work load. “If normal life for 
a matched pair of belts is 30,000 
miles,” says Mr. Wolfe, “it would not 
be unusual to replace unmatched belts 
every 5,000 miles.” 

Paired by Machine— Manufacturers 
make sure that belts for twin drives 
are really matched pairs. In a produc- 
tion run of belts with a 40-in. outside 
circumference, the individual belts 
may vary from 39%-in. to 40%-in. 
All are acceptable if used as single 
belts. 

To get matched pairs, each belt in 
the production run is placed on a 
special matching machine which ac- 
curately measures its exact length. It 
is then grouped with other belts ac- 
cording to tolerance standards suitable 
for twin belt drives. 


... in brief 
Leather Cleaning Hints 


Where a car washing or waxing job 
involves cleaning leather upholstery, 
service station men shouldn’t use 
paste wax, says the Upholstery Leather 
Group, Inc., Tanners’ Council of 


America. Following is the recom- 
mended procedure: 

1. Lukewarm water and a neutral 
soap should be used. Apply a thick 
“dry” suds, worked up on a piece of 
gauze or cheesecloth. 

2. The suds then should be re- 
moved with a damp cloth. 

3. The leather should 
wiped dry with a soft cloth. 

4. Polishes and cleaners used for 
auto body finishes, volatile and other 
clear cleaners, naphtha, furniture pol- 
ish, oil varnish or household cleaners 
and bleaching agents should never 
be used. 


then be 


Small Air Compressors 


A midget air compressor intended 
primarily for use with air horns on 
passenger cars, trucks, buses and 
boats, is being marketed by the Grover 
Products Co., 1221 S. Hope St., Los 
Angeles, Calif. Models are available 
for both 6 and 12-volt systems. Size 
is 6%-in. x 5-in. x 6%-in., complete 
with tank for maintaining a constant 
air pressure of from 90 to 120 Ibs. 


Universal Signal Switch 


A new turn signal switch that will 
operate all turn signals has been de- 
signed by K-D Lamp Co., Cincinnati. 
For oil marketers who carry this type 
of equipment in the TBA line, it is 
intended to cut down inventory by 
providing one stock switch for all 
applications. Known as the KD-720, 
the switch includes a plug-in flasher, 
an accessible fuse, a simple three-wire 
hook-up and a switch handle which 
can be adjusted in length to fit the 
steering wheel diameter. 


Goodrich Adds Air Mat 


Another Koroseal product added to 
the Goodrich line of recreational goods 
is an air mat for camping, sun bath- 
ing or surf riding. It is made of six 
tubes with two separate air chambers 
each, emerald green on one side and 
bright yellow on the other. Used by 
hunters and campers, the air tubes 
insulate against cold and dampness 
from the ground, and can also double 
as a spare mattress at home. Retail 
price is $7.95. 


Mirrors Added to TBA Line 


Phillips Petroleum Co. is marketing 
a group of side view mirrors sold 
under the brand name of Supersite. 
Phillips dealers can obtain a special 
counter display stand, which mounts 
four of the mirrors, for the price of 
the mirrors alone. 
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NEOPRENE ADDS EXTRA LIFE 
to curb pump hose... 


NEOPRENE 
TUBE 


does not swell or disin- 
tegrate in contact with 
gasoline, Diesel oil, and 
other fuels. Neoprene- 
lined hose won't develop 
mushy spots that weaken 
hose and lead to early 
failure. 


dine cae mete aE. 


COVER 


can take severe flexing 
.+.fesists sunlight check- 
ing and the deteriorating 
effect of continuous out- 
door exposure. The 
smooth, tough cover is 
easy to clean... with- 
stands abrasion, cutting, 
chipping. 


























CARGO LOADING HOSE 
with smooth neoprene tube has fast flow 
rate ... sets service records in handling 
oil products and many chemicals. 


TANK TRUCK HOSE 
with neoprene cover can take rough han 
dling. Neoprene tube won't disintegrate in 
contact with oils, gasoline, and most 
chemicals. 


FUEL OlL HOSE 
with neoprene cover withstands dragging 
over rough surfaces, even when wet with 
oil. Neoprene tube resists the softening 
and swelling action of fuel oils. 


CURB PUMP HOSE gets the 
same rough treatment day after 
day—exposure to grease, oil, 
gasoline, and all kinds of weath- 
er. But hose made with tube 
and cover of neoprene is built 
for this type of service . . . gives 
superior performance, year in 
and year out. 


Neoprene’s outstanding per- 
formance in all types of hose 
for handling petroleum and 
chemical products is setting 


new records for service life. So, 
next time you reorder, specify 
hose that can stay on the job 


NEOPRENE 


The rubber made by 
Du Pont since 1932 


Name 


Firm 


FREE! THE NEOPRENE NOTEBOOK 


Every issue contains illustrated case histories, in- 
teresting stories, new applications of neoprene. 


Clip and mail this coupon to E. |. du Pont de & 
Nemours & Co. (inc.), Rubber Chemicals Division _ 
Nr-2, Wilmington 98, Oeiawarc. x / 


longer. Make sure it’s made 
with durable tube and cover of 
Du Pont neoprene. 


<= 


Position 





Address. 





BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 





* 
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TIRES — BATTERIES — ACCESSORIES 





New Dry-Charge Battery 


A dry-charged battery is now being 
marketed by Bowers Battery & Spark 
Piug Co., of Reading, Pa. It is being 
sold under the trade name of Super 
Cadmidyne, carries a four-year guar- 
antee, and is in the premium price 
range. The company says there is a 
trend towards premium batteries with 
longer guarantees with greater profit 
for the retailer. 

Electrolyte for the dry-charged bat- 
teries is supplied in gallon jugs. 

Warehouses recently established by 
Bowers are in Easton, Wilkes-Barre, 
Clearfield and Franklin, Pa.; Wheeling, 
W. Va.; Richmond and Roanoke, Va.; 


and Raleigh and Greensboro, N.C. 
Additional warehouses are being set 
up at the rate of one or more per 
week, the company said. Four sales 
supervisors have been appointed to 
direct the operations of the more than 
25 warehouses now in operation. 


Switches Off Headlights 


A delayed action switch that will 
turn off headlights after any interval 
up to five minutes, is being sold by 
M. H. Rhodes, Inc., 30 Bartholomew 
Ave., Hartford 6, Conn. It can be 
mounted on the dash of most cars by 
means of a thumb-screw clamp. Sug- 
gested retail price is $5.95. 





low-priced 
hose reel 


operates 
Ouer 


1,500,000 
revolutions 
without 


losing a drop 





Electric driven reet for side box installation 


Self-tightening seal enables it to stand 
up under toughest, heaviest work loads 


The finest hose reel ever built for fuel oil, gasoline, com- 
ressed gases and chemicals. Will never wear out. Ex- 
laostiale tested. 
No leaking, no sweating after a million revolutions at | 
pressure from zero to 100 lb. per sq. in. 
A new, self-tightening seal in swing joint is the secret. This 








Camelback ‘De-Skidded' 


U. S. Rubber Co. is now selling a 
new type of camelback made by a 
patented process called “pre-de-skid- 
ding.” Although the camelback already 
has a deep-cut basketweave design, 
pressed into the surface of the uncured 
rubber by means of a wheel with a 
series of heated teeth, it is claimed 
that it can be used for retreading with 
any kind of tread design. No new ma- 
terial, equipment or special handling 
is required, the company says. The 
basketweave design is claimed to add 
to the completed tire tread, “thousands 
of additional gripping edges on the 
road surface.” 





12-Volt Lighter 


A 12-volt cigar lighter for trucks 
and imported cars is now on the resale 
market, as a result of the introduction 
of 12-volt electrical systems in the 
domestic passenger car field. Cuno 
Engineering Corp., Meriden, Conn., 
makes them as original equipment on 
12-volt equipped passenger cars. Now 
the lighter has been packaged in a 
new box designed for point-of-sale use. 


seal is easily, quickly replaced without breaking lines. 

Features include light weight (85 lb.) ; holds 100 ft. of 14” 
hose; swing joint with clear, uninterrupted passages; every 
part steel, malleable iron or bronze—no cast iron; rigid base, | 
welded throughout; six ball bearings on every reel; all work- 
ing parts accessible; reel can be quickly unbolted. 

his hose reel is made in all sizes from 1” to 3”, for bucket 

or underslung box installation. Available with standard or 
explosion-proof electric motors, any voltage; air or hydraulic 
drives. We can equip them with automatic stop, level winder, 
friction, jaw, or electric clutches if desired. 


Delivery usually within one week. Write for prices and details. 


PHILADELPHIA VALVE COMPANY 


3413 ARAMINGO AVENUE + PHILADELPHIA 34, PA. 


Pacific Coast Distributors: 
Ol! Marketing Equipment Co., 325 Fremont Street, San Francisco 5, Calif. 
Howard Supply Co., 5125 Santa Fe Avenue, Los Angeles 11, Calif. 


Tire Volume Falls Short 


Tire volume at the end of 1953 
slipped off further than was expected. 
The final total for passenger replace- 
ment casings was only 45,798,234, 
up about 300,000 from 1952, but away 
short of the 49,000,000 forecast at the 
start of the year. Predictions for 1954 
tire replacements have been made 
which range from 49,000,000 to 51,- 
000,000. Truck tire shipments at the 
year end were 9,326,230 as compared 
with 8,884,074 for 1952. Figures are 
from the Rubber Manufacturers Assn. 
year-end report. 





Jand-wound reel for rear 
box installation 
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Reflector Flare Offered 


A new reflector flare for emergency 
highway use with disabled vehicles is 
being marketed by the J. W. Speaker 
Corp. It requires no fuel, battery or 
maintenance, has Underwriters’ Lab- 
oratory approval, meets S.A.E. and 
I.C.C. regulations, and is state ap- 
proved for use on all trucks and buses. 
Four Stimsonite Lucite lenses give a 
two-way warning to approaching traf- 
fic with visibility for half a mile. A 
wide tripod base with rubber feet 
prevents skidding, turning or toppling 
in high winds. 


Mower Belts on Market 


A sign of the growing power mower 
market is the special power mower 
belt assortment assembled by Durkee- 
Atwood Co., fan belt manufacturer 
of Minneapolis, Minn. It consists of 
18 fractional horsepower belts in a 
counter display rack. On the ends of 
the display are shown all of the 
popular mowers by brand name that 
can be serviced from the assortment. 
On the back is a numerical listing of 
lawn mower replacement belt appli- 
cations. 


Fleet Tests Synthetics 


Armstrong Tire & Rubber Co., of 
Natchez, Miss., has been awarded a 
contract for conducting a tire testing 
program during 1954 for the Recon- 
struction Finance Corp. The program 
is under the direction of the RFC 
Office of Synthetic Rubber, headed by 
Paul S. Greer, and seeks to develop 
new types of rubber. A test fleet of 
30 passenger cars and 18 trucks is 
used in carrying out road tests on 
experimental rubber compounds. 


12-Volt Lamp Stocks 


Stocks of 12-volt lamps should be 
maintained at a minimum for the 
present says Tung-Sol Electric Co., in 
a recent bulletin to oil company TBA 
departments. Demand will be small 
for at least another year, the company 
says. 

Included with the bulletin are tables 
on lamp sales flow during 1953, and 
recommended inventories based on the 
present sales information. Suggested 
stocks are worked out for warehouses 
with annual lamp sales in the $5,000 
to $10,000 bracket and for those with 
more than $10,000 volume. Inven- 
tories are suggested for service stations 
doing less than 10,000 gal. a month, 
and for stations above 10,000 gal. 
level. 


Chemical Slows 





AFTER TEST the effect of anti-oxidant 
is shown on portion of tire at right 


The problem of keeping tires 
looking new has been solved by 
Firestone Tire & Rubber Co., 
with the addition of a new chem- 
ical ingredient. 

It is used in all tires, both black and 
white sidewall, to counteract what is 
known as weather checking. Testing 
on the Pacific Coast in smog areas 
indicated that the new treatment prac- 
tically eliminates radial cracks and re- 
duces oxidation and discoloration, the 
company said. 


Tire Deterioration 


Test tires were made up with half 
of the white sidewall containing the 
new compound, leaving the other half 
untreated. After exposure for 23,000 
miles the difference in appearance 
proved the anti-weathering chemical 
was successful. 

While Firestone is putting it in all 
tires, the new ingredient is especially 
useful for preserving the new appear- 
ance in white sidewalls. White side- 
walls account for an important share 
of the tire market, not only in conven- 
tional tires but in the various mud- 
snow treads now widely used. 

The value of adding an anti-oxidant 
to rubber compounds used in tire mak- 
ing was first brought to industry notice 
about 18 months ago by U. S. Rubber 
Co. chemists. They reported on the 
effect of ozone on rubber surfaces ex- 
posed to the weather and announced 
that experiments showed surface de- 
terioration could be successfully over- 
come by adding new chemicals to the 
rubber. Since that time much of the 
tire output of U. S. Rubber Co. has 
been treated with an anti-oxidant 
chemical. 





—precision machined 


Extra heavy reinforcing rim 
for longer service life 


Uniform heavy 
wall thickness 
—no weak spots 
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Superior quality forged body 


Uniform wall thickness 


—no weak spots ————_> 


Extra 
Hi-Strength 
forged 
handles 
—greater safety and 
economy longer 
service 


Superior quality forged body 


EVER-TITE COUPLING CO. INC., 254 WEST 54th STREET, NEW YORK 19 


The Best In 





AV ER-TIT [E elt 4 Couplings 











a 


q 


—precision machined 
—accurate tolerances 





. . » THE MOST IMPORTANT FEATURE 














TRAI 


The H. H. Mutz Oil Company, gasoline and oil jobber in Maryville, Missouri, World's | 
operates one Trailer—a 6100-gallon Fruehauf Gasoline Transport. This unit 
travels 100,000 miles annually, delivering around 2,500,000 gallons of gasoline “ENGI 
and fuel oil from a Fairfax, Kansas, refinery to stations in and near Maryville. 


Skirted Gasoline Tank-Trailers Gasoline Transports Milk Tanks 
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ROTECTION 


OF YOUR FRUEHAUF TANK-TRAILER! 


There’s A Lesson For Operators Large And Small 
In The Story Of This One-Trailer Owner! 


“DOWN TIME is disastrous to the owner of a single 
Tank-Trailer,” notes Austin K. Mutz, Manager of the 
H. H. Mutz Oil Company. 


“To protect ourselves, we've chosen a Fruchauf 
Gasoline Transport for our job. We needed a Trailer 
that would provide us with maximum dependability, 
or staying power — and one backed up by constantly- 
available service, should the need arise. That could 
mean no other than a Fruehauf. 


“We had two other reasons for choosing a Fruehauf 
— one being its fine appearance. But a more important 
reason is the smoothness of the Gravity Tandem Under- 
construction—a definite protection against tank leaks 
— and the ironclad GT guarantee — definite protec- 
tion for our pocketbook.” 


Fruehauf’s Complete Line of Liquid Transports 
Includes All These and Many Others! 


est Builder of Truck-Trailers 
sit 32, Michigan 
RED TRANSPORTATION” 





Asphalt Trailers Acid Transports 

















Propane Transports Twin-Cylinder Casinghead Transports 
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drums are shunted automatically 
into 2 lines, so that they may be 


picked up in groups of 4 by a special 


Alvey-Ferguson 


¢ DRUMS ALTERNATED 
AUTOMATICALLY 


Conveying 
System! 






fork lift truck, without the use of pallets, 
for handling to storage or shipping. 


IF YOU have to move barrels, 
cans, drums or cases you owe 
it to your company to investi- 
gate the possibility of using 
A-F Engineered Conveyors. 

... whether your requirements 
call for a single A-F “Live 


Rail” Roller Conveyor Section 
or a completely co-ordinated 
plant-wide system with elec- 
trically operated dispatcher, 
traffic controls, barrel “down- 
enders,” barrel elevators, case 
handling MergA-Flow etc.-- 


YOUR NEXT CONVEYING SYSTEM SHOULD BE ENGINEERED BY 


ALVEY-FERGUSON 





OF CINCINNATI 


A> 


THE ALVEY-FERGUSON COMPANY 


610 Disney Street 


Cincinnati 9, Ohio 


Since 1901—First in the Field of Product Handling Equipment 





Compounders! Jobbers! Tank Car Buyers! 


Top quality high V.1. solvent brights 
solvent neutrais and compounded oils 


Available for prompt shipment from Pacific, Gulf and 


Atlantic Coast points. 


We are also prepared to assist with your compounding 
problems. Address your inquiry to: 


UNION OIL COMPANY oF catirornia 


Union Oil Bldg., Los Angeles 17, Calif. « 45 Rockefeller Plaza, New York, N.Y. 
1612 Bankers Bidg., Chicago, III. « 644 National Bank of Commerce Bidg., New Orleans, La. 





PERSONALS 








R. C. Mackenzie L. D. Hartford 


Dunlop Tire & Rubber Corp., Buffa- 
lo, N.Y., has two new sales vice pres- 
idents. They are Lawrence D. Hart- 
ford and Robert C. Mackenzie, both 
veterans of the tire business with Dun- 
lop and in prior associations with other 
tire companies. 


* 

Robert C. Husel, who has been di- 
vision TBA manager for Socony- 
Vacuum Oil Co. at Detroit has been 
made assistant manager of the Detroit 
district office. 


Fred G. Vanzo has been appointed 
manager of the Central Spark Plug di- 
vision of Electric Auto-Lite, effective 
Jan. 1, and will make his headquarters 
in Chicago. 

In other Auto-Lite changes, 10 new 
sales districts have been created with 
the following men as managers: A. T. 
Cousins, Chicago; R. E. Brown, Des 
Moines; Bernard Brunel, Montreal; H. 
G. Foote, New York; G. W. Frey, 
Philadelphia; F. C. Meehling, Cincin- 
nati; J. W. Collins, Denver; R. C. Soli- 
day, Seattle; M. F. Barto, Los Angeles; 
and R. J. Thomas, Memphis. 

+ 

Paul E. Farnham is manager of a 
new zone created by Fram Corp., to 
service Arizona, and parts of Cali- 
fornia, New Mexico and Texas. He 
was moved to the southwest from 
his former post as New England zone 
manager. 

A. M. Rives is also in charge of 
a new zone for Fram covering Okla- 
homa, Arkansas and northern Texas. 
He was formerly an assistant zone 
sales manager. 

Paul M. Smith, a former assistant 
jobber sales manager, has taken over 
the job of New England zone manager. 

Arthur A. Sherman, formerly assist- 
ant zone manager, has succeeded Mike 
Shapiro, retired, as manager of the 
Fram zone which includes Pennsyl- 
vania, New Jersey, Delaware, Mary- 
land and Metropolitan New York City. 
Altogether Fram Corp. has added two 
new zones, five additional sales dis- 
tricts, and 15 field engineers, in a 
move to strengthen its field sales or- 
ganization. 
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1 Revolutionary New Air Lock 
Now, Big 4’s new, exclusive Air Lock brings Swe 


button” convenience to tire changing. A touch of 
your air chuck, and the wheel centers and locks 
automatically in place. Can’t jump or slip! Both hands 
are freed for quicker, easier changing. A touch of 
your finger on the release button frees the wheel for 
removal, immediately. 














2 Value-packed Super 
and Economy models 


Two great new models to meet every budget and 
service-volume need. Both the economy-priced 
Standard Model and the heavy-duty Super have the 
exclusive new Air Lock . . . plus a rugged, simple 
design that guarantees years of trouble-free operation. 
Prices for Big 4 models start at $109. 


3 Time- and Step-saving Features 


Speed up tire changing, build up tire service profits. 
Big 4’s revolving bead-breaker breaks both beads at 
once .. . frees even “frozen” beads quickly, easily, 
safely! Eliminates fuss with cogs and aii. All Big 4 
models handle 4-, 6-, and 8-ply tires, Safety Rims, 
Tubeless Tires, Safety Tubes . . . even Commercial 


tires. 


4 “At your door” service 


The coupon below (or your letter, wire, or phone 
call) will bring an experienced Big 4 representative to 
your door for a no-obligation demonstration of our 
new models, He can answer your questions, help train 
your servicemen, give you the full benefit of his broad 
experience in TBA. Why not take advantage of that 
experience by clipping and mailing the coupon, now? 























“SUPER MODEL A” 














In addition to Tire Changers, the Big 4 line includes 
Tubeless Tire Bead Expander, Truck Tire Valve 
Stem Ejector, Truck Tire Remover and Stand, 
Vegetable Oil Lubricant, and the Henderson Tool 
Rack and Spreader. 





isn’t the answer MORE... from Big 4? 




















—_—_ —_- =a 
BIG FOUR INDUSTRIES, INC. Dept. NPN 1 

> Henderson Tire Changer Division | 

Cincinnati 12, Ohio | 

| 

Bie FOUR (1 | om interested in a free, no-obligation | 
demonstration of Big 4's new tire changers. | 

INDUSTRIES, INCORPORATED ramen 
Henderson Tire Changer Division | CARE OF | 
CINCINNATI, 12, OHIO | ! 

| ADDRESS | 

Overseas Division © 276 West 43rd Street | " 
New York 36, New York ; ao. STATE | 
a a ea ee a 
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TERMINALS 


Signal from Fire Alarm System Sends Employes of Shell River Terminal Running t 





Alarm bell is touched off 


Powder goes into foam system covering tank farm § Men board docked barge with foam hose 
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Smother Imaginary Blaze 














Employe grabs extinguisher 











Efficient Fire Protection 
Will Cut Oil Dollar Loss 


Oil men can be proud of their fire record. But what they do in 
the next few months may determine how proud they will be of it 


next year. 


The season of thunderstorms and. grass fires is on its way. 


Lightning alone has caused one- 
third of the oil tank farm fires 
over the past 24 years and has 
been responsible for a good share 
of the financial loss, according 
to the National Fire Protection 
Assn. 

Jobbers can take a few pointers 
from operators who have found ways 
to whip the fire problem, and from 
men who make it their business to find 
those ways. 

American Petroleum Institute statis- 
tics for 1952 show an average loss of 
only 10.2¢ for each $100 of valuation 
throughout the oil industry. 

But good as the record is, it still is 
costing oil men millions of dollars an- 
nually, and inadequate fire protection 
is one of the major reasons. 

According to the API, fire took a 
toll of $8,650,074 in property damage 
at oil installations during 1952, the 
latest year on which figures are avail- 
able. 

A breakdown charges $228,212 to 
tank farms, $627,797 to shore bulk 
terminals and $277,532 to inland bulk 
plants. 

Bulk Plant Hazards—lIn bulk plants, 
special hazards were responsible for 
74% of the fires, common hazards, 
12%, and unknown causes 14%. 

Tank truck loading, collision of 
trucks with pipe lines, backfiring 
and miscellaneous truck operations 
amounted to 38% of those special 
hazards. Pumping operations, princi- 
pally electrical sparks, were responsi- 
ble for 16% of the special hazard fires. 

Others were tanks (overflow, clean- 
ing or repair, material failure, friction 
spark at tank opening, flood and light- 
ning) 18%, railroad operations, 10%, 
warehousing, 10%, vessel or marine 
operations, 4%, and miscellaneous, 
4%. 

Under common hazards were spon- 
taneous ignition, 30%, welding or 
soldering, 30%, heating defects, 10%, 
smoking and matches, 10%, exposure, 
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10%, and miscellaneous, 10%. 

Control or elimination of these 
causes of fire requires careful plan- 
ning, good equipment and intensive 
training in how to use that equipment 
effectively. 

Causes of Fires—According to a 
tabulation by the National Fire Pro- 
tection Assn., based on a representa- 
tive number of fires, 40% of all oil 
tank farm fires from 1930 to 1953 
were caused by common hazards, 
45% by special hazards and 15% by 
unknown causes. 

Lightning is at the top of the list of 
common hazards with 82%, followed 
by exposure, 10%, grass fires, 6% 
and incendiary, 2%. 

Tank fire or explosion caused 47% 
of the fires under the special hazards 
category. 

A breakdown of the causes of that 
47% includes: 

While cleaning 16.5% 

Spillage while loading 7.3% 

Static spark while loading 6.4% 

While riveting or repairing.. 4.7% 


Unknown causes 4.7% 
Material failure 2.7% 
Miscellaneous 4.7% 


Other special hazards were tank 
truck filling, 17%; valve or pipe fail- 
ure, 17%; pumping, 12%; and miscel- 
laneous 7%. 

Protection Against Lightning - 
Proper maintenance is the best tank 
protection against lightning. API 
spokesmen say it is almost impossible 
for lightning to ignite a storage tank 
unless there is a leak of some kind in 
the tank. 

Though some oil men ground their 
storage tanks with copper cables 
welded to the tank and connected with 
ground rods, the American Standards 
Assn. feels no grounding is necessary. 

A steel tank resting on the ground, 
if it is product tight, is generally felt 
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TERMINALS 


to be sufficiently protected. Unless a 
lightning bolt is extremely strong, it 
will not penetrate a sheet of 3/16-in. 
steel. 

Shell’s Fire Plan—Shell Oil Co.’s 
modern, compact river terminal at Mt. 
Vernon, N. Y., is an example of what 
can be done to cut fire hazard, and 
losses, to a minimum. 

In the five years since the Mt. 
Vernon plant was built, only one fire 
has marred its otherwise clean record. 
Three years ago, lightning struck a 
storage tank, causing a small, burning 
leak. Plant Superintendent Charles 
Regent said the fire was extinguished 
with no trouble and little damage. 

Barges bring the products up West- 
chester Creek to the docks. These 
barges have their own fire extinguish- 
ers, with crewmen trained in how to 
use them. But as an added precaution, 
a hose cart stands by at all times to 
use the foam system outlet at the dock 
in case of fire. 

From the barges, the product goes 
into storage tanks, equipped to handle 
up to 1,300,000 gal. The tanks, all 
diked according to NFPA standards, 
are served by a two-powder National 
Foam System installation. 

The foam supply for all storage 
tanks is controlled from a central foam 
house at the boundary of the tank 
farm. Control valves for individual 
tanks permit each to be isolated in 
case of a fire. 


Loading Rack Protected—Probably 
the best protected spot in the plant is 
the six-stall truck loading rack. 

A 30-lb. dry chemical fire extin- 
guisher is kept at each two-stall rack 
in case a spill should ignite. 

Seventy-five feet away stand two 
mobile extinguisher carts, each mount- 
ed with two 150-lb. carbon dioxide 
extinguishers. 

Two 150-ft. fog nozzle hoses are 
coiled at the rear of the main office 
building 50 ft. away. 

Three 30-lb. dry chemical extin- 
guishers are mounted on the dock at 
the drum and package goods ware- 
house. Inside, an extinguisher is pro- 
vided for each 2,500 ft. of floor space. 

Fire alarm boxes are spotted in the 
office, warehouse, loading rack—at 
at every place on the plant’s grounds 
where men work regularly. The alarm 
has outlets in all parts of the plant. 

Even more important—every em- 
ploye of the plant knows where to go 
and what to do when that alarm 
sounds. Training schools and actual 
fire drills held at least six times a year 
teach each man his responsibility in 
case of fire and he has a definite job 
assigned to him. 

To keep the equipment in condition, 
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tests are run each spring and fall. 

Port Socony System—For fire pro- 
tection in a larger operation, Socony- 
Vacuum Oil Co. can point a prideful 
finger at Port Socony, which sprawls 
over 200 acres at the southern tip of 
Staten Island. 

The terminal has a 3 million bbl. 
storage capacity and supplies Socony 
operations in New York and much of 
New England. 

A combination of good equipment 
and intensive safety training has held 
Port Socony’s fire record to a few 
brush fires, with minor damage, over 
its 19-year history. 

Foam System Extensive—The most 
extensive part of the plant’s fire pro- 
tection equipment is an _ elaborate 
water and foam system that blankets 
the entire plant, with outlets at all pos- 
sible fire points except buildings, 
which are covered by extinguishers. 

Two Worthington pumps, capable 
of sending 2,200 gpm. through the 
system at 150 Ib. pressure, power 
the water-foam network. 

The American-LaFrance foam sys- 
tem is decentralized on the tank farm, 
with an individual foam house serving 
either two or three tanks. Each foam 
house has its own hopper and genera- 
tor, with a supply of foam powder. 

A 30-Ib. dry chemical fire extin- 
guisher is mounted at each stall in the 
loading rack, which can serve nine 
trucks. A total of 35 of the 30-Ib. ex- 
tinguishers and 15 additional 20-lb. 
units are distributed over the plant. 
Ansul dry chemical extinguishers are 
used exclusively. 

A 300-lb. mobile extinguisher cart 
stands by at all times. 


Brush Fires Stopped—Plant Super- 
intendent H. J. Bierbower says the 
brush fire problem has been conquered 
with a bulldozer, used to cut a swath 
around each dike in the tank farm. 
With the inside of the dike kept com- 
pletely free of brush and weeds, jump 
fires from bordering property, a prob- 
lem in past years, are almost impos- 
sible. 

As added insurance, a fire truck, 
converted from a stock chassis to meet 
the needs of the plant, is kept in readi- 
ness. 

It is equipped with hose to fight a 
brush fire from the nearest water sys- 
tem outlet. 

It also carries a portable foam 
chamber that can be attached to any 
tank on the farm in case the perma- 
nent-unit on a tank should fail. 

As is the case with Shell’s Mt. 
Vernon plant, Port Socony has a well- 
organized fire training program for 
employes. 

A plant safety committee, which 


holds regular meetings each month, 
includes members from the watch, 
warehouse, boiler, gauging, mainte- 
nance and motor vehicle departments. 
An attempt is made to turn over the 
membership every three months to 
give all the plant’s 80 employes a 
chance to sit in on the meetings. 

Plant Fire Drills — Dummy fire 
drills, during which all employes “man 
battle stations” as if an actual fire had 
broken out, are held quarterly, with 
one or two special drills added each 
year. Times are rotated to give every 
employe an opportunity to participate 
in at least one or two a year. 

A plant-wide whistle code signals 
the location of the fire to all employes. 

To keep the entire plant staff alert, 
each foreman is held responsible for 
his group’s safety record. 

Fire protection like this costs money 
—a lot of money according to the 
standards of most Independent job- 
bers. 


Cost Is High—A conservative esti- 
mate of the cost at Shell’s Mt. Vernon 
plant, based on 1948 prices, is $6,500. 

But a fire protection system need 
not be so elaborate to meet average 
safety standards and the requirements 
of most local officials. 

A good place to go for advice on 
providing adequate fire protection is 
to the NFPA’s Suggested Ordinance 
for the Storage, Handling and Use of 
Flammable Liquids. The ordinance is 
available in booklet form at 50¢ a 
copy from NFPA at 60 Batterymarch 
St., Boston 10, Mass. 

NFPA Suggestions—And here are 
a few recommendations from Miles E. 
Woodworth, secretary of the NFPA: 

—Proper loading rack design should 
include static cable connections or 
bonding connections between the load- 
ing rack and tank truck (to carry off 
static electricity) as well as installation 
of the right type of fire extinguishers 
for use in connection with loading 
racks. This also might include fixed 
water spray protection or preconnected 
spray nozzles with hose at adjacent 
locations to the loading rack. 

—Adequate vents for small hori- 
zontal or vertical storage tanks are of 
utmost importance. 

—Steel supports for horizontal 
aboveground tanks should be protected 
by fire resistant materials to provide a 
fire resistance rating of not less than 
two hours. This factor has been one 
of major importance in creating a 
severe fire hazard in several communi- 
ties and has been particularly evi- 
denced in the Midwest. If it is not fol- 
lowed, a small fire can weaken unpro- 
tected steel supports, allowing the tank 
to settle to the ground, spreading gaso- 
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line over the adjacent area. 

“It is most difficult to make any 
definite recommendations about fire 
control, since the amount of fire con- 
trol will vary with the size of the bulk 
plant,” Mr. Woodworth says. 

“Proper fire protection for bulk 
plants in some cases could be accom- 
plished by sufficient quantities of the 
right type of extinguishers. Adequate 
water supplies with adequate hose lines 
and fog nozzles are widely used in 
some of the larger plants.” 

Lower Insurance Rates—When it is 
time to do the actual job of installing 
a fire protection system, a jobber who 
plays according to the right set of 
rules may be able to get back part of 
the initial cost in a lower insurance 
rate. 

Back in 1950, the North Carolina 
Oil Jobbers Assn. made a survey of 
oil installation insurance and won rate 
reductions in some cases of from 35 
to 41%. 

Many insurance companies base 
their rates on a plant’s conformance 
with NFPA standards. But in any case, 
a Close look at the rate card will show 
ways in which many risk factors can 
be reduced. Sometimes, addition of 
one or two fire extinguishers or a 
simple rearrangement of equipment to 


give more protection to a danger zone 
will make a big difference. 

But if the insurance rate can’t be 
reduced, then the best plan is to bal- 
ance the cost of good fire protection 
against the cost of the fire that it kept 
from happening. 

(This is the first in a series of ar- 
ticles on fire protection at terminals, 
bulk plants and service stations.) 


MERCHANDISING 


Windshield Washer Refills 
Given Free with Lube Jobs 


Customers at Shell Oil stations in 
Michigan now receive free windshield 
washer concentrate refills with each 
lubrication job. 

Started as a test program early in 
January in the Detroit Division, the 
service has been received enthusiastic- 
ally by dealers and may soon become 
a part of Shell lubrication service in 
all divisions. 

Purpose of the program is to make 
Shell customers more aware of the 
services provided by stations and also 
to minimize customer inconvenience 
of having windshield washers dry. 


The new free service is called to the 
customer’s attention by a yellow card 
placed under the wiper blade after a 
lube job is completed. 

Shell is making available to its 
Michigan dealers one-gallon cans of 
Shell windshield washer concentrate 
at $1.50 per gal. Jobbers may buy the 
solution at $1.35 per gal. Mark-up 
has been kept down to cover handling 
costs only. 

Under the new system, a two-ounce 
refill costs the dealer about 2.3¢, as 
against 13¢ if taken from the conven- 
tional six-ounce bottle costing the 
dealer 39¢. 

Many Michigan Shell dealers now 
sell washer refill service at 25¢ per 
refill when service is rendered but no 
lube job is sold. 


Dealers Hike Ratios 


In citing several dealers for recent 
outstanding merchandising achieve- 
ments, Gulf Oil Corp., notes that in 
Schenectady, N.Y., Arthur E. Canning 
turned in a record of $64 worth of 
TBA sales per 1,000 gal. of gasoline, 
while J. O. Hartman, of Atlantic City, 
N.J., got his TBA ratio up to $46 per 
1,000 gal., plus a 2.5% motor oil 
ratio. 
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A copy of this quick-read- 


ing, 8-page booklet is 
yours for the asking. It 
contains many facts on the 
benefits derived from your 
business paper and tips on 
how to read more profit- 
ably. Write for the “WHY 
and HOW booklet."’ 


McGraw-Hill Publishing Com- 
pany, Room 2710, 330 West 
42nd St., New York 36, N. Y. 





FOR POSITIVE PROTECTION— 
FOR COMPLETE SAFETY— 
THROUGHOUT LIFE OF VEHICLE 


LIGHT WEIGHT 


(less than 
15 Ibs.) 


Quick- 

Detachable 

Aluminum 

Bonnet 

The WARREN Emergency Valve System has 
no exposed working parts to stretch or con- 
tract, to rust or otherwise to become inoper- 
ative by weather or service conditions. The 
WARREN System is safe when installed and 


+ a 7 stays safe throughout the life of the vehicle. 
ae IN. <n It closes all valves before your driver starts 
on a trip—and they remain closed until he 
stops to unload. It provides split-second 
protection for your drivers, your equipment 
and your cargoes . . . for your delivery 
points ...and for the general public. 
WARREN Emergency Valve ev protected 

by U.S. Patent No. 2600977 

Ye IN. O.D. COPPER TUBING 
2 CHECK VALVES 


PUSIBLE & FRANGIBLE nn — 


FABRICATED EMERGENCY one 





Stainless 
Steel Cage 


Stainless 
Steel Seat 


Leakproof, 

, Welded Seam- 
less Steel Tube 
Construction 


| ATTACH FITTING 


INTERFERENCE VALVE 
The heart of the performance-proved WARREN Emergency 


Valve System is the dependable WARREN air emergency 
valve. Its fabricated steel construction is safer in case of 
accident or fire yet it weighs 40% less than old-style 
constructions. The compact, modern WARREN design elimi- 
nates the potential hazards of leaky packings and stuffing 
boxes, of porous castings, etc., that can develop in com- 
plex, heavier units. WARREN Emergency Valve protected by 
U.S. Patent No. 2589346. 


DISTRIBUTOR 
3 comPT 


PRESSURE GAUGE 


BETTS 


WARREN Emergency Valves and the W ARREN 
Emergency Valve System are always in safe 
operating condition—always ready to provide 
split-second POSITIVE PROTECTION! This is 
just as true after years of service on your 
transport equipment as on the day of their 
installation. 


WARREN Emergency Valves provide AUTO- 
MATIC SHUT-OFF in case of fire—in case of 


accident—as well as automatic valve closure 
when can box door is closed. What’s more, 
they are tamper-proof and cannot be 
wired open. 


Install WARREN Valves now on your present 
equipment. And specify the WARREN System 
when you order new equipment. When you 
standardize on WARREN, you can be sure you 
have provided the best protection possible! 


Write for complete information today! 


MANUFACTURERS OF WARREN SNAP SEAL 


SAFETY LIGHTS AND CUSTOM BUILT MACHINERY 


MACHINE COMPANY 


WARREN, PENNSYLVANIA 


Since 1901 


NATIONAL PETROLEUM NEWS °* February 24, 1954 





EQUIPMENT 


Island Light Pole 


A double upsweep arm available in 
four, six or eight-foot lengths is a 
feature of a new service station island 
light pole, which is adaptable to either 
mercury vapor or incandescent light- 
ing. Cluster lighting may be used in 
the center of the pole for illuminating 
buildings or other objects. Water and 
air connections can be installed in the 
base. Revere Electric Mfg. Co. 


Circle No. 1 on Reply Coupon 


Heavy Duty Wheel Balancer 


Wheels in sizes up to 12.00-24 can 
be balanced on a new heavy duty 
balancer. Equipped with variable- 
speed pulleys, the machine provides 
shaft speeds from 310 to 620 r.p.m. 
Standard equipment includes cones 
for front wheels with hubs to handle 
all trucks of 2% ton rating and up 
and backing plate attachments for 
rear wheels without hubs to handle 
trucks of one ton rating and up. The 
company soon will market a “super 
heavy duty” tire trueing device to 
operate in conjunction with the new 
balancer. Bear Manufacturing Co. 


Circle No. 2 on Reply Coupon 


Lightweight Truck Cabs 


More than 400 Ib. has been pared 
from the weight of two new Autocar 
truck cabs by using aluminum in place 
of steel. The two six-wheel models, 
one gasoline and one Diesel-powered, 
have aluminum cabs and hoods and 
many other chassis and engine parts 
in which aluminum and aluminum al- 
loys have been used. On the cab, hood 


and gasoline tank alone, the load has 
been lessened by 425 Ib. The models 
have survived rigorous road and labo- 
ratory tests, the company said. Auto- 
car Division, White Motor Co. 


Circle No. 3 on Reply Coupon 


Hose Shut-Off Device 


A three-in-one hose shut-off device 
can be used on 1% in., 2% in. or 3 
in. double-jacket fire hose. It is de- 
signed for quick shut-off of hose lines, 
taking out and replacing broken 
lengths of hose, adding hose to a 
charged line, changing a nozzle and 
many other related uses. No adjust- 
ments are necessary for immediate 
switching from one line to another. 
The device is only 27% in. long and 
weighs 16 Ib. American-LaFrance- 
Foamite Corp. 


Circle No. 4 on Reply Coupon 


Air-operated Jack 


An air-operated bumper jack is 


light in construction and suited to any 
job where a car’s wheels must be 
cleared of the fender skirts. The jack 
has a 3,000-lb capacity and can be 
stopped at any height up to 30 in. 
Rubber wheels under the center of 
gravity makes placement easy and it is 
equipped with an automatic safety 
lock. Bay Manufacturing Co. 

Circle No. 5 on Reply Coupon 


Steel Stacking Rack 


An all-steel stacking rack offers a 
solution to many storage problems. 
Engineered to accommodate specific 
pallet sizes, it is built with flanged 
legs so each unit will have complete 
rigidity when resting on another be- 
low. Use of the racks permits utiliza- 
tion of all storage space from floor to 
ceiling. Capacities vary according to 
size. Leebaw Manufacturing Co. 


Circle No. 6 on Reply Coupon 


‘Dump-O-Matic’ Hoist 


A “universal mount” hoist will con- 
vert one-half, three-quarter and one- 
ton pickups to multi-purpose dump 
trucks. A single hoist model can be 
quickly adapted to any truck chassis 








FOR FURTHER INFORMATION 


On Any Equipment or Literature Described in This Issue 


HERE’S WHAT YOU DO: 


Circle the number on the coupon on next page which 
corresponds to the one that appears at the end of the 


item in which you are interested. 
Fill in your name, address, etc. 


Clip the coupon. 


Mail it to the Readers’ Information Service, NATION 
AL PETROLEUM NEWS, 330 W.42nd St., New York 36, 
N. Y. This department will forward your inquiry to the 


manufacturer. 
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EQUIPMENT 


by using a simplified kit of mounting 
brackets. The device is powered by a 
fan belt-driven “hydra-clutch” pump, 
also a new product, which draws only 
1 hp to lift a 6,000-Ib. load. The 
pump is suitable to many other ap- 
plications requiring hydraulic power. 
National Lift Co. 

Circle No. 7 on Reply Coupon 





Plug Service Bench 


Laid out as a spark plug service 
department, this enameled steel bench 
unit with its own concealed fluorescent 
light occupies 42 x 20 in. of floor 
space. The bench surface is recessed 
to accommodate a standard Champion 
service unit, with space for air hose 





connections. Holders for tools and 
new replacement gaskets are included, 
along with a chart of torque wrench 
pressures. Champion Spark Plug Co. 


Circle No. 8 on Reply Coupon 


Tank Truck Manhole 


A light-weight, low-cost combina- 
tion fill and manhole makes greater 
payloads possible for tank trucks and 
semi-trailers. Of fabricated steel con- 
struction, it provides strength and 
safety in case of accidental over- 
turning or fire and its weight is com- 
parable to aluminum. The entire unit 
—manhole and collar—weighs 20 Ib. 
One outside bolt provides the sole out- 
side attachment. It exceeds Interstate 
Commerce Commission requirements, 
according to the manufacturer. Tiona 
Manufacturing Co. 


Circle No. 9 on Reply Coupon 


Fence Painting Tools 

Wire and bar fences, flat and cor- 
rugated walls, oil tanks and other 
surfaces can be painted with the line 
of Fencepainter devices. Included in 
the line is a general purpose fence 
painter, painter for bar fences, a 
model for removing weeds, and a 
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derusting brush. The company also 
manufactures several types of enamel 
and a weed killer. A booklet listing 
various models and instructions for 
their use, with demonstration pictures, 
is available from the company. Fence 
Painter Corp. 


Circle No. 10 on Reply Coupon 


LITERATURE 





Truck Safety Lights 


A new folder illustrates and de- 
scribes a line of clearance and “stop- 
and-turn” signal lights for trucks. Both 
face and flush mount lights are shown. 
Features include explosion-proof con- 
struction and a special design that seals 
the lens to the body to keep out mois- 
ture, dirt, etc. Betts Machine Co. 


Circle No. 11 on Reply Coupon 


Degreasing Manual 


A comprehensive manual on vapor 
degreasing has 34 pages of detailed 
data ranging from a description of de- 
greasing processes to maintenance and 
trouble-shooting. A complete section 
is devoted to the installation of equip- 
ment, with a description of the prob- 
lems encountered and how to meet 
them. Circo Equipment Co. 

Circle No. 12 on Reply Coupon 


Pressure Valve Catalog 
A 20-page catalog lists a line of 


pressure switches and valves for 
manual control of vacuum or pres- 
sures up to 6,000 p.s.i. The items are 
illustrated and explained in detail, ac- 
companied by tables and charts. Also 
included is a tabulation of the most 
useful ranges of diaphragm, bourdon 
tube and piston actuated pressure 
switches. Barksdale Valves. 


Circle No. 13 on Reply Coupon 


Revised Valve Manual 


A sheet now is available describing 
a revised and enlarged edition of the 
“Equivalent Valves” manual. The 170- 
page manual compares valves of 20 
leading manufacturers by material, 
type, size, pressure rating and struc- 
tural variations. The manual is used 
by engineers, purchasing agents, and 
state and county officials who must 
specify valves or check on the specifi- 
cations of others. The publisher claims 
the manual reduces valve specification 
checking time to one-tenth the usual 
time required. Equivalent Valves Co. 


Circle No. 14 on Reply Coupon 
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PERSONALS 





W. P. Newdome G. W. Erbe 

William P. Newdome and George 
W. Erbe have been appointed district 
representatives for Gorman-Rupp Co., 
with headquarters in Mansfield, Ohio, 
and Houston, Tex., respectively. Mr. 
Newdome is a former sales and erec- 
tion engineer for Furnace Engineering 
Co. and Mr. Erbe has served in vari- 
ous capacities and locations with 
Gorman-Rupp. 

— 

Allen D. Mac- 
Lean has _ been 
appointed c hie f 
products engineer 
for the Mueller 
Co. Mr. Mac- 
Lean, who served 
as director of pro- 
duction for the 
United States 
Maritime Com- 
mission during 
World War II 
and the Korean War, started in 1919 
as chief draftsman for a Cambridge, 
Mass., valve company. 

s 


Charles E. Heitman has been named 
to the newly created post of assistant 
general manager of A. O. Smith Corp. 
Mr. Heitman formerly was manager 
of the automotive division and will 
concentrate on that division in the 
future, also assisting in general com- 
pany matters. He joined A. O. Smith 
in 1940 after serving with the Budd 
Co. and Pullman Standard Car Mfg. 
Co. 


A. D. MacLean 


Harry H. Filler, 
formerly in 
charge of East 
Coast operations, 
has been named 
national container 
products manager 
in charge of con- 
tainer and bulk 
packaging prod- 
ucts for Rheem 
Manufacturing 
Co. He will make 
his headquarters at the Rheem plant 
in Chicago. 


H. H. Filler 


Three sales representatives have 
been assigned to offices of The Trane 
Co., air conditioning, heating and ven- 
tilating manufacturer of LaCrosse, 
Wis. The men and their home offices 
are Phillip D. Freeman, St. Paul; 
Richard E. Jameson, Des Moines, Ia., 
and Dennis W. Nelson, Billings, Mont. 


William A. 
Bauer has been 
elected president 
of Baker-Raulang 
Co. of Cleveland, 
Ohio, replacing 
James W. Moran, 
who has retired. 
Mr. Bauer, who 
has been chair- 
man of the board 
since 1951, will 
make his office in 
New York City. Charles N. Sumwalt, 
new executive vice president, also will 
be located in New York. 

_ 


C. R. Smith, former personnel di- 
rector for the Bell and Gossett Co. 
Morton Grove, Ill., plant, has been 
named director of industrial relations 
and personnel for the Morton Grove; 
Ridgewood, N. J., and DeQueen, Ark., 
plants. L. S. Bryant succeeds Mr. 
Smith at Morton Grove. Jack M. 
Pendell has been appointed personnel 
director of the company’s Marlow 
Pumps division. 


W. A. Bauer 


Luke J. Clements has been named 
manager of the new St. Louis region 
for OPW Corp. A graduate of the 
University of Pittsburgh with a Master 
of Engineering degree, Mr. Clements 
has been with OPW since 1951 as a 
sales engineer. 

2 

Harry w. 

Crank has been 

appointed tank 

trailer sales man- 

ager for Trailmo- 

bile, Inc. He also 

will continue his 

present activities 

as chief engineer 

of the Trailmo- 

bile plant at 

Springfield, Mo. 

Mr. Crank joined 

Trailmobile in 1947 and served as en- 

gineer and assistant chief engineer be- 

fore his appointment to the chief 

engineer’s post in 1950. 

. 


Sam E. McTier has returned to the 
Bastian-Blessing Co. of Chicago as as- 
sistant district sales manager for the 
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Rego division. He was a sales engi- 
neer for the company before being re- 
called to duty with the Navy in Feb- 
ruary, 1952. 


John S. Morri- 
son has been 
elected vice presi- 
dent in charge of 
sales of National 
Can Corp. He 
will be in charge 
of all sales activi- 
ties, co-ordinating 
sales promotion, 
marketing, sales 
training and ad- . 
vertising for all J. L. Morrison 
plants. Mr. Morrison was sales man- 
ager of the housewares division of the 
company before his promotion. 


Ford D. Brown, 
formerly with 
Eco Engineering 
Co., has been 
named manager 
of petroleum and 
industrial pump 
sales for the 
Barnes Manufac- 
turing Co. Close- 
ly associated with 
the petroleum in- 
dustry for 15 
years, Mr. Brown also has served with 
Bowser, Inc., and Blackmer Pump Co. 
His office will be at the company’s 
headquarters in Mainsfield, Ohio. 


F. D. Brown 


« 
William A. Ross is the newly-ap- 
pointed sales manager of Circo Equip- 
ment Co., Clark (Rahway), N. J. 


Weden O. Spence has been made 
manager of the northern Ohio district 
for Erie Meter Systems, Inc., of Erie, 
Pa. He will be located at the com- 
pany’s Cleveland office. 


Marshall R. 
Chambers has 
been appointed 
general sales man- 
ager for Kent- 
Moore Organiza- 
tion, Inc. He will 
be responsible for 
the company’s 
newly inaugu- 
rated jobber sales 
program. Mr. 
Chambers has 
served as advertising manager and as- 
sistant general sales manager since 
joining the company in 1947, 


M. R. Chambers 
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"Te@)Nke : : - interpreting the oil news 


Midwest 


By Leonard Castle 





New Line Fights Drought 


For possibly the first time in history, 
a new petroleum product pipe line 
opened its operations by pumping 
water, on a full-time basis, instead of 
gasoline or fuel oil. 

To help alleviate a serious drought 
condition, the water was pumped at 
the rate of 1,500,000 gal. per day from 
Wichita 31 miles to El Dorado, Kan., 
through a section of the Kaneb Pipe 
Line Co,’s system. 

Had the pipe line not been available, 
the water shortage probably would 
have forced two refineries in El Dora- 
do to shut down their operations. They 
are the 40,000-b/d plant of Skelly Oil 
Co. and the 12,000-b/d plant of El 
Dorado Refining Co. 

Since pumping operations began on 
Dec. 1, Kaneb has moved some 140,- 
000,000 gal. of water from Wichita to 
El Dorado. During the first part of 
December, nothing but water was 
transported through the Wichita-El 
Dorado section. 

Since then, the daily schedule has 
been 1,000,000 gal. of water and 500,- 
000 gal. of petroleum products. This 
schedule will be maintained until late 
spring when Kaneb will have to con- 
vert 100% to the shipment of petro- 
leum. By that time, it is hoped that 
runoff water will have replenished the 
supply in El Dorado’s reservoirs, in- 
cluding a new one being financed 
jointly by Skelly and El Dorado 
Refining. 

Kaneb’s new pipe line extends from 
Arkansas City in southern Kansas 
northward to Fairmont in south-cen- 
tral Nebraska. It is pouring some 1,- 
000,000 gal. of product per day into 
the Nebraska-South Dakota market. 
It’s capacity can be doubled through 
the addition of a few pumping units. 

Fortunately, Wichita’s reservoirs 
contain an ample supply and the city 
of El Dorado, with the co-operation 
of Kaneb, was able to arrange for the 
purchase of water from its neighbor- 
ing city. 

The Wichita water enabled El Do- 
rado’s industries, primarily the two 
refineries—to continue operations 
with El Dorado’s limited reserves be- 
ing rationed to its citizens. Before the 
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arrangement was worked out with 
Kaneb, El Dorado had served notice 
on the two refineries that their sup- 
plies of water would be terminated 
unless drought-breaking rains were re- 
ceived. 

Under normal operations, the Skelly 
refinery uses about 3,000,000 gal. of 
water per day, and El Dorado Re- 
finery about 1,000,000. 

Skelly and El Dorado have joined 
forces to enable the city to construct 
an additional reservoir to assure an 
adequate supply of water in the future 
once sufficient run-off water is im- 
pounded. The two oil companies are 
guaranteeing revenue bonds for the 
new $1,500,000 reservoir at a rate 
to pay them off in 14% years. 

The danger point for the two re- 
fineries this year is April 1. By then, 
Kaneb probably will have ceased ship- 
ping water and, if that is the situation, 
the city of El Dorado plans to termi- 
nate water service to Skelly and El 
Dorado. 


Pacific Coast 


By Frank Breese 





Sunset Buys United 


Last week, Sunset Oil Co. of Los 
Angeles reinforced its claim to being 
the largest independent petroleum 
marketing company on the West Coast 
by taking over the United Petroleum 
Corp. of Portland, Ore. (NPN, Dec. 
23, p. 51). 

Sunset’s representation in the Pacific 
Northwest has been light. So the ad- 
dition of 80 United Petroleum retail 
outlets will double its representation. 
Sunset said it will have 90 stations in 
Washington and 60 in Oregon. 

United Petroleum has been used as 
an example of how a small marketer 
can build up good business, even in 
the face of competition from the 
majors. George C. Sheahan, presi- 
dent, started United Petroleum in 
1946 in competition with 29 other 
companies in Oregon. By 1950, it 
had advanced to eighth place in 
Oregon (behind the seven majors), ac- 
counting for 3.2% of the gasoline 
volume. 

This marks Sunset’s third major 
acquisition in a little over a year. 
First, it bought John Craig’s multiple 
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pump stations in Los Angeles Basin 
at the end of 1952. Last December, 
it bought out Craig Oil Co., both the 
name and chain of stations in the 
San Francisco East Bay area. 

Although Los Angeles Craig sta- 
tions were converted into Golden 
Eagle outlets (the brand name Sunset 
markets under), most of the Bay area 
stations are operated as Craig outlets. 
Sunset is expected to retain the United 
Petroleum identification at retail out- 
lets, at least for the time being. 

Significantly, Sunset reported that 
the United Petroleum deal is the final 
phase of Sunset’s West Coast expan- 
sion program. For the past four years, 
Sunset has been engaged in one of 
the most spectacular expansion pro- 
grams on the coast, taking on stations 
by the dozens. Presumably, Sunset will 
attempt now to consolidate the numer- 
ous and widespread additions to its 
chain. 


Shrinkage Data Sought 


The Washington Gasoline Dealers 
Assn. is conducting a new survey on 
shrinkage and evaporation losses. 

Cards were mailed to all members, 
asking them to list pump reading and 
inventory at the first and last of the 
month, purchases during the month 
and other statistics. Cards soliciting 
similar information will be sent out 
monthly to members who reply to 
the first mailing. The information will 
be used if the association decides to 
seek legislation providing for a re- 
fund of taxes paid by retailers in 
advance on gasoline allegedly lost 
before they have a chance to sell it. 

The association has campaigned un- 
successfully for shrinkage legislation 
in the past. 

The last survey taken in 1952 
showed an average loss of 1.27% of 
total volume. With an estimated 5,000 
stations averaging 10,000 gal. a month 
(or 600,000,000 gal. a year), the gal- 
lonage loss could reach 7,620,000 gal., 
the association points out. The 6.5¢ 
state tax on this lost gasoline would 
amount to $495,000, or $396,240 
after deducting an estimated .005% 
gain in cold weather. That would aver- 
age $75 per station. 


Can Shortage Clocked 


West Coast companies reported that 
settlement of the labor dispute involv- 
ing major can manufacturers has 
brought about a change to normal 
conditions. 

Companies that followed a policy 
of dividing their business among sev- 
eral suppliers found that they escaped 
a can shortage. 
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EDITORIALLY SPEAKING 


O. A. “Jack” Knight, a little man physically, is 
now in a fair way to becoming just about the most 
powerful figure in American labor history. 

In Philadelphia last week, Mr. Knight capped 
years of scheming and effort by getting the pro- 
visional consent of the heads of 26 Independent 
and four AFL unions to join with his own Oil 
Workers International Union to form a new union 
to be known as the Oil and Chemical Workers 
International Union. Now, all that remains to be 
done to bring the new union into actual being is 
the ratification of a proposed constitution by the 
rank-and-file. 

Judging by the relative ease with which Mr. 
Knight carried off his “Philadelphia grab,” it seems 
safe to assume that this ratification will be forth- 
coming rather quickly, following which we may 
expect to see him installed as the head of the new 
International and potentially the leader of as many 
as a million workers. 

This will be a development of fearsome por- 
tents, boding no good either for the petroleum 
industry or for the American public. 

For years now, Jack Knight has been striving to 
maneuver the industry into the position of having 
to bargain with him on a nationwide basis. He has 
never been able to do this. 

For one thing, he has not had the strength in 
numbers of members. His OWIU’s total member- 
ship today probably does not exceed 130,000, and 
there is some suspicion of recent losses. Moreover, 
that membership is concentrated largely in refin- 
ing and, to a lesser extent, in production. In any 
event, when Mr. Knight last struck the industry 
he was successful in closing down only some 35% 
of the total refining capacity, got only slight help 
from Independent unions and no support at all 
from allied branches (transportation and market- 
ing, for example), and finally had to settle, on an 
individual plant basis, on something substantially 
less than his own terms. In the meantime, thanks 
to a large storage position and non-idled capacity, 
the flow of petroleum products to the public and 
to the military forces had been maintained virtu- 
ally uninterrupted. 

The situation now promises to become quite 
reversed, as our news story on the Philadelphia 
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proceedings (see page 13) attempts to point out. 
For the first time ever, Mr. Knight at last could 
be in the strategic position being able to enforce 
nationwide bargaining upon the industry. 

If all the unions represented at the merger meet- 
ing ratify the proposed constitution, that alone 
would immediately raise from 130,000 to around 
212,000 the total of workers at his beck and call. 
Also in his favor would be the fact that, as the 
new union expands towards the potential of 
1,000,000 members, it will become more and more 
representative of the industry across-the-boards, 
with representation in all branches from produc- 
tion to marketing. Thus, Mr. Knight should be 
better able to enforce his demands, by not only 
threatening to strike a larger percentage of refin- 
ing capacity, but also by his increased ability to 
cripple the supply of products to the ultimate con- 
sumer. 

John L. Lewis has been successful, time and 
again, in bringing the coal industry around to 
meeting his demands through the paralysis he has 
managed to inflict upon the economy by calling 
his miners from the pits. The late Phil Murray 
did the same in steel. So, too, Walter Reuther with 
the automobile industry. 

None of these, though, has possessed the power 
that lies now nearly within the grasp of O. A. 
Knight. 

The situation thus is one requiring the most 
serious consideration by oil industry management. 
What will that management do if, as now appears 
likely, it is faced with the choice either of bargain- 
ing nationally with Mr. Knight or of hewing to 
its historic insistence upon plant-by-plant negotia- 
tion and thereby precipitating a disastrous walk- 
out? 

It seems to us, too, that there is also posed here 
another question or two that may require the ulti- 
mate intervention of the national government and, 
more particularly, of the Congress. 

There has been a lot of talk in the past about 
doing something about the vast monopoly power 
enjoyed by the big unions. But it has been only so 
much talk. Now, maybe Jack Knight will impel 
Washington to see things differently and to take 
positive action, as it should have done long ago. 





Weekly Oil Market Review and Prices 
About Oil People 
Coming Meetings 


Knight Has Crippling Power Within His Grasp 


> 
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‘Gas’ Prices Weak as Stocks Mount 





By Frank Holman, NPN Staff Writer 


Outstanding development in petroleum mar- 
kets last week was the fact that motor gasoline 
inventories broke all-time records for the fifth 
week running. And, according to most trade re- 
ports, there was every indication that the upward 
trend would not change in the next few weeks. 


This led to the big question in marketing circles as to 
whether bulging tanks would topple gasoline prices before 
big Spring withdrawals set in, or whether time and remain- 
ing available storage space are on the side of refiners. 

Other highlights of the past week were a badly sagging 
open market for residual fuels in the Mid-Continent, and 
easing of demand for light fuels in coastal and interior 
markets. 

Inventory Increase “Shocking”—Market observers gen- 
erally were “shocked” by the nationwide increase in gaso- 
line stocks (up more than 10 million bbls. in 30 days), and 
labelled gasoline the “industry’s No. 1 supply problem.” 

In most interior markets, gasoline was described as the 
product “everybody wants to move” but with prices not “a 
topic for conversation” unless the “buyer has serious inten- 
tions.” At the Gulf, trade sources said that regular and 
premium grade gasolines were readily available for early 
lifting at “O.25¢ discounts,” but buyers were wary in face 
of the easy market. Some hope, however, was seen in the 
‘ near future when upriver terminal operators will begin 
shipping against their Spring commitments. Meanwhile, 
these same terminals were said to be buying on a hand-to- 
mouth basis, and endeavoring to make long-term commit- 
ments at today’s prices. 

Against quotations of 12.25 to 14.2¢ for 86 oct. regular- 
grade gasoline at New York harbor, there were reports that 
“distress” gasoline could be found “below 11.5¢” in barge 
lots. In one district—Central Michigan—gasoline inven- 
tories were on the high side but prices appeared fairly 
steady. Refiners said, however, that pending inter-refinery 
deals for fuel oil, especially residuals, probably will require 
that the buyer take some gasoline. 

Gasoline was soft in Chicago district and suppliers there 
said raids by competitors on their regular jobber was an 
“everyday thing,” particularly among jobbers outside the 
city but still within range of transport truck operations. 

Distillates Generally Steady—The position of light fuel 
oils varied considerably, but, for the most part, these oils 
were steady in most districts. Shippers in the Great Lakes 
Pipe Line said products still were rigidly tight at most 
northern terminals and there was buying and borrowing 
between suppliers to alleviate spot shortagements. Prices 
were firm at the Gulf and some suppliers there were offer- 
ing No. 2 fuel for March shipment with the provision that 
buyer take prompt gasoline. 

Along the Atlantic seaboard, on the other hand, a week 
of mild weather brought discounting of kerosine and No. 2 
fuel prices. At Boston, this culminated in outright price 
reductions of 0.25¢ a gal. Late in the week, Esso Standard 
said that, effective Feb. 20, it would give 0.25¢ “voluntary 
allowance” from its barge prices at New York harbor, and 
several other suppliers declared they would meet the “dis- 
counts” with outright price cuts. 
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Barge Rates Decline—Warm weather, plus slack upriver 
movement of products generally, were said to be respon- 
sible for a dip in asking rates for long haul clean and dirty 
river towing in Midwest to 0.175¢ per ton mile. New asking 
rate represented a cut of 0.05¢ from mid-December when 
charters were available at 0.225¢. 

No sooner had a retail gasoline price fight cleared up in 
one Midwest city than a battle for gallonage broke out at 
another large point. In the following, prices are shown 
ex taxes which are indicated in parentheses: 

Kansas City (7¢)—Retail gasoline price fight that began 
here several weeks ago in which some service stations used 
clowns and low-cost cigarettes as “come-ons,” came to an 
end with private brands leading the way by returning to 
17.9¢, and major brands going back to “normal” 19.9¢. 

St. Paul (7¢)—Retail prices for regular-grade gasoline 
tumbled 5.8¢ gal. in the Twin Cities in an “out and out” 
fight for gallonage said to have been started by a large 
private brand operator. Private brands retailed from 14.9 
to 15.9¢, major brands from 15.9 to 18.9¢. Posted dealer 
tank wagon prices were unchanged at 16.3¢. NPN sources 
said, however, that dealers generally were operating under 
4.5¢ “protection” while retail price was 18.9¢, but that 
where dealers had gone down to 15.9¢, protected margin 
dropped to 4¢. 

Trading stamps and premiums were called a big factor 
in the fight between Twin Cities’ dealers, and sources said 
another fight had developed among the stamp companies. 
It was pointed out that four stamp companies were scrap- 
ping among themselves for dealer stamp business and one 
was advertising fact that 52% of its stamp business was 
with retail gasoline dealers. 

Providence, R. I. (6¢)—‘Undercutting” of tank wagon 
prices for regular-grade gasoline was reported here. At least 
three major marketers were offering “voluntary allowances” 
that net 13.65¢ to dealers, and on Feb. 17 Socony-Vacuum 
reduced its posted dealer price for Mobilgas (regular) to 
13.65¢. Despite weakening of wholesale prices, however, 
NPN sources said there was little change in retail situation. 
Most major brand outlets were posting 17.9¢ for regular, 
some 1¢ lower. 


Atlantic Coast 
Boston Distillate Prices Off 0.25¢ 


Warmer weather along the Atlantic Coast brought 
lower prices for heating oils in the Boston marketing 
district the past week. While other prices were unchanged, 
trade reports generally indicated that gasoline was “very 
soft” and heavy fuel “quite firm.” 

Distillate prices at Boston weakened first when one 
major marketer reported he was allowing a “voluntary 
discount” of 0.25¢ per gal. on tank car and barge sales. 
The supplier's net tank car prices, after discounts, were 
10.95¢ for kerosine and 9.95¢ for No. 2 fuel. These prices 
soon became the new “lows” in the Boston area, for two 
sellers met these allowances with outright reductions. 
Most Boston marketers, however, met the competitive 
level through 0.25¢ “voluntary discounts.” 

While it could be said that Spring weather brought 
about lower distillate prices at Boston, the same was 


NATIONAL PETROLEUM NEWS * February 24, 1954 








not true elsewhere along the coast. Reports from Provi- 
dence, New Haven, and New York harbor said that no 
similar allowances, or lower prices, were offered generally. 

Should warm weather continue, however, tanker ter- 
minal operators were prepared for bigger offerings of 
heating oils. At New York, an “occasional” barge lot of 
No. 2 fuel reportedly could be found at 9.65¢, and one 
cargo of No. 2 fuel was available at “9.3¢ net,” delivered. 


Most harbor suppliers quoted 9.9¢ for barge lots of No. 
2 fuel. 


At New York harbor also some traders said that gaso- 
line could be found “below 11.5¢” for barge lots of 
regular-grade. 


Heavy fuel oil offerings at New York and other East 
Coast points were made sparingly. 


Western Penna. 


Cylinder Oils Drop Sharply 


Sharp decline in prices for some grades of lubricating 
oils highlighted Western Penna. market the past week. 
Reductions ranged from l¢ for 25 p.t. bright stock to 
as much as 3¢ for some grades of cylinder oils. 

Neutral oil prices were unchanged, and quotations for 
light products also were generally unchanged. Wax and 
petrolatums remained tight and prices for the most part 
continued firm. 

In what some sources described as “longstanding weak- 
ness” in lube oils, one refiner cut bright stock to 16+, and 
reduced his quotation for 630 flash cylinder stock 3¢ to 
16¢. Other grades of cylinder oil were down 1 to 2¢, 
with 600 s.r. at 12¢, 650 s.r. 13¢, and 600 flash 14.5¢. 
Reports indicated that lower prices “probably” would 
not bring any new business inasmuch as buyers were 
holding back because of the “weak” market. While some 
sources said there appeared to be some price shading on 
neutral oils as well as the heavier stocks, most reports 
indicated that 25 pour 200 vis. oil was “relatively firm” 
at 20¢. 

Call for gasoline against contracts reportedly was good 
for the season, and shipments of heating oils were in 
good volume. 

Wax prices were firm at S¢ a lb. and most suppliers 
said demand generally continued good. No sales disclosed. 


Midwestern (Chicago-E. St. Louis Area) 


Residual Prices Slump In Open Market 


Residual fuel prices slumped sharply in the open market 
last week, according to Midwest trade sources who said 
weather and substantial cancellations of orders since Jan. | 
were to blame. 


Light fuels, meanwhile, still were tight at Great Lakes 
Pipe Line terminals, but were easy to buy at “0.754 off” 
refiners’ Group 3 quotations, for tank car shipment and 
resale. Some inter-refinery trading at a number of northern 
pipe line terminals was disclosed where shippers were said 
to be “badly in need of help.” Amounts involved at various 
terminals were said to be small and only enough to tide 
buyers over until pipeline tenders arrived. 

Gasoline was described as a product every refiner wanted 
to sell, but prices were said to be a “topic not to be dis- 
cussed” unless inquiry covered a “serious” buying order. 

Even though the national stock position of residual fuels 
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was lower than a year ago, some trade sources said sup- 
pliers had become a “little panicky” because of substantial 
steel mill cancellations over the past six weeks. For the 
most part, quotations on these “distress” offerings to re- 
sellers dipped to $1.20 to $1.30, Group 3. In some in- 
stances, lower prices were reported, providing buyer took 
a large quantity. One such offering was a 25,000-bbl. lot 
for sale as a single package—“far below the market.” 


Chicago District 
Mild Weather Slows Distillates 


Demand for light fuels dragged in the Chicago District 
in last week’s mild weather, but heavy fuels remained 
closely held. Gasoline continued in the doldrums and 
prices were soft, according to most trade sources. 

Even though heavy fuel inventories were at tank bottoms 
with virtually all suppliers, trade sources said some cutting 
to the retail trade was going on among sellers “currying 
favor” with customers against the time product is “ex- 
pected” to become easy—sometime after March 2 when 
the dresden Island locks in Illinois river reopen. Reason 
for easiness anticipated after that date, they say, is that 
material is now down stream “waiting” to be shipped to 
Chicago terminals. 

No. 2 fuel also was closely held and prices were firm. 
Suppliers said it is unlikely that this grade of fuel oil will 
become easy when the Dresden locks reopen because it 
will take refiners and terminal operators several weeks to 
pay back all the material borrowed since the locks were 
closed in mid-January. 

Range oil, however, was readily available from local 
supply sources. In some instances, product was said to be 
moving to the trade at 11¢, FOB Chicago District; quota- 
tions reported by primary suppliers ranged from 11.25 
to 11.3¢. 

Easiness in gasoline was pointed up by reports of small 
purchases of “pipe line” regular-grade at 12.125¢, Chi- 
cago District; quotations ranged from 12.25 to 13.35¢. 


Mid-Continent 


Residual Fuel Demand Tumbles 


Residual fuel, tight in the Mid-Continent during early 
January, was described the past week as “the most worri- 
some product” by trade sources generally who said de- 
mand for either low or high sulfur material was almost 
“non-existent.” There was little change in supply, price 
or demand status of other refined products. 

Refiners attributed much of the “sloppiness” in No. 6 
fuel to the fact that industrial demand has slowed down 
considerably since first of the year. Majority said price 
was secondary, since few buyers could be found who 
were willing to pay “any price.” Resellers, in reporting 
offerings of material to them, generally said that both low 
and high sulfur No. 6 fuel was available at $1.25 per 
bbl., Group 3 basis, for resale. Some of them added that 
material probably could be bought “for less” if buyer 
could furnish immediate shipping instructions. 

Only one refiner—in Oklahoma—reported reducing his 
No. 6 fuel quotation to the general trade, however, and 
he dropped his price only 5¢, to $1.45, the same price 
already quoted by another refiner in that area. 

Although distillates continued in tight position at several 
northern pipe line terminals, few buyers were willing to 
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OIL MARKETS 





Summary of Gasoline Prices (Feb. 16 through Feb. 22) 



































*Monday Friday Thursday Wednesday Tuesday 
Motor Gasoline 93 Oct. (Premium): Feb. 22 Feb. 19 Feb. 18 Feb. 17 Feb. 16 
N. Ed (Texas & New Mex. shpt.)........... ...... (2)18 . 75-14 .25 (2)13 . 75-14 .25 om. ye-te. 25 (2)13 76-14.25 
W. T ‘exas & New Mex. shpt.)........... ...... 18.5 " . 
BE. Tor PPP cadciiackebebheeesee  d¢640% 18. £13. 16 18 6-13.75 3. $18. 16 18 .56-13 .75 
Motor Gasoline 90 Oct. (Premium) 
ee eee aes: 875 eo ee a .- 875 st 
Seat 11.75-18 11.75-18 i cst 11.75-18 
12 .75(2) 12.75(2) 76(2) 12.76(2) 
ons 15 (2)13-18 .75 cayiais 7 (2)13-138 75 
3-13 .25 13-13 .25 18-18 .25 18-18 .25 
re oe 3 13 18 
Gas Oct. ): 
Okla., Group 3 (Okla. shpt.)............ Deiinid (5)11.25-11.875(8)  (5)11 A at 5) (5)11.25-11.875(3)  (4)11 26-11.875(4) 
Group Divetidivatt. webs 10 .75-11 .875(2) +4 75-11 .875(2) 10 .75-11 .375(2) 10 .75-11 .875(2) 
Midwestern (G eS re 10 .75-11.375 0.75-11.875 10 .75-11 .875 10 .75-11 .375 
x. = fone & al = abet) enc tatek Been we On ee @hi.te-18t Ont eis a on a oR 
- Dex. (Texas & New Mex. shpt.)........... wanes 11. 75-1 : A . 
E. Tex. ick -). - — ~~) cheb secenes) teeebn 11.75-12 .26 11.75-12.25 11.75-12.26 11.75-12 .25 
Metor Gasoline 82 Oct. 
N. Tex. Gems & New Mex. shpt.)........... 11.75-12 .25 11.75-12.25 11. 75-12 .26 11 .75-12.26 
E. Tex. Diets tediescccebas _* 6<¥vec 11,.75-12 11.75-12 11.75-12 11.75-12 
ee Sy GE I, ccckcedccesctee = os one 11.75 11.75 11.75 11.75 
Motor Gasoline 60 Oct. M & belo 
Okla., Group 8 (Okla. chpt.) Lease one Wiswctes A dddeee 10 .25-10 .625(8) 10 .25-10 .625(8) 10 .25-10 .625(3) 10 .25-10 .625 (3) 
Okla., Group 3 (Northern shpt.).............. 9. ..... 10 .25-10 .625 10 26-10.626 10 25-10 625 10 25-10 .625 (3) 
id tt. ciccaudsuceoe § ‘ae0no 10 .25-10 .625 10 .26-10 .625 10 .25-10 .625 10 .25-10 .625 
= Tex. (Texas & New Mex. shpt.)........... =. -...- (2)10 .76-11.8 (2)10 .75-11.8 (2)10 .75-11.8 (2)10 .75-11.8 
W. Tex. (Texas & New Mex. shpt.)........... 9. ..... 11.25-11.5 11.26-11.5 11.25-11.5 11.26-11 
E. Tex. DRM GchehecGhtieeadecedé0e | 400ece (2)11-11 .125 (2)11-11 .125 (2)11-11 .125 (2)11-11 .125 
Motor Gasoline 92 Oct. (Premi: 
New ¥ i hart Pe cps \  —? ee. 16.3 $3.8 94 =e 
lew Yor’ etic ctkisantbees  . oriaas 15.4 é : . 
Philadelphia. .... ei iy ae ee a (2)16 4-16 .6 (2)16 .4-16 .6 (2)16 .4-16.6 (2)16 .4-16 .6 
UMM tahdbsbeceauedaditieseescdéses ° | whonie 15 .4-16.1 15 .4-16.1 15 .4-16.1 15 .4-16.1 
Motor Gasoline 86 Oct. (R lar 
of pale gaya 18.45-14.8 18.45-14.8 18.45-14.8 13.45-14.3 
ey WU OED os cc kcucéscoecmsee  eperes 12.25-14.2 12.25-14.2 12 .25-14.2 12.25-14.2 
NS «066-005 660 6056.0 18 .7-14.6 > Pee 6 pe Pe 
Philadel Pe ctdslepathocttewesvades |” Genuine 3.6-14 . / 
a we cy 12.7-14.1 12.7-14.1 12.7-14.1 12.7-14.1 
Baltimore, barges * 12.75-12.8 12.75-12.8 12.75-12.8 12.75-12.8 
Motor Gasoline: 
Western Penna., Bradford-Warren: 
ee cots Mek ees S inieshe | | | weeen 15 .15-16 .65 16 . 15-16 .65 15 .15--16 .66 15 .15-16 .65 
BO ir Ge nccne cc cccvesescsccscacenes 14.1572 14.165(2) 14.16(2) 14.15(2) 
Western Penna., Oil City: 
92 Oct. ‘em 14.75-16 .26 14.75-15 .25 14.75-15 .26 14.75-15 .26 
86 Oct. ct. Prem. skbibedbeo% 686<'os e+e censebe 18 .75-14 .15 18.75-14.16 18 .75-14.15 18 . 75-14 .16 
Western Penna., Pittsburgh: 
92 DP Cit i thubeetetastéasetasne? 6aates 15.6 15.5 15.5 15.5 
ee Cee ahs age 13.75 13.75 13.75 13.75 


*Platt’s Oilgram Price Service not published on Feb. 22 (Washington's Birthday). No prices available for that date. 





make commitments for future shipment, and general com- 
ment of trade sources was that burning oil demand was 
easing. Most refiners, however, said their distillate inven- 
tories should be in good shape to enter the “gasoline 
season,” in fact, in better shape than last spring. 

Gasoline market continued quiet. Kansas refiner said 
his storage was in “fair shape” due to his cutting back 
runs, but he added that “demand could be a lot better.” 
West Texas refiner reported good demand. 


Central Michigan 
Fuel Oils Closely Held 


Light and heavy fuel oils were held closely in Central 
Michigan last week, and some refiners said it had become 
more apparent that any inter-refinery deals in fuel oil made 
over the balance of the heating season may require that 
the buyer “sweeten up” his order by taking gasoline also. 

While this pointed up the fact that gasoline stocks were 
beginning to be of considerable concern to some refiners, 
prices remained steady, nevertheless. In some instances, 
trade sources said the large drop in light fuel inventories 
had made tanks available for gasoline at some plants and 
problem of storage was not pressing even though gasoline 
stock positions were on the high side. 
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One refiner reported selling “about 10,000 bbls.” of 
range oil to another refiner for shipment over the next 
30 days, but the price was not disclosed. Another refiner 
was in the market as buyer of No. 2 fuel; still another said 
he would soon be a buyer, while a third said he would 
exhaust his supplies of burning oils by March 1 if demand 
continues at the past week’s rate. 


Gulf Coast 
95 Oct. Premium Quoted Higher 


Higher prices for 95 oct. premium gasoline were re- 
ported in Gulf cargo market the past week, but most 
trade sources said that this move “was not a reflection” 
of the gasoline situation in general. In fact, the average 
refiner freely admitted that how to move mounting in- 
ventories of this product was his “No. 1 problem.” 

Quotations for 95 oct. premium gasoline ranged up- 
ward from 12.75¢ per gal., up 0.25¢ on the low of the 
price range. This came about when a large Independent 
who over a short period had recently reduced from 13.625¢ 
to 12.5¢ to move three spot cargoes, restored his price 
to 13¢. The refiner said that he had arranged for suffi- 
cient sales to warrant an increase. His, however, was not 
typical of reports on gasoline. 
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NPN Gasoline Index 


(cents per gal.) 
Dealer T.W. Tank Car 
 § | 16.16 12.39 
Month Ago ..... ee es 12.43 
gs ares | 11.63 





Dealer index is an average of dealer tank wagon price 
ex tax in 50 cities. 

Tank car index is weighted average of following whole- 
sale markets for regular-grade gasoline, FOB refineries or 
terminals: Okla.; Midwest; W. Penna.; Calif.; N. Y. Har- 
bor; Philadelphia; Jacksonville; Boston and Gulf Coast. 











Consensus of refiners was that all grades of gasoline 
“probably” could be “shaded” 0.25¢ per gal. on firm bid. 
With inventories in a sharp upswing, buyers were in- 
creasingly wary of placing firm bids—to the point where 
some refiners declared it was “well nigh impossible” to 
find a spot buyer. 

On the more constructive side, it was cited that up- 
river barge gasoline buyers so far this season have been 
buying from hand to mouth in the hope of catching 
the weakest price point of the early Spring season. This 
class of trade eventually will have to place orders, re- 
finers say, and lift product “regardless of price.” 

Products other than gasoline were not in surplus, and 
indications were that a refiner in position to offer prompt 
No. 2 fuel could find a buyer among one of five major 
East Coast and Midwestern buyers. Several refiners said 
they were willing to offer March liftings on No. 2 fuel, 
but they would like the buyer also to take some “very 
early” gasoline. 

Heavy fuel was quiet, and held generally for $1.85 
per bbl., spot cargoes. Some in the trade commented that 
weakness in inland prices for residual could easily spread 
to the Gulf, but this trend was not yet apparent. 


Search Active for LPG Customers 


Tulsa—Several producers of liquefied petroleum gases 
cite many “favorable aspects” of today’s market, but none 
of these, they add, obscures fact that search for new cus- 
tomers is growing more active. 

Underground storage reserves have been substantially 
reduced and by end of winter may be nearly at bottom, 
they say. Then, too, sales of propane during February have 
been “very good.” One major producer adds that month 
to date has been “best in company’s history.” 

Another major, reporting on his underground position, 
says that one “cavity” now is entirely empty, while an- 
other has “less than 8,000 bbls.” 

At same time these sources say that production and 
marketing facilities appear to be growing faster than new 
customers can be found. This may be especially true in 
some eastern markets, which Mid-Continent producers say 
will become increasingly difficult to reach via tank car 
sales. 

Ease of expanding current underground salt dome stor- 
age was described by several marketers. If additional 
storage is desired, underground unit can be flushed with 
warm, fresh water. Warm fresh water is solvent for salt 
walls of chamber, resulting in added storage space. (Flush- 
ing with brine, if walls are “too thin,” leaves size of under- 
ground reserve substantially unchanged.) 

New England markets may be due for change account 
of expanded marketing facilities, producers say. While 
unconfirmed, there is report that “first East Coast refinery 
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LPG plant north of Bayonne” may be opened this fall in 
Boston. Also, an Independent by that time will have in 
operation an underground unit in Bath, N.Y. 

Either of these units, if large, could effect substantial 
change in New York and New England markets, it is 
pointed out. Currently, Boston prices for propane report- 
edly are “about 11.5¢,” which, when supplied via tank car 
from Group 3, nets back Mid-Continent producers “about 
4.5¢.” 

No new price developments are reported in Mid-Con- 
tinent. Producers generally quote 4¢, Group 3, for propane. 
Butane prices continue “weak” in all areas. 


Middle East Crude Situation Tightens 


New York—Crude oil now is in tight—but not short— 
supply in, of all places, the Middle East. Demand cur- 
rently is greater than “available” supply, according to 
reports in trade circles here; And while some observers say 
present situation is only temporary, others are saying that 
it may last for several months. 

Liftings of crude oil, both in Persian Gulf and eastern 
Mediterranean, now are at about maximum possible rate, 
and some sellers are turning down prompt orders. 

As far as potential production of Middle East crude is 
concerned, it’s almost without limit. On the other hand, 
gathering systems, loading docks, and existing pipe lines 
reportedly are now operating at capacity. Tankers, it is 
said, are waiting in eastern Mediterranean for throughput 
from TAPline—line’s capacity is about 9,000,000 bbls. per 
month. 

High rate of industrial activity in Europe plus increase 
in refinery capacity there over past year have made for this 
stringent spot crude position in Middle East. Then, too, 
some producers fear they may become “overextended” in 
event they win awards on some sizeable bids placed for 
new crude business, notably in Brazil and Norfolk, Va. 

Tight Middle East position also has served to draw off 
some of the available oil in Venezuela, trade sources say. 
It is pointed out that recent offerings of light Oficina vir- 
tually have disappeared from open market, and some 
sources say the only medium-gravity Venezuelan crude now 
offered generally is Tia Juana medium. 

Whether by coincidence or not, for the first time in 
many months buy orders are in the market for Texas 
crudes, which is in contrast to preponderance of sellers in 
this area since middle of last year. 

How long the foreign crude position will continue tight 
is “anybody’s guess,” trade sources here say. But they 
quickly add that there are several current market factors 
which have not yet been reflected in tanker schedulings and 
which may work toward easier supply by April. In northern 
Europe, two refineries have been shut down temporarily. 
And, in Italy, refiners currently are reducing refinery runs 
because of a surplus of motor gasoline. 

For time being, however, the non-contract buyer of 
Middle East crude is having to “wait his turn,” it is said. 

Reversal in supply situation there is in sharp contrast 
with six months ago. French interests then, according to 
competitor producers, were “dumping” crude at 25¢ bbl. 
off “the market.” 





Crude Oil Prices 


No changes reported in crude oil prices in week 
ended Feb. 20. For complete price schedules, 
see P. 56 of this issue. 
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in effect February 19 at Refineries and Terminals 


CALIFORNIA 
Los Angeles Dist.: 


OKLA., Group 3 (Okla. shpt.) 


(4)12.25-13 375 
(6 )11 .25-11 .375(3) 
10 .25-10 .625(3) 


Okla., pag 3 (Northern shpt.) 


«eeee “21.75-13 
84 Oct . Reg... x10 .75-11 .375(2) 
60 Oct. M & below.. 3 10 .25-10 .625 


Midwestern (Group 3 basis) 
90 Oct. Prem 

84 Oct. Reg 

60 Oct. Mt & below.. 


x11.75-13 
x10.75-11 .375 
10 .25-10 .625 


N. TEX. (Texas & New Mex. shpt.) 
. (2)13.75-14 .25 
12.75(2 
41-43 w.w. 


11.75-12 .25 e 
(2)10 |75-11.8 42-44 wiw.... 


W. TEX. (Texas & New Mex. shpt.) 


13.5 
(2)13-13 .75 
1175-12 .25 
11.25-11.5 


13 
11. 75-12 .25 
11.75-12 
(2)11-11 126 


. W. TEX. (Truck transport lots) 
. Prem.. , 


12.375 
Nn bitten, ninie 11.375 
60 Oct. M & below........ 10.375 
42-44 w 
KANSAS (For Kansas destinations only ) A - above D.I. Diesel . 
12-13 6 fuel 
Gn: 12 
025-11 .25 


W. TEX. (Texas & New Mex. shpt.) 
25 


14. 15(2) 


Kerosine, Gas & Fuel Oils 


N. TEX. (Texas & New Mex. shpt.)" 
41-43 = bev omeboscseces 


ARK. (For shipment to Ark. & La.) 


Tractor 10 

52 & below D.I. Diesel... . 9 

58 & above D.I. Diesel... . 9.375 
(2)14.1-18.1 No. 2 fuel ty 
(2)13 1-15 .6(2) as 


$2.05 
$1.90 


17 .85--18 .6 
15 .85-16 .1 


(2)11 45-11 .55 
11 .25(2) 
(2)10 95-11 .05 
10 95-11 .05 
10 5-10 .85 


17 .85-18 .6 
15 .85-16.1 


11.5- a3. 2-3 

10.9- i. 25 
10 6-11.06 

‘ 10.6 

36-40 gravity fuel... ; 10 5 


OKLA., Group 3 (Okla. shpt.) 


Pittsburgh: 


(2)10.6- 11.1 


fue! 
36-40 panties fuel. . 10 5-11 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries. ) 
12 .55-12 .8(2) 
(2)12.8-13.1 
12.3-12.8 
(3)11 5-11 .8(3) 
11.175-11.3 
(2)8 .25-10 
7.25-8 .25(2) 
75 


(3)9 . 125-9 .875 
eis. 818-9 1282) 
\8. . Dieoat “Light & Med.). 


(2)$1. 45-1. 50 

CALIFORNIA 

Son eng Valley Dist.: 
40-43 w 14 4-14.8 
9.2-10 Heavy “tuel (PS =). $2 .05-2.15 
9.5 Light fuel (PS 300). ; $2.35 (2) 
. (2)9-9.75 Diesel fuel (PS 200). 12.2-13.3 

(2)$1 .50-1.75 Stove dist. (PS 1 13.7-14.8 


40-43 w. 14.3-14.8 
unevy, Se “tae (PS a . 
Light fue (PS 300). . 

fuel Ps 


ay dist. (PS 100) 13.7-14.8 


E. TEX. (Truck transport lots) 


14.75-15 .25 
13 .75-14 15 


15.5 CENT. W. TEX. (Truck transport lots 


13.75 


Uhio—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


ee eee 14.3 


KANSAS (For Kansas destinations only 
2 eee 


CENTRAL MICHIGAN 52 & lew D.1. Diesel . 
58 & 1 D.1. Diesel . 


(FOB Central Michigan refineries) No. 


(2)14.5-14 75(3) No. 
eeeeecesceeees+ (Z)18.5-13.75(2) No. 
ee 13.25 No. 


Prices herewith are spovodeend from Platt’s OILGRAM oy Oil 
Price Service, associated with National Petroleum News, whose a 
co reporting in Fig -OILGRAM Le eng devote their time exclusi 

ing oil in ty prices everyw 
@ shown in tables are sales prices or quotations or general offers 
mF prices by refiners, by pipeline terminal operators, and by 
cndies terminal cpeetecss for current sales and shipments; for the busi- 
mess day or od sta excep Wagon Prices, prices are for 
lots such as ty car, truck prices 2 ROB re to 
barges or cargoes or truck lots only, so designated; iy hy 


ite r pound oa Ce ail Y— 4 A taxes: 
i and transported; 
uy dike ILGRaM” — 


yp HR News but not 
guaranteed; for Ad private pm w- 4 and not for resale or 
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: 8 .75-9 .7 
(4)$1 .50-1.70 


-- (2)9.26-10.5 


(2)13 .8-14.3 
$1 .80-2 10 
$2 .25-2 .30(38) 


10 25-13 .2 
10 .6-14.7 


9 .5-9.75(2) 
(2)9 5-9 .6 


) 

56 

 ¥ Natural Gasoline 
- (Group 8 


Breckenridge 
on freight to - shown below. Shipments may 
originate in any Mid-Continent manufacturing 
district.) 


prices are to blenders 


9-9 875 FOB GROUP 3 
- Ge, 125-9. hoy 5 (Quotations) 


FOR BRECKENRIDGE 
Gentle BB-FO... ccc cccccccscces 4.5 (Quotations) 


distribution or publication. During period of short supply, some sellers 
and at times all sell withbol Sritetions to new ye ay or the 
prices but give O. can t= 4 — 
would quote to the trade in general chy -> 
customers only, and vhs, prices cs, bepene * the price tables. 
ba gd satinge are by and are minimum 
ex where letter tis L = to to indicate A octane rating is 
by AS M Motor Method. For further details o' conditions apply 
to any NPN: OILGRAM office or see back rs any Py OILGRAM rice 
Service invoice. 


For complete price service as ed daily from nearest OJLGRAM 
pamiahing v odlice, New York, Chica and Houston, address Platt’s 
OILGRAM Price ays : 330 W. 42nd St, New York 36. N. Y. Annual 

ol a all rate U $150 per year, * payable in advance. 
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Lubricating Oils 
WESTERN PENNA. 


Prices are for sales made, or offers reliably re- 
ported, to jobbers & compounders only. 


Viscous Neutrals—No. 3 col. 


Vis. at 70° F 
Vis. (180 at 100°) 420-425 fi 


200 
22 5 
21.5 
20(6 
vis. (148 at 100° ? 400-405 fl 
18.5 


17.5 


DO et DO 
RN ONNS 


Bright Stocks 


Neutral Oils 


100 vis.. 
200 vis.. 


300 vis... 
500 vis... 


SOUTH TEXAS LUBES 


(Vis. at 100° F. 


PALE OILS: 


Vis. 
100 
200 
300 
500 
750 

1200 


Color 
1%-2% 
2-3 
2-3 
2%-3% 
3-4 


Vis. at 100°; 


FOB 8S. Tex., 
mestic and/or export shipment. 


i.: O-10 p.t. FE. TEXAS (Truck Trnspt 
5 Stoddard solvent 

15.5 
17 CENT. W. TEX. 


2 


. lots 


Stoddard solvent 11.5 


refineries for do- eenhesd déivent... 125 


ATLANTIC COAST 
V.M.&P. 
Naphtha 

New York Harbor 18(4 

Philadelphia 17 .5(4) 

Baltimore 

Boston pee 18 

Providence 


5(4 


12.25 


KANSAS (For Kans., Dest'n. only 


(Truck Trnept. lots) 


Mineral 
Spirits» 
1 7(5 \o 

5(5 


5(3 


145-155 vis. at 210°, %4 


3-4 
2000 ‘ 


10 p.t. 
15 p.t. 


25 p.t 


Cylinder Stocks 
600 s.r. filter a bl. 
650 s.r. 

600 flash 

630 flash 


fl. No. 8 col. 
19.5 
18.5 RED OILS: 
x16-17 |; - 
Vis. 
100 
200 
300 
500 
750 
1200 
2000 


Cater 
x12-13 5 


9 
x(2)16-19 


MIDCONTINENT LUBES 


FOB Tulsa basis, 
Bright Stocks, vis. at 210 


0-10 p. p. 


for domestic shipment 
Neutrals, 


oniy 
vis. at 100°, 


Petrolatums 


Neutral Oils—Conventional 


Pale Oils 
60-85 vis. 
86-110 vis. 
150 vis 
180 vis 
200 vis. 
250 vis. 
280 vis. 
300 vis. 


Bright Stock—Conventional 


200 vis. D: 
10-25 p. p 
150-160 vis. D: 
0-10 p.p... 
10-25 p.p. 
120 vis. D: 
0-10 p.p. 


Bright Stock—Solvent 
150-160 vis. 0-10 p.p., 
95 v.i. 


Neutral Oils 


170-180 vis... .. 
200-210 vis... 
og eer 


Cylinder Stocks 


Col. 


—Solvent (95 v.i. 


WESTERN PENNA. 
(Bbis., carloads; tank car, 
Snow white... 
Soft white. . 
Lily white. . 
Cream . 
Soft yellow. 
Light amber 


Naphthas & Solvents 


(FOB Group 3) 


Stoddard solvent.......... 12. 
Cleaners naphtha....... 12 
V.M.&P. naphtha... 12 
Mineral spirits. . . 11 
Rubber solvent. . ie 12 
(2)13 
(2)14 


Lacquer diluent. .. 
Benzol diluent . 
16. 5(3 
5.25 16 75(3) 
7.25 


3 WESTERN PENNA. 
. 75-17 .25(2 


Oil City: 
Stoddard solvent. . 


600 s.r., olive green ‘ 15 5 


GULF COAST—Solvent Refined Lubes. 


Pittsburgh: 
Stoddard solvent 


From Mid-Continent grade crude. Prices FOB ship 


at Gulf for export. 


Bright Stock—Vis. at 210° 


150-160 vis., 0-10 
95 v.i 


OHIO— Quotations of 8.0. Ohio 
points: 


Mineral spirits & stoddard 
solvent ‘ 1 
Rubber solvent . 1 


pour test, 
2)19-22 5 


PAA AAA-I1- 
“JON DD DO > I 


16(3) 


V.M.&P. naphtha 18 .{ 





Poocrorero 
® > 
a 


If the shoe 
FITS... 
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AQueonwe 
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Fit your sales plans to public 
demand! 


Offer MORE value for LESS 
money and INCREASE profits. 
Your customers know that today’s 
BEST oils begin with Nature’s 
BEST crude. Supply them with 
PENNSYLVANIA oils, made 
from our naturally superior blend- 
ing stocks. 


ot 
e 
a 
o 


375(3 

875(2) 

875 (4) 

875(4) 

875 (3) 

125-13 375 

125-14 625 : . 
Prices of our neutrals, bright 


stocks, cylinder stocks and fin- 
ished motor oils (for any type 
service) compare most favorably 
with those of lesser quality. We 
protect you against market fluctu- 
ations. We ship in bulk, in drums, 
in cans, or fill your containers at 
several points in the country, sav- 
ing you time, freight and double- 
handling costs. 


for delivery Ohio 


Write, NOW, for samples and 
details of our profit-packed serv- 





ices that will fit your sales plans 





New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


perfectly! 


e MOTOR OILS 
e NEUTRALS 


e BRIGHT STOCKS 
e CYLINDER STOCKS 
e WAXES 








_by ty SCULLY SIGNAL COMPANY 
customer tanks : 


February 24, 


174 Green Street 
Melrose 76, Mass. 
Canadian Licensee: EMPIRE BRASS MFG. CO, LTD, Toronto, Ontario 
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REFINING COMPANY 


Charleston 24, W. Va. 


Refiners of Highest Quality Pennsylvania Grade 
Petroleum P.G.C.0.A. Permit No. 25 








PRICES in effect Feb. 19 at Refineries and Terminals—Cont. 


LPG Prices 
C6 exfinem, FED seinaten, te cmte per gal. 
transport trucks) 


WESTERN PENNA. (T.C., in Bulk 


White Crude Scale: 
SEB BB6 A.GBiiccccccccccecs 
SBS-EBS A.GA.Be. ccccccccccces 


SEABOARD 
Melting points are AMP. 8° higher than EMP. 
Prices are for carload lots. prices are 
FOB refinery; scale in bags or bbis. ; fully re- 
aoe. slabs loose. suport Be ay are FAS; scale 
in bags or bbis., fully refined in bags or cartons. 


Crude Scale: 
124-126 white... . 


N. Y. Domestic N. Y. Export 
(2)6 .6 (2)6 .25-6 .6(2) 


Fully Refined: 
123-5.... 7.95-8 .45 
8 .45(3) 
8 .45(3) 


Chicago District Prices 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
is ee CES Gee aaee Caaey Sage 


13 .25-14.85 
12. 25-13 .85 


(8)11.26-11.8 
10 .25-10 375(8) 


No. 5, low sulfur 
No. 6 high sulfur 
No. 6, low sulfur 


Mexican Bunker Prices 
U.S. DOLLARS PER BBL. OF 159 LITERS 


Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 


$3.75 
3.75 


$5.65 
4.75 
4.75 


Diesel 
Fuel 
(P.S. 200) 
$4 .20(5) 
4.41(4) 
4.62(4) 
4.62(4) 


(In Ships’ 
Bunkers, or 
Deep Tank Lots) 
San Pedro, Calif. . 
San Francisco... . 
Portland, Ore... .. 
Seattle, Wash... .. 


Bunker C 
Fuel 

(P.S. 400) 

$1.80(6) 
1.85(4) 
2.10(4) 
2.10(4) 


$2 


Atlantic & Gulf Coasts 


FOB their terminals. 


prices are exclusive of 


Ertges one of seinem, FOB their refineries & tanker terminals and of tanker terminal operators 
’ bunkers lighterage. 


oe fice 


18 .45-14.3 


83 Oct. 


12.25-14.2 


12.6 


Garching New Treat Fuel (*) 


11(19) 
10. 5% 
11.8(9) 
11(10) 
10 .9(5) 


No. 2 Fuell(*) 
2.3130) 

(11) 
10i11) 
9 9(4) 





13 .6-14.5(6) 
12.6-13 .25 


11.5-12.5 


11.8 


18.5 x(2 


)10 .95-11.2(14) x( 
11(6) 


9 
2)9 .95-10.2(14) 
10 .2(5) 





3 .25-14 .25 
ans. 25-13 .5 
4.4-15.4 


4.9 
via 6-15 .4 


(2)12-12 .3 
13 > al 


13. 
13.1(3) 


(2)12 25-12 .3 


10 .125-10.25 
9 .625-9 .75 
11.8(11) 


11.8 
11.1(4) 


10 .2(2) 





(2)16.8 14. se) 
14.4 12.4 

14.3 12.3 

13.8-15.6 

14.7 13 .2(2) 


12.6-13.2 


ii.6 


11.1(9) 
(3)10 .3-10.4 
10.3 


10.1(11} 
9 .4(8) 


8.7 
a .250) 
10.2 





(2)16 .4-16.6 


(2)14.9-15.7 
2 8-17.1(3) 
6 .7-17(3) 


ae 


10. 6008) 
10 .3(9) 
10.2(9) 





BM 615.7 


14.2-15 12.9-18. 


13 .4-16 .35(2) 


Gas House 
Gas Oils No. 5 
(*) No. 4 Fuel Fuel 
10.1 (10)$3.22-3.78 $2.77 
= a 2.74 


2:80 
2.74 


(2)13.1-18. sis} 


3(5) 


12 4-13.85 


Diesel Oil (*) 


11.8(7) 
11.7(8) 


11(7) 


Light Diesel 
Ships’ Bunkers 


10 .65(7) 
10 .55(5) 


10.2(7) 


Heavy Diesel 


Shore Plants ps 
(50 cet., 55 d.i.) (45 cet., 45 d.i.) Ships’ Bunkers 


10.4(8) 


4.29(4) 


$3 .96(4) 





4 .37(3) 
4.30(2) 





10 .65(6) 
10 .65(2) 


4.473(5) 
et pee 





2.42 
2.39 
2.75 


10 .6(4) 
9 .7-98(2) 


10 .45(4) 
10.2 





F996) 


3.21(3) 


10.4(8) 


10 .65(4) 
10.7(4) 
10 .6(4) 





2.80 


No. 6 Fuel 

No Sulfur 

Guarantee 
Barges 
$2.25(15) 


2.25(4) 


No. 6 Fuel 
No Sulfur 
Guarantee 


Y. Harbor... (5)$2.25-2.28(8) 
2.60 


10 .65(5) 
10 .55(6) 


10.3(2) 


No. 6 Fuel 
ax. 1, 
ur 


(2)$2.35-2.43 
2.43 


4.473(5) 
4 .429-4 .431(4) 
4.30(3 


No. 6 Fuel 
Max. 1,% 
Sulfur 


Barges 
(2)$2 .35-2 .40 


2.40 


Shi 
Bunkers 


$2.25 (10) 
2°25 (4) 





2 43 


2.44 


2.20(3) 
(8)1 .95-2.10 





1.95(11) 








2 28-2.300) 


2. 44-2.54 


2 25-2.270) 


2.41 





ry At Atlantic eum refineries ost terminals at. of Maryland, an at Tampa, dite of some 
to bulk commercial consumers are 0.15c higher than prices shown above. 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each price 
indicates the number of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) 
Grade 115/145 
Grade 100/130 

Grade 91/96 


gor pos > weeeeipeepeey 


Kerosine & Light Fuels 


41-43 w.w. Kerosine.... 9.5(2)-9.625(3)-9 .75(2) 
8 .6(2)-8 .625(2)-8 .75(5) 


sina tom 
95 Oct. Premium 
x12.75-13(3)-18 .25 (3 )-13 .875-13 .75 
= 1 


8 .5(3)-8 .75(2) 
8 .625(8)-8 . 75-8 .875(2) 
53-57 Diesel Index... .........+++. 8 .75(8)-9(2) 


1 75 
-10. 5-10. "6-11 @)-11- 75(5)-12 
10. 375-10. — . hig f 25(2)-11 .375 
1025-1 125 


0.75-11-11. 
oF rae 10-10" 5(2)-10 .75 


Heavy Fuele—Cargoes 


No. 6 Fuel, 0-10 p.t......... $2 .60-$2 .65-$2 .70 
Bunker “C” Fuel $1 .85(7)-$1 .90-$2 .00(2 ) 


Middle East Crude Prices 


(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, sales 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 


Persian Gulf 
Crade Gravity Price Loading Port Effective Date 
Arabian Ras Tanura, Saudi Arabia 7-27-53 
Ras Tanura, Saudi Arabia 
Ras Tanura, Saudi Arabia 
Fao, Iraq 
‘ao, Iraq 
Fao, Iraq 


Foa, Iraq 
Mina-al-Ahmadi, Kuwait 
Mina-al-Ahmadi, Kuwait 
Umm Said, Qatar 

Umm Said, Qatar 

Umm Said, Qatar 

Umm Said, Qatar 


Sidon, Lebanon 
Sidon, Lebanon 
Sidon, Lebanon 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Banias, Syria 
Tripoli, Lebanon /Baniaa, Syria 
Tripoli, Lebanon /Banias, Syria 


Company 

Esso Export 

M. E. Crude Sales 
Soc.-Vac. Overseas Supply 


Me 
wm | 
wow 
Ae 8 


Soc.-Vac. Overseas Supply 
Anglo-Iranian 

f Exploration 
Anglo-Iranian 
Esso E. 


xport 
Shell Petroleum 
Soc.-Vac. Overseas Supply 


soepensarsrsnsnsnseses 
RRZRVVSSSS 


edi 


j 


Esso Export 

M. E. Crude Sales 
Soc.-Vac. Overseas Supply 
7 

Shell Petroleum 

Soc.-Vac. Overseas Supply 


no F019 80 980.89 
SSSSSRs 


Venezuelan Crude Prices 


Prices are of Creole Petroleum Corp. for sale and/or 
water terminals at ports named, and are subject 
2c per bbl. differential per degree of gravity applies for gravities below and above those sh 
except for Lagunillas Heavy for which price shown applies regardless of gravity. Price applicable 
for each cargo is that in effect at time vessel tenders 

rices shown are basis for such pu 


cargo-lot quantities FOB deep- 


biehed 





ine services in accordance with p ffs. Pr by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less lc per bbl. 


Price Effective 
$/Barrel FOB Date 
Las Piedras or Amuay 
Amua 
Las Piedras or Amuay 


Amuay 
Amuay 


Las Pi 
Las Piedras or Amuay 


Gravity Api 
June 23, 1953 


a eS ot at tO 
SSRBSBRSSSTSRES 


Aviation Gasoline Prices 


Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specifications 
F-56572, unless otherwise noted.) 


District 
New York, N. Y 


Gradel00 /130 Grade 91/96 Grade 80 


orfolk, 
Charleston, S. C 
New Orleans, La. (Baton Rouge) 
Houston, Texas 
Toledo, Ohio 


Lake Port Terminals 


17.4 
15.2 
12.7(5) ose a. 85 
11.95(3) eee 1.75-12.0) 
onan yi: 75-11. 912) 
11.45(4) (2)10 . 75-10 .9(2) 
athe ; 8.1(4) 

8 .85(2) 8a 7.85(4) 
(a) Delivered Cleveland. 
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tia Others Offices: am Ep eo 


Pittsburgh, Pa. . Texas city, Texas 








BARKOW PETROLEUM CO. 


-Blending—Canning 
elo} TS Se lem.) m2 aa?) Of 
Richmond—Seoattle 
P. O. Box 335, Point Station 
RICHMOND, CALIF 


Barrelling 





TANK CAR BUYERS 


. 
Uniform High Quality 
DEEP ROCK OIL CORPORATION 


o>) Mit). PHONE 2-435! 
TULSA, OKLA 





HARTOL 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
630 FIFTH AVENUE, NEW YORK 20. N.Y 





PATENT CHEMICALS 


New Jersey 














This Is Your 
Market Place! 


Write today for Advertising 
Space Rates. 


NATIONAL PETROLEUM NEWS 
330 West 42nd Street 
New York 36, N. Y. 














PRICES in effect February 19—Tank Wagon 


Prices for gasoline do not include taxes; they do, however, include 
mspection fees as shown in next column. ine taxes, shown in 
separate column, include 2c federal and state taxes; also city and county 
taxes as indicated in footnotes. Kerosine tank adios prices also do 
not include taxes; kerosine taxes where levied are icated in fasinates. 
Discounts, if any are shown in fostnetes. These prices in effect Feb. 19, 

1954, as posted by marketing companies at their headquarters 


Inspection fees per _ Bal. he Ren in both gasoline and kerosine prices, 
unless — 

Ala. 1/40c on gran oy “ark. 1/20c; Fis. 1 fee; Ill, 3/100c; Ind. 
2/280; Kans. 1/100e; La. 1/320; Minn. 3/200c; M 1/28¢) Neb. 2/1000: 
Nev. 1/20c; N. C. i/4c; N. D. Okla: ‘2/a8e: re D. 
1/40c; Tenn. 2/5c; and Wisc. WAO 

Kerosine inspection fees only: Ala. 1/2e; Iowa 1/50c; Mich. 1/Sc. 





offices, but subject to later correction. 


Atlantic Atlantic 


Refining cfieguies Geode) 
T.W. T.W. Taxes 


Kero. & 
No. l 


T.W. 
Allentown, 
Pa. 


Harrisburg. . 
Philadelphia. 
Pittsburgh.. 16 
a Sea 
Wilkes Barre 
Williamsport 
Wilmington, 
Del 


Hartford, 
Conn..... 
New Haven. 
Boston, 
Mass..... 
Springfield. . 
Prov., R.1I... 1 
Camden,N.J. 
N = 


WOH DOmmA: : - 


Baltimore, 
Md. 

Richmond, 

PERS 
N.C.. 

Jacksonville 
Fla. 

Miami 


16. 
15. ae 
Mineral Spirits v.M. ap. 
T.W T.W. 
20.0 
23.0 


es 

aH © 2 & aPRAbAANNAwWA OD & wWeDweDewwo 
oo wo oo oo AAABMAAAAnAIAAI an a ~~ SIAN 
co oo & eeSeSeesceSeSsoSeS Se & © Soeseseo 


aa om + abhabaannreeAr Am & wawwa Down: 


Philadelphia, Pa 
Pittsburgh 


Heavy Fuel Oile—T.W. 
No. 5 No. 6 
Philadelphia, Pa....... 8.22 6.36 


Notes: 

Kerosine—Thru Pa. & Del., add lc per gal. 
for t.w. deliveries of less 100 gals. at one 
time. Camden—<Add 1c for deliveries of 100-299 
gals., 2c for less than 100 gals. 

Mineral Spirits prices also apply to Stoddard 

vent. 


(N. B. Prices are Continental's 
tank-wagon — > Current selling 


prices may So those shown 
because conditions.) 


Conoco Demand _. 
N-tane (3rd Gaso- Kero- 


Cont’! 
Oil 


Denver, Col... .. 
Grand June. 
Puebl 


Cheyenne 

Billings, Mont... 
utte.. 

Great Falls.. 


U. 
Twin Falls, Ida.. 
Albuquer., N. M. 


xe o 
wermowrenanconoore oo 
20 00 G0 © G0 Go GO ~2 G0 G0 G0 G0 G0 G0 Ge Ge Ge 
MANOMMNOSSOSCSOSOSSSOSS 
mH CRNONORDBDOWMNOD 


tax lud 
taxes: Albuquerque & Roswell, 
Fe, 1c; Cheyenne, ic; Casper, Ic. 


Discounts : 

Salt Lake City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals. ; 200-399 gals., deduct 0.5c; 400 gals. 
and over, deduct Ic. 

Notes: 

T. W. prices are to consumers and dealers. 

Premium-grade gaseline t.w. prices 2.3¢ above 
regular. 


these city 
0.5c; Santa 





54 


CHEVRON 
a Av. 80/87 , 
PL A ine 
Taxes 


Standard of 
California 


San rr Cal... 


. &over 
19.6 
19. 


Phoenix, Ariz... . 
o, Nev....... 
Portland, Ore.. . 


Honolulu, TT. 
Fairbanks, Alaska 
Juneau...... 


00 07-3 00 OO 0 na 
> sh 00 ~3 00 00 00 00 00 ~3 ~3 60 G0 C0 
comcooummomocosco 


tandard Standard 
Diesel Standard Stove 
Kerosene Fuel Furnace Oil 
Zs. GST.c. TT. 
(400 gals. . over) (ex all taxes) 
2.7 12.7 14.2 


Honolulu... . 
Fairbanks... . 
Juneau...... 


20 dS AH Die MD Oto 


Py dept 5 


Taxes: 


Boise—Sec gas tax applies to motor fuel only; 
avgas taxes are 2c federal, 2.5¢ state. 


Honolulu—8.5¢ gas tax applies to motor 
only; avgas taxes are 2c federal, 3.5¢ terri- 
torial. Standard Diesel/furnace oil price is ex 
le territorial liquid fuels tax. All T.T. palo 
are ex Hawaiian gross income tax of 1% to 
resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals. ; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
——- oe where 0.5¢ differential applies 

. delivery; for less than 
; except at Honolulu add 5.0¢ for 
. to Marine trade and less 
Sh ide trade. Prices for 


than 40 gal. deliveries, add 5.0c gal. to 400- 
.-and-over price, except at Honolulu, add 

5.0c gal. for less than 40 gals. (Marine) and 
less nm 100 gals. (Shoreside). Add to Chev- 
ron Aviation 80/87 quantity delivered prices, 
nen 91/98, 5.0c for 100/130 and 8.0¢ for 
ll > 

Kerosine—T.T. prices, except at Salt Lake 
City, apply to deliveries of 400 gals. & over. 
For other deliveries: less than 40 gals., 
8c; 200-399 gals. add 1c; 40-199 gals., add 4c; 
tank car/truck trailer; deduct 1.5c. Salt Lake 
City posted tank truck price is for minimum 
40 gal. deliveries. 

Standard Diesel/Furnace Oil & Standard 
— Oil—T.T. prices are for deliveries of 400 

- or more. For other deliveries: 40-199 

ouie add 1c; 200-399 gals., add 0.5c; less than 
40 gals. -» add 5e. 

*Standard Ne. 2 Burner Oil. 


Humble Humble 
Gasoline 
Oil 


Regular 
T.W. Retail Taxes Wagon 
Dallas, Tex. 
Ft. Worth... 


14.8 6.0 18.3 

. 14.8 6.0 18.3 
Houston..... 6.0 18.3 
San Antonio.. 6.0 


Gaso- Kerosene 
line Tank Re- 
tail 

17.5 

17.5 

17.5 


20.1 
20.1 
14.7 20.0 
15.0 20.3 13.3 
Notes: 

T.W. prices are to all classes of dealers and 
consumers. 

Premium-grade gasoline t.w. prices 2c above 
regular. 


Esso Gasoline 
(Regular Grade) 
Gasoline 

Cons. 
T.W. 
15.2 


Esso 
Standard 


—j 
5 
ad 
3 


Atlantic, City, N. J.. 
Newark 


ae 
an 
po 


AWACOHARAAACOCHRNOMNIAIROHROONADR 
: Wee woonmeeauwon be»: aa? 


DOOOOOGO OOOO GO OOOOOO-2-2-2-10 WOW WIMWONM 
pworrMeaaee: - 


nooocoooocoooooosooosooooSoSoSoooSoOoSSoSOS 


Nephathes T.W. & Steel Bble. 
Min — Vv. - ” ts 


25:5 


FUEL OILS—T.W. 


N No.2 No.4 No.6 
Atlantic City, N. J... De sites Utes 
Newark 1 183.4 $3.744 $2.836 
18.56 8.79 2.86 
13.9 4.056 2.89 
3.2 seee cus 


Taxes: Loulsiana kerosine prices do not inelude 
ae state 
ite No. 1—Atlantic City prices are 
= “deliveries of 300 . or more; add le 
for 100-299 gals. 2c for less than 100 gals. 
0. Ww: m price is for min. delivery 
of 1,060 ; for min. delivery of 2,500 gals. 
price is $2.83 per bbl. 
Premium-grade gasoline t.w. prices 2.5c above 
regular. 


— a pe inpats 
ice per 
subtract 1 1 aS, 


Negul hs “Gonde) 
ler Gasoline 
Eo We Taxes 
#25 .2 14.0 
15. 


1.; : 
Imperial Seal 


Oil 


St. John’s Nfid.. 
Halifax, N.S... 
St. John, N. B.. 
Shatiotstown, 


8 
te 


Montreal, Que... . 
Toronto, Me. s. 
Hamilton, Ont.. .. 
hee a — 
Brandon 
fest. 

toon, es 
Calgary, Alta..... 
Edmonton, Alta... 
Vancouver, B. C.. 
Taxes: Gasoline taxes are onan 
Notes: Premium-grade gasoline = ae te 
above regular. 

*Price is for Premium-grade. 


nsuemeueeyy we 
Cee Nwaoereen 
poosooseooce co 
# cearamcenie wivie 4 
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PRICES in effect February 19—Tank Wagon—Cont. 
Secony Vacuum 


Mobilgas Aircraft 
Grade Grade Grade Mobilgas (Regular Grade) Mobilfuel Mobilbeat 
00 Con Dir Cons. 


Gasoline 80 91 1 s. . Dir. Mobil Kerosine Diesel (No. 2 Fuel) 
Taxes Tw. T.7. T.W. TA. TH Cc. Yard T T.c Ya 


New York City: 


6 
6 
6 
6 
6 
6. 
6 
6 
6 
6 
6 


: ee! be! RO! SHH eH 


wr wea wme: O-2: 
= : ; 
HISeaep mre. ao: 


- =o. 


, ROOK: Hawn: AANwO: me: - 
; eR: 


b0 00-30 SD MH DDD WOM AED 


1.6 eee 
. ee? 
5 12.6 
dae tay 13.0 
Buffalo Rochester x oe Boston 
eons 19.5 i 20.5 a) 19.0 7 , 
Vv. M. & P. Ba pe age 21.5 : 22.5 23.6 20.5 ; 21.6 
Taxes: N.Y.C. prices are ex 3% city sales tax, Syracuse prices ex 2% city sales tax, applicable to price of gasoline (ex tax). 
Discounts: Mobil Kerosine—New York City (all boroughs) and Mt. Vernon, tank wagon less 0.5c for deliveries of 300 gals. or more. 
Mobilfuel Diesel—aAll points, tank wagon less 0.5¢ for deliveries of 800 gals. or more. 
Mobilheat—New York City (all boroughs) and Mt. Vernon, tank wagon less 0.5c for deliveries of 300 gal. or more. 


Notes: Jamestown T.C. prices are delivered prices, all other T.C. prices are FOB bulk terminals. 
Effective dates: xJan. 19, “Jan. 23, “Feb 17. 


15.2 
14.5 
15.6 


coooocoosoooooSoSoSoSooOSooSO 


weRMroMDHOHONWDS. BHR ROMH AIC wMwWe 
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Sohio X-Tane Gasoline 
Ohio Standard Aviation Gas.-Cons.T.W. (Regular Grade) Naptha & Solvents—Cons. T.W. 
Sohio Sohio Sohio Con- Re- S.R, D.C. V.M.&P. 
Avia. Avia. Avia. sumer __ sell- Sol- Naph- Naph- s Kerosine No. 1! No.2 
91 100 T. ers tha tha lene 


p 
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9 18.9 
8 20.9 
3 20.9 
3 20.9 
6 18.9 
3 20.9 
3 20.9 
3 20.9 
8 20.9 
8 20.9 
3 20.9 
3 20.9 
3 20.9 


HAMANN AN MMe 
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23 
Taxes: Hangar eperators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase wit! 
A-10 to supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Notes: Kerosine, Nos. 1 and 2 Fuels—Prices are for 100 gals. or more, 50 to 99 gals. add lc per gal., 1-49 gals. add 2c per gal. 
& Solvents—T.W. and drum prices are for deliveries of 500 gals. or more. For other deliveries: 150-499 gals. add 2c; less than 150 


8 


State Tax Exemption Form 


Premium-grade gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otherwise noted; s.s. prices are at company operated 
stations. 


Indiana Standard 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard 
of Indiana bulk plants where the company’s prices are publicly posted. 
Red Crown Stanolex Furnace Oi]—— Kentucky 
(Reg. Grade) Gaso- Kero- 100 100- 100- 175- 350 850 ndard 
Cons. Dir. line 1-99 gals. 175 349 849 gale. Gals. Standa 
T.W. Taxes T.W. gals. &over gals. gals. gals. S& over & over 
0 





i5.8 
Covington, Ky. 


oF 
DAA mdm Www. 
AAIWVWDAIMAIWMH~2 
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Milwaukee, Wisc... .. 14.5 


a 
Soe CSe2earoovuvvves 


Fuel Oils—T.W.—Chicago, Il. Fire-Chief Gasoline 
Sih aie — quae 

Heater Oil Furnace Oil Des <gectine 

6 


15.3 
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x 1 includes these city & 
county taxes: Mobile, 2c city; Birmingham, le 
county;, Montgomery, ic city & le county; 
Pensacola, l¢ city. Other taxes not included in 
prices: Georgia, kerosine, le; Montgomery, 
kerosine, 1c; Mississippi, kerosine 0.5c. 
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et and oo Deal 
mot include 4c etate tax. State jeeus! Dealer tw. prices ~ « A Ee 


classes of 
. consumer & use taxes to be of 50 Premium-grade gasoline t.w. prices 2c above 
Premium-grade gasoline t.w. prices 2c above regular. 
regular. Cons. t.w. prices same as net dealer prices. 
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CRUDE OJL PRICES—in $ per bbi. of 42 U. S. gals. at the well, except Canadian prices as noted. 
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Prices in fields east of California were ef- 
fective as of 7 a.m., June 15, 1953, except as 
noted. Prices are shown by states and by gen- 
eral areas in most states. A of fields 
where each company posts and exceptions to 
gravity schedules as shown above will be fur- 
nished on request to NPN. Scattered fields on 
gravity schedule as well as fields for which 
fiat prices are posted are shown in the Fiat 
Price Section. 


GRAVITY SCHEDULES 
ARKANSAS—Sweet Crude 
 ~ae A: Arkansas Fuel, Esso, Gulf, Mag- 
nolia. 


ARKANSAS—Sour & Other Crades 
Schedule M: Ark. Fuel, Esso, Ohio Oil. 


COLORADO—Sweet Crude 
Schedule A: Continental, Phillips, Pure, Sin- 
clair, Texaco. 


Kansas—All fields 

Schedule A: Carter, Cities Service, Con- 
tinental, Gulf, Phillips, Pure, Shell, Sinclair, 
Stanolind, Texaco. 


LOUISIAN A—Central 
Catahoula Lake & Other Fields: 
Schedule N: Esso 
Hemphill & Other Fields: 
Schedule O: Esso, Gulf, Stanolind. 
Olla & Other Fields: 
Schedule P: Ark. Fuel, Esso. 


LOUISIAN A—Coastal 
erly & Other Fields: 
chedule on Gulf. 
Eunice & Other Fields: 
m Schedule E (24-29 gravity): 
jun. 


LOUISIAN A—East 
Delhi & Other Fields: 

Schedule N: Esso, Stanolind, Sun. 
Fairview & Other Fields: 

Schedule O: Esso. 


LOUISIANA—North 
Athens-Pettit & Other Fields: 
ee M: Esso, Gulf. 
Schedele w # % hg Gulf, Mag- 
ule A: 
nolia, Stanolind. 


LOU Sate — Goat 
Schedu 


Citi ice, Continen: Faso, 
Gulf, Magnolia Pore St Shell, Stanelind” Sun, 
Texaco. 


Cities Service, 


MISSISSIPPI—Eucutta & Other Fields 
Schedule Q: . Gulf. 


me gS & Other Fields 
Schedule O: Esso, Pu 


MISSISSIPPI—Overton & Other Fields 
Schedule N: Exso. 


56 


MONTANA—Sweet Crude 
Schedule A: Carter, Phillips, Ohio Oil, Stano- 
lind, Texaco. 


MONTANA—Sour Crude 
Schedule R: Carter, Continental, 
Stanolind. 


NEBRASKA—AIl fields 
Schedule A: Pure, Sinclair. 


NEW MEXICO—Intermediate Crude 
Schedule D: Atlantic, Cities Service, Con- 

tinental, Gulf, Humble, Magnolia, Phillips, 

Pure, Shell, Sinclair, Stanolind, Texaco. 


NEW MEXICO—Sour Crude 

Schedule C: Atlantic, Cities Service, Con- 
tinental, Gulf, Humble, Magnolia, Shell, Sin- 
clair, Stanolind, Texaco. 


OKLAHOMA—AIl fields 

Schedule A: Carter, Cities Service, Con- 
tinental, Gulf, Magnolia, Phillips, Pure, Shell, 
Sinclair, Stanolind, Texaco. 


TEXAS—East Texas Field 

$2.90 Flat Price: Ark. Fuel, Atlantic, Cities 
Service, Gulf, Humble, Magnolia, Ohio Oil, Pan 
American, Phillips, Shell, Sinclair, Stanolind, 
Sun, Texaco. 


TEXAS—East Central 
Schedule B: Humble, Sinclair. 


TEXAS—Gulf Coast 

Aldine & Other Fields: 

- - meme P: Pan American, Phillips, Stano- 
n 


Anahuac & Other Fields: 

Schedule F: Cities Service, Gulf, Humble, 
Magnolia, Pan American, Phillips, Pure, Re- 
public, Shell, Sinclair, Sun, Texaco. 

reola & er Fields: 

Schedule J: Atlantic, Phillips, Pure, Sinclair, 


Texaco. 
Goose Creek & Other Low Cold Test Fields 
Schedule E (24-30 Gravity): Humble, Pan 
American, Stanolind, Sun, Texaco. 
Hastings & Other Fields: 
Schedule E (20-40 Gravity): fafentia, Gulf, 
Humble, Pan American, Stanolin 


by py ry North Central 
edule A: Continental, Gulf, Magnolia, 
Sinelain Stanolind, Texaco. 


TEXAS—Northeast 
(Asphalt Crudes) 
Cayuga & Other Fields: 
Schedule K: Pan American. 
Talco & Other Fields: 
le L: Humble, Texaco. 


TEXAS—Panhandle 
Schedule A: Gulf, Humble, Magnolia, Phil- 
lips, Texaco. 


TEXAS—Southwest 
Bianconia & Other Fields: 

Schedule I: Cities Service, Continental, Hum- 
ble, Pure, Stanolind, Sun. 


Ohio Oil, 


NATIONAL 


Kelsey & Other Fields: 

Schedule H — a 
Mirando & ‘Other C 

Schedule G (24-29 Gravity) : Humble, Mag- 
nolia, Sinclair, 7 Texaco. 

ugio & Other jes: 

Schedule G (20-40 Gravity) : Atlantic, Cities 
_—s Humble, Phillips, Republic, Sinclair, 
jun. 


TEXAS—West Central 
Schedule A: Humble, Magnolia, Stanolind, 
Texaco. 


TEXAS—West Texas Sweet 

Schedule A: Atlantic, Cities Service, Gulf, 
Humble, Magnolia, Phillips, Pure, Shell, Sin- 
clair, Stanolind, Texaco. 


TEXAS—West Texas Intermediate 

Schedule D: Atlantic, Cities Service, Gulf, 
Humble, Magnolia, Phillips, Pure, Shell, Sin- 
clair, Stanolind, Texaco. 


TEXAS—West Texas Sour 

Schedule C: Atlantic, Cities Service, Gulf, 
Humble, Magnolia, Ohio Oil, Phillips, Pure, 
Shell, Sinclair, St Texaco. 


WYOMING—Sweet Crude 
a A: Carter, Continental, Ohio Oil, 
‘ure, ei ee | 


Wygere ene Crude 
Schedule R: Carter, Continental, Ohio Oil. 
Pure, Sinclair, Stanolind. 








FLAT PRICES 
(Listings also —— some fields on gravity 


edules) 
ARKANSAS 
Limestone Condensate (Esso) 


Ark. Fuel, 


ILLINOIS 

Eastern Illinois (Ohio Oil) 1¢ below. Schedule J 

Illinois Basin (Ashland, Cities Service, 
Conti Magnolia, Ohio O 


SS 
Plymouth tohis Se Makdee<ss aun 

INDIANA 

Indiana Basin (Ashland, Pure 3.02 
Western Indiana (Ohio Oil) 1c Eats Schedules 


KENTUCKY 


— Co. Area (Owensboro-Ashland). 2.65 
ensboro Area (Ashland) 3.02 

Ragland Grade (Ashland) 

Somerset Grade (Ashland) 


LOUISIANA 
Bayou Pigeon (Republic) 
Bear (Continental) 
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Bivens (Atlantic) 
Creole (Pure) 


Haynesville-Smackover 


MICHIGAN 
(Only lowest and 
company are shown 
be obtained on request to 
| Pipe Line: 


pighat postings of each 
; = NE) postings may 


Simrall : 
Montmorency : 
Barryton-Sun Denslow 
Sohio : 
Cato 


MISSISSIPPI 
Baxterville: 
Condensate Fee 
Crude (Gulf 


Central Miss. Condensate: 
Fayette (Esso) : 
Gwinville (Esso) 


3.00 
Pickens crude (Carter) Schedule D 





MONTANA 

Cat Creek $Gentinental) 
Darling (Carter) oi 
Pondera (Phillips) 


OHIO 

Cleveland & other fields ae. Ohio). . 
Corning (Seep, 6-16-53) ................ 
Lima (8.0, Ohio) .. 
PENNSYLVANIA—Penn. 

(Jan. 1, 1954) 

Bradford, % (Seep) 

Eureka, W. Va. (Pure, Seep) 

Middle Penn. District (Seep) 

Southwest Penn. District (Seep) 
Zanesville, Ohio (Ashland) ‘ 


TEXAS 


Agua Dulce (Republic) 
Atlee (Republi ie) 
te (Sheil) | 


ae eee (Pan American) 


Chapel Hill: 
Condensate (Sinclair) 
Crude (Sinclair) 
Charlotte (Humble) 5e above .. 
Clay Creek (Sun) 
Conroe (Humble, Sun, Texaco) 


Darst Creek (Humble, Magnolia, 
‘exaco) . 

Pearsall (Humble) 5c below ...... 

Quitman-Paluxy (Pan American) .. 

Tomball (Humble, Magnolia, Guacias 

Van (Humble, Pure) 1060 

Willamar (Pan p EET 





2. 

8.13 
2.73 
2.70 





j 


WYOMING 

Beaver Creek (Stanolind) ~ ome | D 
Big Sand Draw Condensate (Sinclair) . 2.90 
Byron (Ohio A," Stanolind) .... 1.75 
Garland (Ohio Oil, Stanolind) 

Hidden Dome (Ohio Oil) uit by 

North Sand Draw (Sin clair) fe 
7 Basin (Ohio Oil, Stanolind, Tex- 


Riverton ‘Dome (Stanolind) 
Wertz (Sinclair) . 


CANADIAN FIELDS 


(Postings of Imperial Oil Ltd. Prices are in 
Canadian dollars per bbl. of 85 Imp. gals., 
effective July 21, 1958, except as noted 


Acheson/Stony Plain ae oavins 
Acheson/Stony Pha L 

rom = ape Vales seh 

Armisie L.C. _ 

Big Valley D-2, 

Bothwell (5-1-52) 

Daly, Bettstesien oO 14-64) 
Duhamel D-2, D-3 


Golden Spike D-2, D-3 

Joseph Lake Viking 

Leduc-Woodbend D-2, D-3, Lc. 

Malmo D-2, L.C, 

Malmo D-3 ... 

New Norway D-2 

New Norway D-3 

Oil Springs (5-1-52) 

Petrol (5-1-52) , 

Redwater D-3 

Turner Valley Crude: Prices FOB producers 

tankage, begin with 88-33.9 gravity at 

$3. 085 with 2c differential per of 
gravity to 64 & over at $3.705. 





CALIFORNIA 


S. O. California prices effective Feb. 16, 1953. All gravities above those quoted take highest price offered for the field specified. 


SCHEDULE 1 2 3 4 5 
Gravity 
12-12.9 
18-18 .9..... 
14-14. 
15-15. 


$1.42 $1.44 $1. 
Fae F 


a. 
a. 
1. 
a. 
ae 
1. 
2. 
2. 
2. 
2. 
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Schedule 
Elk Hills eens Zone) 11 
El Segund 8 


Gree’ 
Guijarral Hills. 
Huntington Beach.. 


Edison 
Elk Hills (Shallow). 
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Area 
Newport—Other Than 
Anaheim Sugar Area. 
Pleasant Valley 
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Schedule 


Signal Hill (Long Beach) 4 
Torres Hills 


Flores 4 
West © Cat aed (Sis- 
quoc Zon 4 
West Co 


*Effective June 5. 
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...a new the every We seconds! 


40 tires a minute, 58,000 every day, 21 million 
a year! That’s tire volume through service 
stations! 

More replacement tires are sold through the 
nation’s 200,000 service stations than through 
any other sales outlet. 

Whose tires are being sold in such volume? 
YOURS? Your batteries, your accessories? 

Are you getting your share of this service 
station TBA* business? Know how to get it, 
where to start, who has to be sold? 

There’s a particularly effective method of 
soliciting this business ... an inside track to the 


men who decide what TBA items shall be sold. 

You can reach the decision-makers in oil 
jobber organizations and major oil companies 
through National Petroleum News. These men 
read NPN to get latest marketing and merchan- 
dising news every week; renew their paid sub- 
scriptions at the rate of 84.5% each year. Your 
direct approach is through the pages of National 
Petroleum News! 

To announce, introduce or promote TBA 
products, your first logical advertising step is a 
program in National Petroleum News .. . the 
oilman’s magazine for 44 years! 


*TBA is the oil industry's designation for Tires, Batteries and Accessories AND NPN sells TBA! 





App 


NATIONAL PETROLEUM NEWS 


A McGraw-Hill Publication 


Publishers of the Sam 

@ e 

wether 
nnua TBA irectory QD: 


& Buyer's Guide 


Publication offices: 330 West 42nd St., New York 36, N. Y. 


NATIONAL PETROLEUM NEWS * 


February 24, 1954 














UNDISPLAYED RATE 


$1.50 o line. Minimum 3 lines. To figure ad- 
vonce payment count 5 average words as oa 
line. (See | on Box Numbers.) 

POSITION WANTED. Undisplayed rate is one 
halt of above rate, poyable in advance. 
PROPOSALS, $1.50 cents a line an insertion. 





CLASSIFIED 


INFORMATION: 
BOX NUMBERS count one additional line in 
undisplayed ads. 
DISCOUNT OF 10% if full payment is mode 
in advance for four consecutive insertions of 
undisployed ods (not including proposals). 


DISPLAYED RATE 
The advertising rate is $14.50 per inch fer ol! 
odvertising appearing on other than a con- 
tract basis. Contract rotes quoted on request. 
AN ADVERTISING INCH is measured % inch 
vertically on one column, 3 columns—30 inches 
—to a page. 


Send NEW ADVERTISEMENTS to Classified Advertising Division, NATIONAL PETROLEUM NEWS, 330 W. 42nd St., N. Y. 36, N. Y. 
SECTION CLOSES each Wednesday, one week preceding date of issue. 

















REPLIES (Box No.): Address to office nearest you 
NEW YORK: 330 W. 42nd St. (36) 
CHICAGO: 520 N. Michigan Ave. (11) 
SAN FRANCISCO: 68 Post St. (4) 


EMPLOYMENT 1/7 


= Selling ¢ Opportunity CNet SS 








Major oil company wants LPG salesmen for Mid- 
West, Oklahoma, Texas. Prefer college grads 
with some sales experience. Give complete data 
including salary and photo if available. SW-1797, 
National Petroleum News. 





———— Position Wanted 





Sales Administration or equivalent with ma- 
jor oil company or distributor. Age 36, married, 
university degree. 11 years in sales, sales promo 
tion, advertising, sales research and sales train 
ing with present major oil company employer. 
Excellent trade references. Write PW-1793, Na 
tional Petroleum News. 





An advertisement in NPN’s Classified 
Section will bring you quick, effective 
results at low cost. 
NATIONAL PETROLEUM NEWS 
330 W. 42nd St., New York 36, N 
WRITE TODAY 








1) EQUIPMENT-tsed-surplus 


For Sale 




















New 20,000 gal. 10’6” x 31’ 5/16 inch thick 
tank. $1375.00 at Springfield, Mo. Lestan Corp., 
Rosemont, Pa. 





Wanted 











Equipment Wanted—We are interested in the 
purchase of a fleet of 8,000-10,000 gallon tank 
cars in operating condition. W-1722, National 
Petroleum News. 


pe 


——- = WANTED —<—<—<—<—— 
Gasoline jobbing business, must have paary unl 
ume of sales. Prefer Southern States, other loca- 
tions considered. BO-1813, National Petroleum 
News. 














WANT TO BUY 


DISTRIBUTORSHIP 


Major bran — 7. oll and fuel olf Guha, 
ship in middle est. State annual volume of 
product sold full particulars. Commission agents 





need not — 
BO 1795 National Petroleum News 
520 N. Michigan Ave., Chicago 1, 1. 














NEW STEEL TANKS 
Horizontal, Underwriter’'s Label Above 
Ground. immediate shipment. 44" steel, 20° manhole, 
standard openings. 

i—10 x (8°2—10,600 gal. 750.00 Birmingham 
i—106 x 29°5—19,000 gal. 1250.00 Kansas City 
W. H. DYER CO. INC. 

2110-P Railway Exchange Bidg. 

St. Louis 1, Mo. 








For Sale—in Good Condition 


1947 Autocar—Model C 10, 2200 gallon, 4 com 

partment City Tank, fully equipped with Pitts 

burgh printer-meter, automatic hose reel, 11 x 22 

12 ply tires in good condition, 218 inch wheel 
-00. 


CAMDEN ENGINEERING SERVICE CO. 
JAMES F. CRAWFORD, INC. 
700 White Horse Pike Magnolia, N. J. 
Lincoln 7-1484 











1—1947 Diamond T Tractor with 2000 Gal 
Trailer just completely overhauled, ready to 
use. Price $2500.00. 

1—-4000 Gal Trailmobile semi troiler 

2—4100 Gal Standard Stee! semi trailers 

1—GMC Tractor and 2—Diamond-T-Troctors 

All of the above in good condition and priced 


to sell. 
ae D. LLOYD 


E. 
Box 351, Bethesda, Ohio Phone 4-4302 











ADVERTISERS INDEX 





AC Spark Plug Division, Gen. 


Motors Corp. 63 
Alvey-Ferguson Co. 34 
Barkow Petroleum Co. 53 
Betts Machine Co. 40 
Big Four Industries, Inc. 35 


Brodie Co., Inc., Ralph N., 2nd Cover 


Deep Rock Oil Corp. 53 
Dorward & Sons Co. 26 
Dupont de Nemours & Co., Inc., 

E. I. 29 
Eaton Mfg. Co. 3rd Cover 








Elk Refining Co. 51 
Enjay, Inc. l 
Ever-tite Coupling Co. 31 
Fruehauf Trailer Co. 32-33 
Geuder, Paeschke & Frey Co. 27 
Goode Co., W. B. 27 
Hartol Petroleum Corp. 53 


National Can Co. 

National Cash Register Co. 
Newberry Equipment Co., Inc. 11 
New England Petroleum Corp. 51 


OPW Corp. 2 
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Patent Chemical, Inc. 53 
Philadelphia Valve Co. 30 
Republic Oil Refining Co. 53 
Scully Signal Co. 51 
Skelly Oil Co. 23 


Standard Steel Works 4th Cover 


Texas Co. 12 
Union Oil Co. of Calif. 34 
United States Rubber Co. 25 
Warner Lewis Co. 11 
Wayne Pump Co. 8-9 


STATIONS 
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TURNPIKE MAP shows sites of eight paired service areas (indicated by arrows). Additional sites are under study 


16 Stations in Pairs Set for Ohio Turnpike 


The Ohio Turnpike will have 
16 service stations in eight pairs 
of service areas when it is opened 
to traffic on Oct. 1, 1955. No serv- 
ice areas exclusively for trucks 
have been included, but the 
Turnpike Commission is study- 
ing two sites as possible truck 
service areas. 


The eight areas will consist of two 
service sites, One On each side of the 
highway, are: 

1. Four miles west of the Ohio- 
Pennsylvania line. 

2. Northeast of Ravenna. 

3. Just west of U.S. 21 interchange 
in southern Cuyahoga County. 

4. Just west of Elyria. 

5. Northeast of Fremont. 

6. About 14 miles southeast of 
Toledo. 

7. Near Swanton, west of Toledo. 

8. About 20 miles east of the Ohio- 
Indiana line. 

Greatest distance between service 
areas will be 40 miles and shortest 
distance will be 22 miles. 

In addition, four other service areas 
will be added as traffic demands, the 
Commission said. This would bring 
total service areas to 12, as compared 
to 16 recommended by the consulting 
engineers, J. E. Greiner Co. Addition 
of two truck service areas would bring 
the total to 14. 

Competition By-Passed—The pro- 
posed service area layout by the com- 
mission fails to include any provision 
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for competitive outlets as recom- 
mended by an oil industry committee 
(see NPN Dec. 16, 1953, p. 40). 

This indicates that the commission’s 
thinking right now is in favor of only 
one station and one company in each 
area. The way is still open, however, 
for two companies in competition at 
each service area—one company on 
each side of the pike. 

And it is still possible that competi- 
tion will be retained by limiting the 
number of service areas occupied by 
any One company. 

The Service Layout—tThe service 
areas will be similar to those on the 


New Jersey Turnpike (NPN Oct. 21, 
1953, p. 31), but with some changes. 
Truck traffic, for example, will be 
separated from passenger car areas by 
a special roadway leading to the truck 
parking area. And a single building 
will house both the service station and 
restaurant. 

Special counter spaces and wash- 
rooms will be provided for truckers. 

Turnpike spokesmen say the paired 
service area will permit lower con- 
struction cost because one sewage dis- 
posal system, one water supply system 
and a common power source can serve 
each pair of service areas. 





SEWAGE 0 


ACCELERATION 














SERVICE AREA PLAN provides for separate truck parking to the left of building 
in this drawing. Trucks enter from right and drive up own roadway to parking site 
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Station Building Plans Set Fast Pace 


(Valuations shown are in thousands of dollars.) 


Number 

Dec. Nov. Dec. 
REGION AND STATE 1953* 1953 1952 
Total 346 334 215 
New England 21 18 9 
Connecticut 3 6 2 
Maine 1 1 + 
Massachusetts 13 x 6 
New Hampshire 1 2 + 
Rhode Island ' 1 1 
Vermont . 7 3 + + 
Middle Atlantic 39 34 38 
New Jersey 8 6 15 
New York 18 9 10 
Pennsylvania 13 19 13 
East North Central 43 61 25 
Illinois 18 22 9 
Indiana 5 9 1 
Michigan ... . hea 4 14 4 
Ohio ; 10 7 6 
Wisconsin .. 6 9 5 
West North Central 38 32 22 
lowa : 12 5 2 
Kansas : ; 1 5 7 
Minnesota : s 5 5 
Missouri ‘ 14 10 10 
Nebraska 1 4 3 
North Dakota 1 + 1 
South Dakota 1 3 1 
South Atlantic 59 59 41 
Delaware 1 + ' 
Washington, D. C. 1 2 2 
Florida 18 15 17 
Georgia 14 14 5 

Maryland 3 2 
North Carolina 7 14 6 
South Carolina 10 4 5 
Virginia . 5 6 5 
West Virginia . wa + 2 1 
East South Central 19 20 5 
Alabama 9 5 + 
Kentucky . 2 8 5 

Mississippi 2 5 

Tennessee 6 2 
West South Central 52 45 44 
Arkansas 5 3 7 
Louisiana ; Feaaie ; 7 2 3 
Oklahoma 4 6 4 
Texas i 36 34 30 
Mountain : 15 14 9 
Arizona 1 3 4 
Colorado 3 2 3 
Idaho 1 1 2 
Montana 2 + 2 
Nevada hah ah 1 1 + 
New Mexico . 3 6 + 
Utah 4 1 2 
ESS a crtadecsadbake bac t + + 
Pacific 60 51 22 
California 47 42 14 
Oregon 3 5 3 
Washington P °) * 10 4 5 





* Estimated. 
+ None reported. 
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Dec. 


1953* 


$4,660 


235 
36 


591 
102 
340 
149 


780 
331 
61 
79 
197 
112 


226 
25 
126 
158 
15 


43 


793 


298 


615 
35 
101 
62 
417 


207 
i4 
45 
23 
40 


24 
46 


551 
391 

36 
124 


Valuation 
Nov. Dec. 
1953 1952 


$4,415 $2,787 


209 91 
76 35 
20 + 
73 48 
30 t 
10 s 

424 525 
77 201 
110 125 

237 199 

1,020 449 

386 176 
109 17 

240 121 
145 68 

140 67 

422 330 
78 30 
64 : 
xY 118 
97 127 
50 38 

15 

44 2 
773 467 
+ 7 
50 23 

218 147 

117 61 
37 ; 
187 71 
44 59 
87 77 
33 29 
184 x9 
56 + 
R9 89 
31 

8 + 

644 577 
23 90) 
46 64 
73 40 
502 383 
191 105 
37 4 
33 34 

5 30 
+ & 
15 + 
RR 7 
13 33 
t Tt 

548 154 
412 75 
67 19 
69 60 


Interest in service station 
building continues strong. 


The dollar value of station 
permits issued in the closing 
months of 1953 ran well ahead 
of 1952. December valuation 
($4.6 million), for example, was 
a healthy 67% above December. 
1952. 


This stepped-up pace in station ac- 
tivity should continue. An earlier spot 
survey by NPN showed that eight 
large oil companies plan to spend 29% 
more on stations this year than in 
1953. 

A continued higher building rate 
would parallel last year’s gains over 
1952. Station permit value in 1953 hit 
$63 million—37% over the total for 
1952. Here is the trend by months for 
the past two years (from Bureau of 
Labor Statistics reports from urban 
areas): 


Station Permit Valuation 
(Thousands of Dollars) 


Month 1953 1952 % Gain 
January 3,078 2.450 25.6% 
February 3,215 2,703 18.9 
March 5,035 2,924 72.2 
April 5,758 3,959 45.4 
May 5,979 4,148 44.1 
June 6,653 4,497 479 
July 6,857 4,952 38.5 
August 5,853 4,000 46.3 
September 6,591 5,165 27.6 
October 6,695 5,007 33.7 
November 4,623 3,625 27.5 
December 4,660 2,787 67.2 


In December the Pacific region let 
all other sections of the country in the 
number of station building permits 
issued. 


Source — This “building permit” 
test of the national interest in build- 
ing new service stations is based on 
reports from cities containing about 
85% of the urban population of the 
country. These building permits, how- 
ever, do not give a positive indication 
of the number of service stations that 
are actually built. No adjustment is 
made for lapsed building permits nor 
for the lag between permit issuance 
and the start of construction. 

This tabulation by the Bureau of 
Labor statistics pertains only to gaso- 
line service station construction within 
urban places. Urban, as defined by the 
Bureau of the Census, covers only 
incorporated places of 2,500 popula- 
tion or more in 1940 and by special 
rule, a small number of incorporated 
civil divisions. 
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FOUR DIRECTORS of the association between sessions at 
the St. Paul convention: Ed Kopplin of Litchfield, Minn.; Glen 


MINNESOTA directors hold an informal conference at the 
St. Paul convention: (left to right) Ralph Dahlstrom, Alvarado, 
Minn.; Lloyd Penrose of Parkers Prairie, Minn.; and Gil 
Gustason of South St. Paul, Minn. 
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‘Northwest’ Jobbers 
Choose Leaders 
For Coming Year 


-~ 


1954 OFFICERS of the Northwest Petroleum Assn. elected 
at its St. Paul convention include three hold-overs from last 
year and one new officer. From left to right: Tom Gemlo of 
Minneapolis, new vice president; N. R. Distel of LeSueur, re- 
elected treasurer; Myles Hall of Duluth, re-elected president, 


and H. F. Horning of Minneapolis, re-elected secretary 





Nelson of Fargo, N. D.; John Kuether of Milaca, Minn.; and 
Joseph Freyberg of Mankato, Minn. 


NEWLY-ELECTED directors of the Northwest Petroleum 
Assn. are: (left to right) Irv Talle of Albert Lea, Minn.; Ray 
Narlock, Minto, N. Dak.; Homer Massie of Grand Marais, 
Minn.; and Sheldon Smith of Stillwater, Minn. 
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the Stats 


OF THE MOTORAMA ! 


---and Original Equipment on Nearly as Many 
New Cars as All Other Makes Combined 


parking 


The 40th yeor Codillocs 
hove been AC-equipped 


OLDSMOBILE STARFIRE 
The 43rd yeor Oldsmobiles 
hove been AC-equipped 


CHEVROLET CORVETTE 
The 38th yeor Chevrolets | 
hove been AC-equipped. 
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PONTIAC STARCHIEF 
The 28th yeer Pontioc 
hove been AC-equipped 


Patented 


LUMA 


HOSULATOR 


GM - 
AC SPARK PLUG DIVISION GENERAL MOTORS CORPORATION 
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ABOUT OIL PEOPLE 





A. H. Smith E. J. Callahan 


Adam H. “Ad” Smith has been ap- 
pointed Florida district manager for 
Richfield Oil Corp. of New York. Re- 
placing Mr. Smith at his former posi- 
tion of district manager of Massa- 
chusetts will be Edward J. Callahan. 

Richfield said the company’s recent 
expansion into Florida prompted the 
transfer of Mr. Smith. He has been 
with the company since its founding 
in 1929 and has worked with Inde- 
pendent oil men throughout his busi- 
ness career. He has served as district 
manager in charge of Richfield’s Bos- 
ton office since 1942. 

Mr. Callahan, formerly distributor 
salesman in the Boston area, started 
with Richfield in 1948 after 10 years 
with another major oil company. 

Key developments in Richfield’s ex- 
pansion into Florida include the ap- 
pointment of two new Richfield dis- 
tributors—Livingston-Thebaut Oil Co. 
in Jacksonville, and Halifax Oil Co. 
in Daytona Beach. 

o 


P. S. Magruder, executive vice pres- 
dent of General Petroleum Corp, has 
been appointed chairman of the West 
Coast oil industry’s smog-study group. 
He succeeds William G. Stewart, Jr., 
executive vice president of Union Oil, 
under whose leadership the group 
launched the first formal smog re- 
search program. 

* 


James S. Weatherby, Atlantic Re- 
fining Co., has been appointed assistant 
director of the Program Division of 
the Petroleum Administration for De- 
fense. He succeeds William F. Kirk, 
of General Petroleum Corp. Mr. 
Weatherby has served as chief of the 
Domestic Petroleum Branch since 
August, 1953. 


Edward J. Suor, Buffalo regional 
manager of Gulf Oil Corp., was 
elected chairman of the Erie County 
Petroleum Industries Committee at a 
meeting in Buffalo. He succeeds Joseph 
H. Coon, Buffalo manager of the Sun 
Oil Co., who resigned after holding 
the chairmanship for 16 years. 
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A. D. Carleton, director of traffic 
for Standard Oil of California, San 
Francisco, is one of three oil men 
elected to the board of directors of 
the Transportation Assn. of America. 
The other new directors are: Frank 
O. Prior, executive vice president, 
Standard Oil Co. of Indiana, Chicago, 
Ill; and Earl A. Brown, vice president 
and general counsel, Magnolia Petro- 
leum Co., Dallas, Tex. 

a 

Max M. Roensch has resigned from 
the Ethyl Corp. to become director of 
laboratory tests with the Chevrolet 
Motor Division of General Motors. He 
formerly served Ethyl Corp. as staff 
assistant to associate director of engi- 
neering research. Mr. Roensch is well 
known to the oil industry through his 
work on fuels and lubricants and the 
many talks he has given on these sub- 
jects before oil industry groups. 

a 


Ernest O. Thompson, chairman of 
the Texas Railroad Commission, has 
been honored by the government of 
Venezuela for his services in oil and 
gas conservation and his co-operation 
with Venezuela in this field. Ambassa- 
dor Cesar Gonzales awarded Mr. 
Thompson a citation at a public cere- 
mony in Washington, Feb. 12. 

f 


Eugene Holman, chairman of Stand- 
ard Oil Co. of New Jersey, has b2en 
elected one of four vice chairmen for 
the Department of Commerce Advis- 
ory Council. The council works with 
the Commerce Department on join 
problems affecting government and in- 
dustry. 

S. D. Bechtel, president of Bechtel 
Corp., of San Francisco, was also 
made a vice chairman of the group. 

* 


David E. Day, vice president in 
charge of manufacturing for Richfield 
Oil Corp., is the new president of the 
Petroleum Club of Los Angeles. 

Other 1954 officers are: 

Wendell Jones, vice president and 
general manager of Bethlehem Supply 
Co.; vice president. 

W. A. Russell, assistant vice presi- 
dent and assistant manager, Seaboard 
Oil Co., western division; treasurer. 

James G. Leovy, attorney, Western 
Gulf Oil Co., secretary. 

Elected to the board of directors 
were: 

S. F. Bowlby, vice president of Shell 
Oil Co. 

Olen Lane, vice president and re- 
gional manager, Continental Oil Co. 

R. O. Swayze, vice president and 
production director of General Petro- 
leum Corp. 


COMING MEETINGS 


MARCH 


American Society for Testing Materials, spring 
meeting, Shoreham Hotel, Washington, D.C., 
ar. 1-5. 


Oil Industry TBA Group, Western Division, 
3rd annual meeting, Olympic Hotel, Seattle, 
Wash., March 2. 


Secy. of Automotive Engineers (national pas- 
senger car, body and materials meetings), 
Statler Hotel, Detroit, Mich., Mar. 2-4. 


Texas Oil Jobbers Assn., annual convention, 
Baker Hotel, Dallas, Tex., Mar. 8-10. 


Oil Industry Information Committee, Shamrock 
Hotel, Houston, Texas, March 8-10. 


Illinois Petroleum Marketers Assn., 22nd An- 
nual Convention, Product and Equipment 
show, Sherman Hotel, Chicago, Illinois, 
March 16-17. 


Ohio Petroleum Marketers Assn., annual con- 
vention and marketing exposition, Deshler- 
Hilton Hotel, Columbus, Ohio, March 16-18. 


Connecticut Petroleum Assn., 4th annual ban- 
quet, Bond Hotel, Hartford, Conn., March 18. 


Oregon Heating Industries, 11th annua! Pacific 
Coast Oil Heat Convention, Multnomah 
Hotel, Portland, Ore., March 19-21. 


North Texas Oil & Gas Assn., annual meeting, 
Kemp Hotel, Wichita Falls, Tex., March 27. 


Western Petroleum Refiners Assn., annual 
meeting, Plaza Hotel, San Antonio, Tex., 
March 29-31. 


APRIL 


National Oil Jobbers Council, The Homestead, 
Hot Springs, Va., April 1-3. 


American Society of Lubrication Engineers, 
Netherlands-Plaza, Cincinnati, Ohio, April 


Assn. of Eastern Petroleum Credit Managers, 
annual meeting, Hotel Statler, Buffalo, 
N. Y., April 5-7. 


Oil Heat Institute of Washington, annual 
meeting, Chinook Hotel, Yakima, Wash., 
April 9-10. 


National Petroleum Assn., 5ist semi-annual 
meeting, Hotel Cleveland, Cleveland, Ohio, 
April 14-16. 

Georgia Independent Oilmen’s Assn., annual 
convention, Hotel Dempsey, Macon, Ga., 
April 22-23. 

Fuel Oil Distributors Assn. of New Jersey, an- 
a convention, Berkeley-Carteret Hotel, 
Asbury Park, N. J., Apr. 28-30. 


MAY 


Oil Industry TBA Group, midwest section, 
Sheraton Hotel, Chicago, Ill., May 3-4. 


American Petroleum Institute, Lubrication 
Committee, Skytop Lodge, Skytop, Pa., May 


American Petroleum Institute, Safety & Fire 
Protection Committee, midyear meeting, 
Chase-Park Plaza, St. Louis, May 3-7. 


National Tank Truck Carriers, 6th annual con- 
vention, Netherlands-Plaza, Cincinnati, Ohio, 
May 6-8. 


Empire State Petroleum Assn., Hotel Roose- 
velt, New York, May 9-11. 


Pennsylvania Petroleum Assn., spring conven- 
rom Bedford Springs Hotel, Bedford, Penn., 
May 9-11. 


American Petroleum Institute, Division of Re- 
‘faine, midyear meeting, Rice Hotel, Hous- 
ton, May 10-13. 


di Independent Petroleum Assn., French 
Lick Hotel, French Lick, Ind., May 12-13. 
Acsn. of American Battery Manufacturers, 
White Sulphur Springs, W. Va., May 13-15. 


Interstate Oil Compact Commission, spring 
meeting, General Oglethorpe Hotel, Savan- 
nah, Ga., May 13-15. 


Oil Heat Institute of America, Ben Franklin 
Hotel, Philadelphia, May 17. 


American Petroleum Institute, Division of 
Marketing, midyear meeting, Cosmopolitan 
Hotel, Denver, Colo., May 17-19. 


North Carolina Oil Jobbers Assn., spring con- 
vention cruise on board the Queen of Ber- 
muda, sailing from Norfolk for Bermuda, 
May 23-28. 
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ron 2-Speed Axies 


ee 


More than two million 
Eaton Axles in trucks today! 
For complete information, see your truck dealer. 


AXLE DIVISION - 
MANUFACTURING COMPANY 


Bn CLEVELAND, OHIO 





\EA 

<4 PRODUCTS: Sodium Cooled, Poppet, and Free Valves* Tappets* Hydraulic Valve Lifters* Valve Seat Inserts* Jet 
Engine Parts* Rotor Pumps® Motor Truck Axles* Permanent Mold Gray Iron Castings * Heater Defroster Units* Snap Rings 
Springtites* Spring Washers* Cold Drawn Steel* Stampings*® Leaf and Coil Springs* Dynamatic Drives, Brakes, Dynamometers 





DO YOU KNOW 


what surge does to your tank? 


@ Exhaustive Surge Tests actually show 
dangerous Points — Scientifically locate 
places to strengthen. They eliminate 
guesswork. 


RESULT — STRENGTHENING IS PLACED AT EXACT LOCATIONS 


OF DANGEROUS POINTS OF 


@ In its constant endeavor to build a stronger 
tank of lighter weight to carry a larger payload, 
STANDARD STEEL’S ENGINEERING 
STAFF makes pertinent load, strain and per- 
formance tests on rough roads with emergency 
stops and starts. One such test is the SURGE 
TEST pictured above. The elaborate system 
of electronic contacts at 15 points on the head, 
where strain gauges were installed, gives an 
accurate check on surge of liquids in roughest 
hauling. 


@ In this test a 32 foot, smooth bore tank, 
without baffles, permitted free movement of the 
liquid. The tank was tested with a full load, 
two-thirds and one-third load. Traveling at 30 
miles per hour repeated emergency stops were 
made. By registering points of greatest strain, 
stiffeners were added with scientific precision 
only where they were needed. Thus—greater 


STRAIN IN EVERY TANK... 


strength was achieved without unnecessary 
weight added. 


@ Here again is proof of STANDARD 
STEEL’S impressive program of far-seeing, 
scientific improvement in building transports. 
Highway Transportation presents many differ- 
ent problems of safety, efficiency, economy and 
public relations along with dependable trans- 
portation of products from processor to con- 
sumer. 


@ Whether a tank is designed for transporting 
pertoleum products, liquid foods, chemicals or 
volatile gases, many specific problems must be 
solved. Some can be solved by mathematical 
formulae on the drawing board—but for prac- 
tical proof in continuous usage, scientific oper- 
ating tests must be made as in the case of the 
SURGE TEST. This is why STANDARD 
STEEL says: “WE KNOW”. 


OTHER PRODUCTS by STANDARD STEEL 


ASPHALT DISTRIBUTORS ... BURNERS... 
§ STRUCTION BROOMS . . . MAINTENANCE DISTRIBUTORS 
) AGGREGATE SPREADERS .. . STREET FLUSHERS.. 


POWER AND TRACTION DRIVEN CON- 
. . TAR KETTLES 
. PIPE LINE EQUIPMENT... 


SUPPLY TANKS... SHELVING HARDWARE... AND AGRICULTURAL EQUIPMENT. 


Manufactured by Standard Steel Works north kansas city, missouri 





